December  3, 1994 


m 


•  Censorship  in  the  name  of  morality  1 4  ' 

•  The  NCAA  and  ^The  Big  Buffet^  ihihc  is^ 

•  NAHJ  explains  its  stand  on  a  politieal  issue  iKific  4S 


i 


$1.75 


"  THE  EOL'RTH  ESTATE  I  he  Only  Indclfcudcut  Weekly  Journal  o/ 


YOU  KNOW  WHERE 
-MARKETS  HAVE 
BEEN,  BUT  DO 
YQU  KNOW 
WHERE  THEY  ARE  GOl 

I  • 


Market  Guide 


The  1995  Editoi-  Puhlishcr  Marker  Guide"  includes 
e\clusi\e  prnjecrions  as  well  as  census  data.  And  past 
years  ha\  ej^ln)\\  n  these  prnjecriims  nnr  to  dewiare  mnre 
rhan  5  percX'nrau;e  points  ot  actuals.  So  if  you  want  an 
i|ccurate  picture  of  1995  demographics  and  retail  sales, 
it’s  axailahle  mnv  in  the  E^StP  Market  Guide  and  E&P 
Market  Cniide  C^D-RCdM.  Eor  nn)re  information  and 
oideriny;  (.letails,  look  for  the  con\  enient*husiness  reply 
card  hound  in  this  issue  of  E&P.  Or  call  (212)  675-4 580. 
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These  Food  Journalists  Win  Total  of  $9,500 

The  1994  Awards  Competition  Winners 
Sponsored  by  the  Association  of  Food  Journalists,  Inc. 


Publications  under  200,000  circulation 

BEST  SECTION: 

1.  News  and  Observer,  Raleigh,  NC,  Debbie  Moose,  Food  Editor 

2.  Record,  Hackensack,  N],  Patrida  Mack,  Food  Editor 

3.  Austin  American-Statesman,  Austin,  TX,  Kitty  Crider,  Food  Editor 
Honorable  Mention;  Columbian,  Vancouver,  WA,  Angela  Allen, 
Food  Editor 

FOOD  NEWS  REPORTING: 

1.  Charles  Britton,  Daily  Breeze,  Torrance,  CA 

2.  Graham  Vink,  Spokesman-Review,  Spokane,  WA 

3.  Julian  Armstrong,  Gazette,  Montre^,  Quebec,  Canada 
Honorable  Mention:  Graham  Vink,  Spokesman-Review,  ^wkane, 
WA,  &  Julian  Armstrong,  Gazette,  Montreal,  Quebec,  Canada 

FOOD  FEATURE  WRITING: 

1.  Belinda  Hulin-Salkin,  Florida  Times-Union,  Jacksonville,  FL 

2.  Barbara  Gibbs  Ostmann,  Gerald,  MO,  writing  in  Fast  &  Healthy 

3.  Kitty  Crider,  Austin  American-Statesman,  Austin,  TX 
Honorable  Mention;  Miriam  Morgan,  San  Mateo  Times,  San  Mateo, 
CA;  Chris  Christensen,  Press-Telegram,  Long  Beach,  CA;  Julian 
Armstrong,  Gazette,  Montreal,  Quebec,  Canada 

COLUMNS: 

1.  Alison  Cook,  Houston  Press,  Hoiaton,  TX 

2.  Judith  Olney,  Washington  Times,  Washington,  DC 

3.  Madeline  Davidson,  Fresno  Bee,  Fresno,  CA 

Honorable  Mention:  Toni  Cashnelli,  Cincinnati  Enquirer,  Cincinnati, 
OH 

SERIES,  SPECIAL  SECTIONS  &  SPECIAL  PROJECTS: 

1.  Madeline  Davidson,  Fresno  Bee,  Fresno,  CA 

2.  Angela  Allen,  Columbian,  Vancouver,  WA 

3.  Lisa  Messingner,  Antelope  Valley  Press,  Palmdale,  CA 
Honorable  Mention:  Jan  Norris,  Palm  Beach  Post,  West  Palm  Beach, 
FL 


Publications  200,000  and  over  circulation 

BEST  SECTION: 

1.  Chicago  Tribune,  Carol  Haddix,  Food  Editor 

2.  Los  Angeles  Times,  Laurie  Ochoa,  Food  Editor 

3.  Atlanta  Journal-Constitution,  Susan  Puckett,  Food  Editor 
Honorable  Mention:  Washington  Post,  Nancy  McKeon,  Food  Editor 

FOOD  NEWS  REPORTING: 

1.  Audra  Burch  &  Stephanie  Zimmermaim,  Stm-Sentinel,  Ft. 
Lauderdale,  FL 

2.  Suzanne  Martinson,  Pittsburgh  Post-Gazette,  Pittsburgh,  PA 

3.  Carole  Sugarman,  Washington  Post,  Washington,  DC 
Honorable  Mention:  Kim  Pierce  &  Tom  Watts,  Dallas  Morning 
News;  Broderick  Perkins,  San  Jose  Mercury  News;  Daniel  P.  Puzo,  Los 
Angeles  Times 

FOOD  FEATURE  WRITING: 

1.  Jim  Auchmutey,  Atlanta  Journal-Constitution,  Atlanta,  GA 

2.  Steven  M.  Pratt,  Chicago  Tribune,  Chicago,  IL 

3.  Kathy  Lindsley,  Democrat  and  Chronicle,  Rochester,  NY 
Honorable  Mention:  Deborah  Hartz,  Sun-Sentinel,  Ft.  Lauderdale, 
FL;  Sibella  Kraus,  San  Francisco  Chronicle;  Pat  Dailey,  Chicago 
Tribune 

COLUMNS: 

1.  Rob  Kasper,  Baltimore  Sun,  Baltimore,  MD 

2.  Kathie  Jenkins,  Los  Angeles  Times,  Los  Angeles,  CA 

3.  Merle  Alexander,  Oregonian,  Portland,  OR 

Honorable  Mention:  Joe  Crea,  Orange  County  Register,  Santa  Ana, 
CA;  Karola  Saekel  Craib,  San  Francisco  Chronicle 

SERIES,  SPECIAL  SECTIONS  &  SPEQAL  PROJECTS: 

1.  Pat  Daily,  Steven  Pratt  &  William  Rice,  Chicago  Tribune 

2.  Suzanne  Martinson,  Pittsburgh  Post-Gazette 

3.  Constance  Kurz,  USA  Weekend  magazine 

Honorable  Mention;  Merle  Alexander,  Oregonian;  Carol  Haddix, 
Chicago  Tribune;  Joe  Crea,  Orange  County  Register,  Santa  Ana,  CA 


FOOD  MAGAZINE  —  GENERAL  EXCELLENCE: 

l.Midioest  Living,  Des  Moines,  Iowa,  Diana  McMillen,  Food  Editor 
2.  Better  Homes  and  Gardens,  Des  Moines,  Iowa,  Nancy  ByaL  Joy  Taylor,  Lisa  Holdemess,  Julia  Malloy  &  Kristi  Fuller 


The  Association  of  Food  Journalists  was  founded  in  1974  to  encourage  communication  among  food  journalists, 
to  uphold  and  foster  professional  and  ethical  standards,  to  increase  members'  knowledge  about  food  and  to  promote  a 
better  imderstanding  among  all  journalists  about  what  fine  food  reporting  is.  Since  1987,  AI^  has  sponsored  and  fimded 
the  Awards  Competition.  First  prize  winners  receive  $500;  second  prize,  $250;  and  third  prize,  $125.  All  winners, 
including  honorable  mention,  also  receive  certificates. 

Rules  for  the  1995  Awards  Competition  will  be  available  Jan.  1, 1995  from:  Carol  DeMasters,  Awards 
Competition  Coordinator,  38309  Genesee  Lake  Road,  Oconomowoc,  WI 53066.  Postmark  deadline  for  entries  in  the  1995 
contest  is  March  1, 1994.  Write  or  call  (414-965-3251)  for  rules  and  entry  form.  Competition  is  open  to  all  food  journalists. 
Membership  in  AFJ  is  not  required  to  enter  the  competition.  For  information  on  membership,  please  write  or  call  Ms. 
DeMasters  at  the  address  above. 
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FEBRUARY 

2-5  —  Investigative  Reporters  and  Editors/Society  of  Professional 
Journalists/National  Press  Club,  Federal  Government  Coverage  Con¬ 
ference,  National  Press  Club,  Washington,  DC. 

4-8  —  Interactive  Newspapers  *95  Conference,  Hyatt  Regency  Re¬ 
union  Center  Hotel,  Dallas 

•- 11  —  California  Newspaper  Publishers  Association  Conference, 
Fairmont  Hotel,  San  Francisco 

21-23  —  Newspaper  Association  of  America/International  News¬ 
paper  Color  Association/International  Federation  of  Newspaper  Pub¬ 
lishers,  Newspaper  Operations  Conference,  Hilton  Hotel,  Walt  Disney 
World,  Orlando,  Fla. 

26-3/1  —  Inland  Press  Association  Convention,  Westin  La  Palo- 
ma  Hotel,  Tucson,  Ariz. 


MARCH 

1  "A  —  National  Press  Photographers  Association,  Digital  Imaging 
Conference,  Marriott  Hotel,  San  Francisco 

4>8  —  Suburban  Newspapers  of  America  Conference,  Tucson  Na¬ 
tional  Conference  Resort,  Tucson,  Ariz. 

5-8  —  Newspaper  Association  of  America,  Cooperative  Marketing 
and  Research  Conferences,  Hilton  Hotel,  Walt  Disney  World,  Orlan¬ 
do,  Fla. 

8- 10  —  Newspaper  in  Education  Week 

8-  11  —  National  Newspaper  Association,  Government  Affairs 
Conference,  Ritz-Carlton  Hotel,  Arlington,  Va. 

1  2- 1  A  —  Southern  Newspaper  Publishers  Association,  Newspaper 
Operations  Trade  Show,  Hyatt  Regency  Hotel,  Houston 
28-30  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

3 1  -A/ 1  —  Investigative  Reporters  and  Editors,  Basics  of  Investiga¬ 
tive  Reporting  Conference,  Ramada  O’Hare  Hotel,  Chicago 
3  1  -  A/ 2  —  Great  Lakes  Production  Conference  and  Northwest 
Printing  Production  Conference,  Radisson  Hotel,  Rochester,  Minn. 

APRIL 

A- 7  —  American  Society  of  Newspaper  Editors  Convention,  Loews 
Anatole  Hotel,  Dallas 

7-8  —  Nebraska  Press  Association  Convention,  Red  Lion  Hotel, 
Omaha 

2A-26  —  Newspaper  Association  of  America  Convention,  Hilton 
Hotel,  New  Orleans 


MAY 

5-8  —  DRUPA  Printing  and  Publishing  Trade  Show,  Dusseldorf, 
Germany 

1  A- 16  —  International  Newspaper  Marketing  Association  Confer¬ 
ence,  Park  Plaza  Hotel,  Boston 

28-3 1  —  International  Federation  of  Newspaper  Publishers  (FlEJ), 
World  Newspaper  Congress,  Paris 

31-6/1  —  Association  of  Free  Community  Newspapers  Confer¬ 
ence,  Ritz-Carlton  Hotel,  Washington,  D.C. 
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Stock  1 1/30/94  1 1/23/94  1 1/30/93 

A.H.BeloCorp.  (NY) 

51.375 

52.125 

45.50 

American  Publishing  Co.  (NDQ)  **  11.75 

12.00 

Capital  Cities/ABC  Inc.  (NY)  ** 

82.50 

83.00 

63.25 

Central  Newspapers  Inc.  (NY) 

26.875 

27.00 

25.50 

Dow  Jones  &  Co.  Inc.  (NY) 

29.00 

29.25 

35.875 

Enquirer/Star  Group  (NY) 

14.25 

14.875 

18.00 

Gannett  Co.  Inc.  (NY) 

47.25 

48.50 

55.625 

Harte-Hanks  Comm.  (NY)  * 

18.75 

18.625 

16.50 

Knight- Ridder  Inc.  (NY) 

48.625 

48.75 

57.50 

Lee  Enterprises  Inc.  (NY) 

33.50 

32.875 

31.125 

McClatchy  Newspapers  Inc.  (NY) 

22.375 

22.375 

24.25 

Media  General  Inc.  (AM) 

29.00 

28.75 

24.25 

Multimedia  Inc.  (NDQ) 

29.00 

28.875 

37.00 

New  York  Times  Co.  (AM) 

23.50 

24.00 

24.875 

Park  Communications  Inc.  (NDQ)  28.125 

27.875 

20.75 

Pulitzer  Publishing  Co.  (NY) 

37.375 

37.125 

33.00 

E.W.  Scripps  Co.  (NY) 

30.00 

30.25 

28.375 

Times  Mirror  Co.  (NY) 

30.875 

31.875 

31.25 

Tribune  Co.  (NY) 

49.625 

52.50 

55.75 

Washington  Post  Co.  (NY) 

244.75 

245.50 

237.00 

•*  10  for  1  stock  split  as  of  6/3/94 
#  Initial  public  offering  as  of  1 1/3/93  at  $16.50 
^  Initial  public  offering  as  of  5/5/94  at  $13 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

11/30/94  11/23/94 

11/30/93 

Hollinger  Inc.  (a) 

13.125 

13.00 

13.75 

News  Corp.  Ltd.  (c)  (d) 

15.375 

15.25 

17.125 

Pearson  Ltd.  (b) 

6.00 

6.115 

6.04 

Quebecor  Inc.  Class  A  (a) 

16.375 

17.00 

18.00 

Reuters  Holdongs,  ADR  (c)  (e) 

45.125 

44.75 

37.8125 

Southam  Inc.  (a) 

15.125 

14.625 

17.50 

Thomson  Corp.  (a) 

16.625 

15.75 

16.125 

Toronto  Sun  Publishing  Corp.  (a) 

13.75 

14.25 

12.75 

TorStar  Corp.  (a) 

23.00 

22.875 

23.75 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  November  18,  1994 

(e)  2  for  1  stock  split  —  April  8,  1994 

Prepared  for  E&P  by  Wertheim  Schroder  &  Co.  Inc. 


In  Brief _ 

Typographers  reject  pact 

AFTER  NEARLY  SIX  years  of  glacially  paced  negotiations, 
members  of  the  Chicago  Typographical  Union  rejected  a 
Chicago  Suri'Times  proposal  for  a  new  contract. 

The  company  proposal  would  have  covered  a  period  from 
Jan.  15,  1989,  the  expiration  of  the  old  contract,  to  January 
2004. 

The  printers  have  worked  without  a  wage  or  benefits  in¬ 
crease  since  the  pact  expired. 
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THE  NEW  CURMUDGEON 

by  Thomas  Winship 


Spotlight  finally 
shifts  to  Congress 


he  '94  off-year  election  could  have 
a  most  healthy  impact  upon  the  pat¬ 
tern  of  reporting  out  of  Washington  — 
and  none  too  soon. 

The  voting  undoubtedly  will  shift 
the  press’  searing  attention  from  the 
White  House  to  Congress,  up  to  now 
the  least  covered  and  most  shielded 
branch  of  government.  Members  have 
loved  it  that  way. 

In  recent  years,  thanks  largely  to  the 
skills  of  Michael  Deaver  and  David 
Gergen  —  and  the  immobility  of  tele¬ 
vision  equipment  —  major  media  fire¬ 
power  has  focused  on  the  White 
House,  and  State  and  Defense  depart¬ 
ments. 

Besides,  reporters  have  always  found 
it  easier  to  record  packaged  press  con¬ 
ferences  than  to  chase  535  members  of 
Congress,  squirreled  away  on  Capitol 
Hill. 

Bravo  to  Gingrich,  Dole,  Thur¬ 
mond,  Helms  (and  then  some),  who 
made  Congress  the  story  —  one  the 
Washington  press  mob  cannot  duck. 
As  Bill  Safire  says,  now  “Congress  will 
propose  and  Congress  will  dispose.” 

When  it  comes  to  sleight-of-hand 
governing  and  double  talk,  the  legisla¬ 
tive  branch  always  has  outstripped  the 
executive  branch. 

Yet  the  way  in  which  newspapers  as¬ 
sign  reporters  to  cover  Congress  has 
been  scandalous.  The  custom  is  to 
send  the  latest  arrival  at  a  Washington 
bureau  to  the  Hill,  apparently  consid¬ 
ered  boot  camp  for  journalists  who  are 
green  to  the  Capitol.  Within  a  year  or 
two,  these  Washington  recruits  invari¬ 
ably  graduate  to  the  downtown  heats. 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the  Center  for 
Foreign  Journalists  in  Reston,  Va.  His 
column  appears  monthly  in  E&P. 


Could  it  be  that  coverage  will  be  dif¬ 
ferent  the  next  two  years  —  that  less 
jaundiced  reporters  will  be  attracted  to 
the  4.xciting  new  dynamic  on  the  Hill? 

The  Contract  with  America:  What 
a  story! 

Pray  that  its  coverage  does  not  de¬ 
generate  into  horse-race  speculation 
—  heavy  breathing  about  who’s  up  and 
who’s  down.  Let  us  hope  that  a  new,  se¬ 
rious  debate  on  the  size  of  our  federal 
government  will  be  thoughtfully 
chronicled. 

Pray  that  state  congressional  delega¬ 
tions  finally  will  receive  far  more  at¬ 
tention  than  they  have  in  the  recent 
past. 

The  spotlight  may  even  pay  serious 
attention  to  campaign  finance  reform. 
A  giant  step  in  that  direction  would  be 
to  print  the  lists  of  campaign  contribu¬ 
tors  as  they  become  available.  Embod¬ 
ied  in  those  lists  are  what  politics  and 
influence  peddling  are  all  about.  Yet 
precious  few  newspapers  print  them. 

As  interest  in  Congress  is  renewed, 
wouldn’t  it  be  great  if  the  press  fol¬ 
lowed  Scotty  Reston’s  counsel  that  all 
Washington  reporters  should  make 
regular  reporting  trips  outside  the  Belt- 
way  to  learn  what  the  folks  think  about 
what’s  happening  in  Washington? 
What  a  radical  idea. 

A 

periodic  reality  test  outside  the 
government  hothouse  would  not  only 
do  wonders  for  a  reporter’s  perspective 
but  just  might  ease  the  gridlock  virus. 
The  Reston  dictum  also  touches  upon 
the  hot  button  issue  of  public  journal¬ 
ism  —  i.e.,  engaging  the  public  in  what 
and  how  journalism  covers  politics. 

Incidentally,  isn’t  it  a  bit  stuffy,  even 
arrogant,  to  dismiss  out-of-hand  efforts 
to  redefine  and  address  the  relation¬ 
ship  between  journalism  and  the  pub¬ 
lic  sector? 


So,  here  we  are,  entering  a  new 
chapter  in  our  political  history,  with 
the  press  battered  by  public  distrust  al¬ 
most  as  much  as  the  Democrats  are. 

As  historian  Arthur  M.  Schlesinger 
Jr.  recently  put  it,  “The  press,  televi¬ 
sion  and  talk  radio  have  joined  enthu¬ 
siastically  in  undermining  confidence 
in  government .  .  .  [BJarriers  have  fall¬ 
en,  and  the  prurience  of  the  media 
now  knows  no  bounds.  As  Thomas 
Mann  of  the  Brookings  Institute  has 
well  said.  We  have  developed  ‘a  cyni¬ 
cism  industry  in  America.’” 

II 

■  ■  ow  the  press  covers  the  Republi¬ 
can  Congress  in  the  months  ahead 
could  do  wonders  for  its  standing  with 
the  public. 

We  do  not  need  to  shout  Armaged¬ 
don  every  day  as  we  cover  the  new 
Congress. 

just  because  we’ve  demonized  Presi¬ 
dent  Clinton  during  the  last  two  years, 
must  we  balance  things  out  by  demo¬ 
nizing  Newt  Gingrich  &  Co.,  to  show 
how  rough  and  tough  and  impartial  we 
are? 

In  our  new  round  with  Congress, 
wouldn’t  it  be  refreshing  if  we  re¬ 
mained  above  the  fray,  calm,  cool  and 
clinical?  It  might  even  keep  us  out  of 
the  news  columns. 


Library  in  Russia 

THE  FREEDOM  FORUM,  the  Arling¬ 
ton,  Va. -based  free  speech  and  free 
press  foundation,  has  opened  its  lOth 
international  news  library  in  St.  Peters¬ 
burg,  the  first  to  be  located  in  Russia. 

The  library  is  open  to  working  jour¬ 
nalists,  journalism  educators  and  stu¬ 
dents,  writers,  media  executives  and 
government  officials. 
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1  #  Gannett  Sells 
Daily  Paper 

The  Omaha  World-Herald  Co.  buys 
the  53,000-circulation  Stockton,  Calif., 
Record  for  a  reported  $75  million  in 
cash. 
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Publishers  on  Parade 
“On  Parade.  On  Wisconsin.” 


“Sunday  magazines  are  favorites  among  readers  of  The  Milwaukee  Journal. 
So,  by  providing  PARADE  and  our  local  magazine,  WISCONSIN,  we  give  readers 
even  more  to  look  forward  to  each  Sunday. 

“This  year,  WISCONSIN  is  celebrating  a  decade  of  success.  We’re  bringing 
in  a  bold  new  look  for  ’94  and  filling  each  page  with  fresh  ideas.  WISCONSIN 
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year.  ^ 
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consistently  ranks  among  the  most  popular  parts  of  the 
Sunday  paper.  And  state-wide  advertisers  have  made  it 
a  profitable  section.  PARADE’S  national  perspective  is  a 
perfect  complement  to  WISCONSIN’S  local  approach. 

“PARADE  is  fun  and  entertaining — but  it’s  more  than 
that.  It  tackles  subjects  that  are  important  to  our  readers 
such  as  education  and  literacy,  health  care  and  social 
issues.  By  distributing  PARADE  and  WISCONSIN,  we’re 
better  able  to  achieve  our  readership  goals.” 

Featured  in  over  350  newspapers 
every  Sunday. 


JAMES  CURROW 

PRESIDENT 

JOURNAL/SENTINEL  INC 


For  your  newspaper’s 
listings  services,  you 
need  to  find  a  partner 
you  can  trust. 

A  partner  that  demands 
the  same  superior 
content  as  your 
readers. 

A  partner  that  ensures 
the  same  accuracy  as 
your  writers. 

A  partner  that 
understands  that 
financial,  TV  and 
weather  listings  play 
a  critical  role  in 
ensuringyour 
newspaper’s  franchise 
as  the  community’s 
source  for  information. 


We  re  the  leader  in  innovative  finan¬ 
cial  market  information.  We  deliver 
data  tables  within  minutes  of  the 
exchanges’  closing  and  provide  custom 
features  from  industry  experts  like 
Momingstar,  S^cP  Comstock  and  Wall 
Street  bv  Fax. 


m(E  FOR  YOUR  NEWSPAPER 


TV  Listings 


jm  WEATHER  PAGE 


To  LEARN  MORE  ABOUT  OUR  INNOVATIVE  DATABASE  SERVICES,  CONTACT  TOM  BEATTY, 

National  Sales  Manager,  at  800-245-6536. 


Tribune  Media  Services  provides  lead¬ 
ing  new  spapers  with  superior  content 
and  affordable  service.  Accurate  pro¬ 
gramming  infonnation.  flexible  fonnat- 
ting,  zoned  editions  and  pagination 
make  us  the  #1  choice  among  the  top 
100  newspapers. 


For  weather,  no  other  sowce  offers  the 
accuracy  and  reliability  of  TMS’s 
Weather  Page.  And  no  one  offers  more 
complete  customization  of  weather 
information.  Newspapers  can  tailor 
regional  maps  geograpliically  and  with 
25  enhancement  features. 


Tribune  Media  Services 

A  TRIBUNE  PUBLISHING  COMPANY 

435  Noffm  Michigan  Avenue  •  Chicago,  1L  60611 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 
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®  The  Fourth  Estate 


Reprieve  for  cameras 

WHEN  THE  U.S.  Judicial  Conference,  which  sets  policy  for  federal 
courts,  turned  thumbs  down  on  the  use  of  still  and  video  cameras  in  fed¬ 
eral  courts,  it  appeared  to  be  the  final  decision  on  the  matter,  in  spite  of 
the  recommendation  of  its  Committee  on  Court  Administration  and 
Case  Management  that  cameras  be  permitted  (E&P,  Sept.  24,  p-  6). 

That,  however,  may  have  been  only  the  next-to-the-final  decision. 
Chief  Judge  Gilbert  Merritt  of  the  6th  U.S.  Circuit  Court  of  Appeals, 
who  is  chairman  of  the  conference’s  executive  committee,  has  said  that 
most  of  the  chief  judges  of  the  13  federal  appeals  courts  have  signed  a  let¬ 
ter  asking  the  conference  to  allow  cameras  in  the  appeals  courts.  Accord¬ 
ingly,  the  Committee  on  Court  Administration  will  reconsider  the  issue 
later  this  month.  It  will  probably  make  a  favorable  recommendation  to  the 
Judicial  Conference  which  meets  again  next  March. 

Since  the  conference  made  its  first  decision  after  deliberating  only  20 
minutes  during  a  six-hour  session,  it  is  only  fitting  that  more  time  be  giv¬ 
en  to  the  issue  of  cameras  in  federal  courtrooms,  which  has  been  the  sub¬ 
ject  of  a  three-year  experiment  without  a  major  complaint  to  date. 


Trashing  the  First 

OUR  HEADLINE  ON  the  Newt  Gingrich  story  (Nov.  19,  p.  41)  said, 
“Gingrich  bans  the  Constitution  after  seeing  Luckovich  cartoon.”  Of 
course,  it  was  referring  to  the  Atlanta  newspaper,  but  it  could  easily  have 
been  referring  to  the  Constitution  of  the  United  States.  That’s  about 
what  the  congressman  did  —  ban  the  Constitution,  the  First  Amend¬ 
ment,  that  is. 

The  First  Amendment  is  being  ignored  on  all  sides  these  days.  The 
New  Jersey  Supreme  Court  says  the  officials  at  the  Clearview  Regional 
School  District  violated  the  First  Amendment  rights  of  a  school  reporter 
by  censoring  his  movie  reviews.  The  National  Collegiate  Athletic  Asso¬ 
ciation  (NCAA)  violates  the  First  Amendment  rights  of  a  University  of 
Florida  football  player  by  telling  him  he  cannot  write  a  column  about 
restaurants  for  the  campus  paper  —  a  stint  for  which  he  receives  no  pay 
or  expenses.  A  federal  judge  in  Manhattan  steps  on  the  First  Amendment 
by  ordering  Penthouse  magazine  not  to  distribute  an  issue  containing 
nude  photographs  of  Paula  Jones  who  has  accused  President  Clinton  of 
sexual  harassment.  That  is  prior  restraint. 

On  the  one  hand,  we  have  a  state  court  that  recognizes  censorship 
when  it  sees  it.  On  the  other,  there  is  a  federal  judge  who  doesn’t.  And 
the  NCAA  wants  to  get  in  on  the  act  where  it  has  no  business.  Someone 
said  eternal  vigilance  is  needed.  He  wasn’t  kidding. 


Audit  Bureau 
of  Circuiations 

Member 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member. 
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Letters  to  the  Editor 

Says  media  must  demand 
high  standards  for  politicians 


THANK  GOODNESS,  THE  elections 
are  over.  As  a  marketing  professional 
for  27  years,  I’ve  always  tried  to  uphold 
truth  and  honesty  in  my  work  — 
maintaining  high  standards  and  ethics, 
as  do  most  of  my  colleagues  in  the  in¬ 
dustry.  However,  I’m  appalled  and  tired 
of  political  candidates’  lack  of  respect 
for  the  advertising  profession,  their  op¬ 
ponents,  business  and  the  public. 

I’m  tired  of  the  misrepresentations, 
spins,  half-truths,  innuendoes,  com¬ 
ments  taken  out  of  context,  lies  and 


Newspaperdom, 

50  YEARS  AGO _ The  hoard 

of  governors  of  the  American  Soci¬ 
ety  of  Newspaper  Editors  authorized 
its  president  John  S.  Knight  to 
name  a  committee  to  carry  the  mes¬ 
sage  of  an  international  free  press 
into  every  friendly  capital  of  the 
world. 

Knight  said  he  would  name  the 
committee  soon,  with  instructions 
to  rime  its  trip  to  make  possible  a 
report  to  the  Society’s  annual  meet¬ 
ing  in  April. 

Looking  forward  to  the  restora¬ 
tion  of  international  communica¬ 
tion  on  a  peace  basis,  the  board  in¬ 
vited  reciprocal  declarations  by  the 
U.S.  government  and  all  other  gov¬ 
ernments,  press,  radio  and  other 
media  of  information  “embracing 
the  right  of  the  peple  to  read  and 
hear  news  without  censorship.’’ 

Eleanor  Packard,  United  Press, 
was  expelled  from  Yugoslavia  for  re¬ 
porting  that  many  pictures  of  Mar¬ 
shals  Stalin  and  Tito  appeared  in 
shop  windows  of  Belgrade  but  not 
one  picture  of  Roosevelt  or 
Churchill. 

From  Editor  &  Publisher 
December  2 ,  1 944 


other  negative  tactics. 

1  don’t  care  if  it  does  produce  results 
—  1  want  it  stopped! 

Politicians  have  no  right  to  destroy 
the  credibility  of  the  advertising  pro¬ 
fession  by  their  own  lack  of  respect  for 
themselves. 

If  politicians  will  sell  out  their 
ethics,  by  misleading  and  misrepre¬ 
senting  the  truth  during  such  a  high- 
visibility  situation  as  a  campaign,  how 
can  we  expect  truthfulness  and  hon¬ 
esty  after  they’re  elected  to  office?  Can 
they  be  trusted?  Can  they  be  respect¬ 
ed? 

Trust  is  to  be  proved,  and  respect 
must  be  earned.  Honesty  shouldn’t  be 
just  a  game  or  a  strategy  to  be  turned 
on  or  off  on  a  political  whim.  Managing 
government  is  more  than  sound  bites. 

Perhaps  Grantland  Rice’s  famous 
sports  quotation  has  a  political  applica¬ 
tion,  also  —  “It’s  not  whether  you  win 
or  lose,  it’s  how  you  play  the  game.” 
Candidates  should  consider  adopting 
this  as  a  philosophy,  then  live  up  to  it. 
We  should  hold  their  feet  to  the  fire. 

It’s  time  for  the  media,  other  adver¬ 
tisers,  the  marketing/advertising  indus¬ 
try  and  the  public  to  demand  a  change 
before  the  next  campaign.  Media  will 
refuse  to  accept  product  advertising, 
which  makes  untruthful  or  misleading 
statements  or  attacks  a  competitive 
product  with  unttuths. 

What  gives  politicians  a  right  to  be 
above  (or  more  accurately,  below) 
these  standards?  If  we  continue  accept¬ 
ing  this  glut  of  negative  political  adver¬ 
tising,  politicians  will  drag  the  credibil¬ 
ity  of  our  profession  down  to  the  levels 
of  disrespect  which  they  hold  in  the 
eyes  of  the  public.  Upholding  stan¬ 
dards  should  be  more  important  than 
egos  and  money. 

From  the  highest  offices  to  local 
grass-roots  positions  —  who  is  willing 
to  accept  this  challenge? 

Thomas  Farris 

Farris  is  president  o/T.L.  Farris  & 
Associates,  Muncie,  Ind. 


Disagrees  with 
prof’s  assessment 

1  HAVE  SERIOUS  problems  with  Pro¬ 
fessor  Linda  Morton’s  assessment  of 
the  state  of  journalism  education 
{E&P,  Shop  Talk  at  Thirty,  Oct.  8). 

1  am  not  one  of  those  who  loves  to 
bash  journalism  education.  To  the 
contrary,  1  am  married  to  a  journalism 
professor  of  22  years  and  taught  part 
time  myself  for  a  dozen  years. 

It  is  Professor  Morton’s  methodology 
that  1  find  faulty,  and,  accordingly,  her 
conclusions  don’t  hold  up  to  scrutiny. 

She  has  made  generalizations  based 
on  a  faulty  sample,  in  my  judgment. 
The  number  of  programs  she  sampled 
were  both  too  narrow  and  too  few  to 
be  given  much  credence.  There  are 
nearly  500  journalism  programs  across 
the  country.  Only  one  in  five  is  ac¬ 
credited.  To  look  at  16  accredited  pro¬ 
grams,  none  of  which  are  identified, 
and  to  then  suggest  this  reflects  the 
state  of  journalism  education  is  silly. 

Her  article  does  not  even  acknowl¬ 
edge  the  non-accredited  programs 
which  1  suspect  likely  produce  more 
journalism  graduates  each  year  than 
the  accredited  programs. 

Should  we  believe  that  professors  at 
the  400  non-accredited  programs 
teach  an  average  of  7.3  credits  a  semes¬ 
ter?  Hardly. 

Similarly,  statistics  cited  by  Professor 
Morton  on  the  percentage  of  faculty 
with  doctorates  (49%)  or  time  spent 
devoted  to  research  (12.2%),  1  doubt 
represent  the  reality  at  non-accredited 
schools.  1  also  doubt  they  accurately  re¬ 
flect  the  reality  of  the  wide  range  of 
accredited  programs. 

Further,  the  gripe  1  hear  most  about 
journalism  research  is  not  the  amount 
of  time  devoted  to  it  but  that  not 
enough  of  it  is  relevant  or  helpful  to  re¬ 
porters  and  editors. 

In  an  effort  to  validate  her  findings. 
Professor  Morton  cites  studies  from 
1982  and  1988,  but  gives  us  no  hint  as 
to  the  authors  of  those  studies  or  suffi¬ 
cient  detail  to  assess  their  worthiness. 

There  are  real  problems  in  journal¬ 
ism  education.  However,  narrow  and 
superficial  surveys  don’t  further  the 
professional  and  academic  debate. 

Bob  Rawitch 

Rauiitch  is  director  of  editorial 

operations  of  the  Valley  and  Ventura 
County  editions  of  the  Los  Angeles 
Times . 
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Interactive  Newspapers  ‘95 

The  D^nitive  Corrference  for  Information  Technology  in  the  Newspaper  Industry 


Feb.  5-8,  1995,  Hyatt  Regency  at  Reunion  Center,  Dallas,  Texas 

^  The  Role  of  Newspapers 

pi  on  the  Information  Superhighway 

On  the  Information  Superhighway,  a  newspapers  success  is  no  accident.  It’s  a  result  of 
hand  work,  smart  decisions  and  a  thorough  knowledge  of  the  ever-evolving  interactive 
X  newspaper  business.  That's  where  we  come  in.  Interactive  Newspapers  '95  is  the  confer¬ 

ence  on  information  technology  in  the  newspaper  industry.  Whether  you’re  currently 
investigating  opportunities,  already  involved  in  multimedia,  or  simply  need  to  understand 
/  the  interactive  issues  and  implications  for  the  newspaper  industry,  this  conference  is  for  you. 


Interactive  Newspapers  ‘95  provides  you  with  a  unique  o 


•  Put  all  facets  of  multimedia — ^fax,  audiotex,  online,  PDAs,  database  marketing — in  perspective. 

•  Investigate  new  business  opportunities  for  newspapers. 

•  Learn  about  the  newest  challenges  in  the  interactive  world. 

•  Network  with  technology  experts  and  newspaper  executives  from  around  the  world. 

•  See  new  products  firsthand  in  our  full  exhibit  hall. 


Among  the  scheduled  sessions: 
❖  Newspapers  Now  (sf  Tomorrow 


Information  technology  is  just  one  new  arena 
publishers  are  entering.  This  status  report,  deliv¬ 
ered  by  Uzal  Martz,  President/Publisher, 
Pottsville  Republican  and  Vice  Chairman  of  the 
Newspaper  Association  of  America,  provides  per¬ 
spective  on  ways  publishers  tire  enhancing  their 
offerings,  on  and  off  the  printed  page. 

The  Mediamorphosis 

What’s  the  latest  in  the  debate  over  printed  vs. 
electronic  publishing?  Find  out  from  one  of  the 
most  renowned  visionaries  in  electronic  media. 
Roger  Fidler,  Director  of  Kni^t-Ridder’s 
Information  Design  Laboratory,  delivers  this 
enlightening  keynote  address. 


❖  The  Editorial  Perspective 


How  the  shift  from  traditional  new's  media  to 
interactive  multimedia  could  change  writing  and 
reporting  forever.  This  unique  perspective  comes 
straight  from  the  top — Louis  Boccmxli,  President 
and  CEO  of  the  Associated  Press,  the  world’s 
largest  newsgathering  organization. 

*t*  International  Interactivity 
What  are  the  issues  faced  by  interactive  news¬ 
paper  professionals  around  the  world?  Members 
of  this  panel  of  top  international  experts  explain. 


Optional  session  on  the  basics  of  interactive 
newspapers. 


Join  more  than  800  newspaper  professionals,  technology  experts  and  multimedia  publishers  for  this  exceptional 
three-day  program  that’s  packed  with  important  sessions,  breakout  discussions  and  much  more. 
Sponsored  by  The  Kelsey  Group,  Editor  &  Publisher,  and  The  International  Newspaper  Marketing  Association. 


Every  Saturday  siirce  1884 
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Getting  Past 
Gordon 

Florida  newspapers  take  tropical  storm  Gordon  in  stride, 
with  few  delivery  or  production  problems  reported 


Tropical  Storm  Qordon  wreaked  havoc  on  Southern  Florida,  but  newspapers 
reported  few  delivery  or  production  problems. 


by  Dorothy  Qiobbe 

AS  TROPICAL  STORM  Gordon  bat¬ 
tered  the  state  of  Florida  last  month, 
newspapers  along  the  east  coast  fought 
punishing  winds,  flooding  and  fallen 
power  lines  to  meet  deadlines  and 
complete  deliveries. 

During  a  single  24-hour  time  period, 
Daytona  Beach  was  pelted  with  more 
than  10  inches  of  rain,  and  approxi¬ 
mately  100  streets  were  closed  due  to 
flooding.  Tragedy  struck  the  98,711-cir¬ 
culation  Daytona  Beach  News-Journal 
when  one  of  its  district  managers, 
William  Hess,  suffered  a  fatal  heart  at¬ 
tack  while  helping  to  move  a  car  out  of 
the  flood  waters. 

The  News-Journal  was  forced  to 
reroute  carrier  pickups  when  the  flood¬ 
ing  closed  down  two  of  its  warehouses, 
where  about  30,000  copies  of  the  paper 
were  held. 

Of  a  90,000  home  delivery,  all  but 
about  4,000  copies  of  the  News-Journal 
were  delivered  on  Thursday  (Nov.  17), 
said  circulation  director  Rob  Kearley, 
who  added  that  “under  the  circum¬ 
stances,  it  was  quite  good.” 

The  paper’s  production  was  “terrific” 


and  no  advertising  was  lost,  Kearley 
said. 

In  Fort  Lauderdale,  where  estimates 
placed  the  peak  rainfall  at  15  inches 


during  one  24-hour  period,  the  Sun- 
Sentinel  circulation  department  esti¬ 
mated  that  just  1,000  copies  of  the 
newspaper  couldn’t  be  delivered  to  sub¬ 


scribers’  homes.  Also,  street  vendors 
stayed  inside,  losing  about  20,000 
copies  over  the  three  days. 

The  Sun-Sentinel  customer  service 


lines  logged  1,500  calls  every  day  of  the 
storm,  mostly  concerning  wet  news¬ 
papers,  and  Source  Line,  the  newspa¬ 
per’s  audiotex  service,  received  a  record 
21,566  calls  on  Tuesday  (Nov.  15)  from 
customers  seeking  information  about 
the  storm  and  area  school  closings. 

Gordon  smashed  into  the  southern 
end  of  Brevard  County  at  around  7 :30 
Tuesday  night,  about  30  miles  away 
from  the  offices  of  Florida  Today  in 
Melbourne.  The  storm  turned  into  a 
tornado  near  Melbourne,  devastating 
hundreds  of  mobile  and  free-standing 
homes. 

Despite  the  flooding  and  high 
winds,  Florida  Today  went  to  camera 
just  12  minutes  late,  said  Melinda 


Source  Line,  the  newspaper’s  audiotex  service, 
received  a  record  21,566  calls  on  Tuesday  from 
customers  seeking  information  about  the  storm 
and  area  school  closings. 
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Tropical  Storm  Qordon  was  front-page 
news  and  spawned  special  sections  in 
most  Florida  newspapers. 

Meets,  managing  editor.  The  following 
day,  about  20  reporters  produced  two 
full  pages  of  storm  coverage,  and  a  six- 
page  stand-alone  storm  section  on 
Thursday. 

Augie  Fields,  circulation  manager 
for  Florida  Today,  said  that  newsstand 
deliveries  went  smoothly.  Papers  also 
were  taken  to  shelters  where  displaced 
residents  were  housed. 

Home  delivery  was  problematic, 
however.  Approximately  2,500  house¬ 
holds  couldn’t  be  reached,  due  to 
emergency  road  closings  and  flooding. 
By  Friday  (Nov.  18),  the  trucks  could 
deliver  to  all  but  about  100  homes. 
Fields  said. 

Both  Meets  and  Fields  have  experi¬ 
enced  putting  out  newspapers  during 
hurricanes,  storms  and  floods,  and. 
Meets  said,  “It’s  always  a  challenge.” 

In  nearby  Veto  Beach,  it  had  been 
raining  for  a  few  days  before  the  storm 
hit.  The  Vero  Beach  Press-Journal  was 
ready  with  hurricane  contingency 
plans,  which  ultimately  didn’t  have  to 
be  put  into  action. 

“The  biggest  inconvenience  was  all 
the  water  not  draining  off,”  said  Tom 
Dickens,  circulation  director. 

The  Press-Journal  went  to  press 
about  30  minutes  late  on  Wednesday 
morning,  and  other  than  in  rural  areas, 
distribution  was  “pretty  normal,”  Dick¬ 
ens  said.  In  fact,  single-copy  sales  were 


up  about  40%  because  of  increased  in¬ 
terest  in  the  storm. 

For  those  areas  that  couldn’t  be 
reached  on  Wednesday,  both  Wednes¬ 
day  and  Thursday  editions  of  the 
Press-Journal  were  delivered  without 
incident  on  Thursday. 

The  storm  also  hit  the  Miami  area 
on  Tuesday,  unleashing  more  rain  in 
the  area  than  in  the  past  45  years. 

“It  was  pretty  hairy,”  said  Wayne 
Markham,  circulation  manager  for  the 
Miami  Herald. 

To  prepare  for  the  storm,  the  Herald 
staff  met  and  agreed  to  push  up  press 
time  by  an  hour  to  give  carriers  extra 
time  for  delivery. 

Herald  carriers  arrived  early  for  work 
and  double-bagged  about  90%  of  the 
newspapers,  Markham  said. 


“Folks  were  in  very  high  spirits. 
They  brought  in  coffee  and  doughnuts 
and  shared  with  the  carriers,”  he  said. 
“There  was  a  feeling  of  camaraderie, 
because  everyone  understood  this  was 
a  tough  time,”  he  added. 

In  many  instances,  the  carriers  were 
forced  to  park  their  trucks  and  wade 
through  water  to  deliver  to  subscribers, 
Markham  said.  On  average,  the  Herald 
has  about  400  “wet  bag”  calls  per  day 
during  periods  of  inclement  weather, 
Markham  said.  On  Wednesday,  there 
were  only  155  such  complaints,  a  de¬ 
crease  that  Markham  attributed  to  the 
double-bagging  effort. 

And,  while  rising  water  threatened 
the  Herald  production  plant,  which  sits 
right  on  Biscayne  Bay,  with  flooding, 
the  plant  walls  were  never  breached. 


Hiring  of  Jeffrey  Masson 
produces  scathing  reaction 
in  student  newsletter 

Anonymous  editorial  questions  hiring  of 
psychoanalyst  to  teach  a  journalism  ethics 
course,  following  his  lost  libel  suit 
against  New  Yorker  magazine  writer 


by  M.L.  Stein 

JOURNALISM  DEAN  TOM  Gold¬ 
stein’s  hiring  of  Jeffrey  Masson  to  co¬ 
teach  a  journalism  ethics  course  at  the 
University  of  California,  Berkeley,  pro¬ 
duced  a  scathing  reaction  in  a  student 
newsletter. 

Goldstein,  a  lawyer  and  former  New 
York  Times  reporter,  who  heads  the 
Graduate  School  of  Journalism,  retort¬ 
ed  that  the  complaining  student  editor¬ 
ial  “represents  the  kind  of  ugly  journal¬ 
ism  that  has  no  place  around  this 
school.” 

The  announcement  of  Masson’s  ad¬ 
dition  to  the  part-time  faculty  came  a 
few  days  after  the  psychoanalyst  lost  his 
libel  suit  against  New  Yorker  magazine 
writer  Janet  Malcolm  in  a  case  that  has 
had  the  journalistic  and  literary  com¬ 
munities  agog  for  months. 

In  a  second  trial  of  the  $7-million 
damage  suit,  a  San  Francisco  jury 
unanimously  decided  in  favor  of  Mal¬ 


colm.  The  case  hinged  on  her  alleged 
misquoting  of  Masson  in  a  1983  article 
about  him.  A  jury  last  year  voted  for 
Masson  on  two  of  his  five  libel  allega¬ 
tions  but  could  not  decide  on  damages. 

An  unsigned  editorial  in  the  student 
publication  Rosebud  described  the  ap¬ 
pointment  of  Masson  as  a  “disease 
known  as  star-fucking. 

“The  litigant  in  a  nationally  publi¬ 
cized  libel  case  ...  is  due  to  settle  here 
amongst  those  aspiring  journalists  and 
discuss  the  ethos  of  journalism,”  the 
piece  continued.  “We  would  imagine 
that  the  requirements  for  teaching  this 
class  don’t  usually  include  psychoana¬ 
lytic  training  or  defamation  lawsuits 
.  .  .  .What’s  next?  Ollie  North  teach¬ 
ing  political  reporting?  Ivan  Boesky 
teaching  business  reporting?  Janet 
Cook  .  .  .  teaching  sources  and  meth¬ 
ods?” 

Additionally,  the  editorial  demand- 

(See  Masson  on  page  37) 
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‘Rhetorical  Flourish’ 
Leads  To 
Ad  Boycott 

Lobbyist  for  small  business  group,  upset  by  Oregon  newspaper’s 
editorial  on  health  care,  calls  for  retaliatory  ad  boycott 


by  M.L.  Stein 

A  LOBBYIST  FOR  a  small  business 
organization  seemingly  rallied  his 
members  to  boycott  an  Oregon  news¬ 
paper  because  he  didn’t  like  its  editor¬ 
ial  on  health  care. 

Joe  Gilliam,  state  director  for  the 
National  Federation  of  Independent 
Businesses  (NFIB),  was  annoyed  by  an 
editorial  in  the  Pendleton  Ease  Ore- 
gonian  that  criticized  NFIB  and  the 
National  Restaurant  Association 
(NRA)  for  opposing  employer-man¬ 
dated  health  insurance. 

Editor  Bill  Crampton  wrote  that  the 
NFIB  and  NRA  “pretend  to  support 
small  businesses  in  the  raging  debate 
over  health  care  reforms”  but  actually 
represent  “freeloaders”  and  “moochers.” 

Crampton  acknowledged  the  bur¬ 
den  that  health  care  placed  on  small 
businesses  but  asserted  that  business 
owners  who  don’t  provide  insurance  for 
their  employees  contribute  to  rising 
premiums  for  those  who  do.  The  latter, 
he  said,  wind  up  paying  for  the  unin¬ 
sured  workers. 

Gilliam  fired  off  a  letter  to  the  East 
Oregonian  as  well  as  one  to  NFIB 
members  in  Umatilla  County  where 
the  12,788-circulation  daily  newspaper 
is  located. 

After  recapping  the  editorial, 
Gilliam  wrote,  “I  hope  the  next  time 
you  consider  patronizing  the  East  Ore¬ 
gonian  with  your  advertising  dollars, 
you  remember  that  you  are  nothing  but 
a  freeloader  and  a  moocher.” 

The  letter  also  charged  Crampton 
with  refusing  to  print  his  letter  to  the 
paper,  calling  the  editor  “arrogant.” 

Crampton,  in  an  interview,  denied 
the  accusation,  saying,  “We  published 


his  letter  even  before  his  members  re¬ 
ceived  it.  That  untruth  upsets  me  more 
than  anything  else.” 

But  the  editor  also  was  bothered,  he 
said,  by  Gilliam’s  “attempt  to  create 
grief  for  another  small  business.” 

East  Oregonian  general  manager 
Clyde  Bentley  said  the  paper  suffered 
the  loss  of  a  few  contractor  ads  in  a 
special  home-building  section  as  a  re¬ 
sult  of  Gilliam’s  letter. 

“There  was  a  little  grumbling  from  a 
couple  of  other  advertisers,  and  our  ad 
manager  was  accosted  about  the  edito¬ 
rial  by  a  grocery  store  manager  during 
a  Rotary  meeting,”  Bentley  added.  “It’s 
unfortunate  that  they  don’t  read  our 
front  page  as  well  as  our  editorials.  He 
[Gilliam]  was  way  out  of  line.  I  don’t 
believe  any  organization  should  try  to 
suppress  debate  on  issues.” 


DURING  THEIR  FIRST  joint  meeting 
since  the  convention  last  July,  the  presi¬ 
dents  of  the  four  Unity  ’94  organiza¬ 
tions  identified  a  number  of  coverage 
concerns  that  jeopardize  fair  treatment 
of  people  of  color  in  their  communities 
and  in  their  newsrooms. 

Among  the  concerns  of  the  presi¬ 
dents  of  the  Asian  American  Journalists 
Association,  the  National  Association 
of  Black  Journalists,  the  National  Asso¬ 
ciation  of  Hispanic  Journalists  and  the 
Native  American  Journalists  Associa¬ 
tion  was  the  desire  that  the  industry 


Crampton  said  the  terms  “freeload¬ 
ers”  and  “moochers”  were  not  meant 
to  cast  aspersions  on  any  small  busi¬ 
ness. 

“It  was  just  a  rhetorical  flourish,”  he 
explained. 

Printed  directly  below  Gilliam’s  let¬ 
ter  to  the  newspaper  was  Crampton’s 
reply,  which  said  in  part,  “We  think  it’s 
odd  that  one  of  the  state’s  leading 
spokesmen  for  small  business  would  be 
spending  his  time  attempting  to  de¬ 
stroy  a  small  business  ....  Even 
stranger,  Gilliam  is  suggesting  that 
businesses  should  refuse  to  exchange 
goods  and  services  with  each  other  if 
they  disagree  on  public  policy  issues. 

“Does  Gilliam  also  suggest  that  all 
East  Oregonian  readers  who  support 
health  care  reform  should  not  patron¬ 
ize  NFIB  members.  We  hope  not.” 


continue  to  work  for  more  effective 
racial  diversity  in  hiring  and  coverage. 

The  presidents  also  condemned  the 
use  of  the  term  “illegal  alien”  during  de¬ 
bate  over  California’s  controversial 
Proposition  187  and  the  “potentially  ex¬ 
plosive”  use  of  racial  identification  of 
criminal  suspects,  as  exemplified  by  the 
Susan  Smith  murder  case  in  South  Car¬ 
olina.  They  urged  journalists  to  use  rest¬ 
raint  when  reporting  on  the  O.J.  Simp¬ 
son  trial,  and  continued  their  fight 
against  sports  teams  with  names  offen¬ 
sive  to  Native  Americans.  BE^P 


Unity  ’94  leaders 
express  coverage  concerns 
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Censorship 
In  The  Name 
Of  Morality 

National  right-wing  group  is  pressuring  Sacramento 
retailers  to  stop  letting  an  alternative  weekly 
newspaper  be  distributed  through  their  stores 


by  M.L.  Stein 

A  SACRAMENTO  ALTERNATIVE 
weekly  newspaper  and  a  national  right- 
wing  group  are  locked  in  a  battle  that 
so  far  has  pushed  the  paper  out  of  sev¬ 
eral  major  retail  establishments,  the 
paper  reported. 

Jeff  VonKaenel,  publisher  of  the 
Sacramento  News  &  Review,  claims 
that  the  local  chapter  of  the  Tupelo, 
Miss.-based  American  Family  Associa¬ 
tion  (AFA)  has  pressured  five  super¬ 
markets  and  several  local  franchises  of 
three  fast-food  restaurant  chains.  Taco 
Bell,  Burger  King  and  Denny’s. 

David  Woodel,  an  insurance  agent 
who  heads  the  Sacramento  area’s  AFA 
unit,  acknowledged  in  an  interview 
that  he  and  other  members  “have 
talked  to  a  few  places”  about  ejecting 
News  &  Review  racks.  The  free  news 
and  entertainment  tabloid,  which  re¬ 
ports  a  readership  of  293,000,  is  distrib¬ 
uted  through  1,200  locations. 

The  outlets  that  have  banned  the 
News  &  Review,  according  to  Von¬ 
Kaenel,  include  Safeway,  Lucky,  Ra¬ 
ley’s,  Albertson’s  and  Bel  Air  supermar¬ 
kets,  25  Burger  King  and  Denny’s  fran¬ 
chises  and  33  Taco  Bell  restaurants. 

However,  News  &  Review  said  in 
one  issue  that  Safeway  turned  out  the 
newspaper  after  it  ran  a  story  headed 
“Slaveway,”  an  account  of  the  market’s 
alleged  union  problems. 

“The  situation  with  Safeway  is  a  lit¬ 
tle  more  complex,”  said  News  &  Re- 
view  editor  Melinda  Welsh. 

But  she  and  VonKaenel  said  there  is 
nothing  oblique  about  AFL’s  efforts  to 
pressure  businesses  to  keep  the  News 


One  of  the  Sacramento  News  & 
Review’s  more  controversial  front  pages. 
Said  the  newspaper’s  publisher,  Jeff 
VonKaenel,  “It’s  ironic  that  these  gro¬ 
cery  stores  sell  cigarettes  and  alcohol, 
but  bar  our  paper.  ” 


&  Review  from  being  displayed  inside 
their  premises. 

The  publisher  described  AFA  as  a 
“right-wing  extremist  group  that  is 
threatening  a  boycott  of  a  newspaper 
that  reaches  24%  of  the  population 
here.” 

He  said  some  of  the  stores  have  de¬ 
nied  kicking  out  the  tabloid  because  of 
its  content,  telling  him  that  the  move 
was  made  because  they  wanted  to 
eliminate  rack  clutter  or  because  they 
don’t  carry  publications  with  editorial 
content. 

“There  are  certain  places  that  will 


do  anything  to  avoid  controversy,” 
VonKaenel  maintained. 

AFA’s  contentions  that  the  weekly’s 
gay  and  lesbian  personals  are  porno¬ 
graphic  and  an  incitement  to  sexual 
crimes  are  “scare  tactics,”  the  publisher 
charged. 

To  Woodel,  the  personals  are  only 
partial  reason  for  AFA’s  objections  to 
the  News  &  Review. 

“Most  of  their  stories  are  yellow 
journalism,”  he  complained.  “They  try 
to  legitimize  gay  life  and  and  publicly 
want  to  change  community  standards.” 

Woodel  also  expressed  outrage  over 
a  News  &  Review  piece  about  nude 
dancing  in  so-called  juice  bars. 

“It  told  how  these  dancers  do  prosti¬ 
tution  during  their  off  hours,  and  how 
they  dance  during  their  [menstrual]  pe¬ 
riods.  It  glorified  a  prostitute’s  life,”  he 
asserted. 

The  News  &  Review  recently  ran  a 
story  headed  “Sacramento’s  Leather 
Underground”  about  gay  lifestyle,  and 
another  entitled  “Virtual  Sex”  describ¬ 
ing  E-mail  sex  conversations. 

Woodel  likened  the  newspaper’s 
coverage  of  these  stories  to  that  of  a 
“pimp  for  the  sex  porn  industry.” 

He  said  his  main  concern  was  the 
paper’s  availability  to  children  since  it 
is  distributed  free. 

“If  the  News  &  Review  were  a  paid 
newspaper,  we  would  not  have  a  prob¬ 
lem  with  it,”  he  added. 

The  AFA  leader  dismissed  Von- 
Kaenel’s  accusation  in  a  house  ad  that 
stated  the  organization  was  engaging 
in  censorship  in  its  “McCarthy-era  at¬ 
tempt  to  ban  the  News  &  Review  in 
Sacramento.” 
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This  front  page  of  the  News  &  Review; 
looks  harmless  enough,  but  objections 
were  raised  over  the  words  ‘female  con¬ 
dom’  (bottom  right),  which  were  used  to 
tease  an  inside  story. 


Sacramento  News  &  Review’s  five-year 
anniversary  issue  picturing  assorted 
front  pages 


What  about  my  First  Amendment  gj.  available  in  its  market  loca 
rights  and  the  rights  or  parents  who  tions.  She  explained  that  the  company 

don  t  want  their  kids  assaulted  by  this  maintains  an  outside  rack  for  free  pub 

kind  of  trash?  Woodel  asked.  lications  but  excludes  those  containing 

VonKaenel  retorted  that  the  News  “sexual  material.” 

&  Review  offers  a  wide  range  of  con-  VonKaenel  disputed  her  statement 
tent  and  is  aimed  at  a  college-educated  saying  that  Lucky  carried  his  paper  un 
readership.  about  two  years  ago  and  subse 

“If  parents  don’t  want  their  children  quently  ordered  it  out. 
to  read  us,  they  can  prevent  that,”  he  a  memo  from  another  Burger  Kini 
continued.  And  there  also  are  ways  to  owner  to  his  franchisees  termed  th( 
stop  them  from  calling  900  numbers.  ^£^,5  &  Review  “trash.”  It  said  the 
Kids  with  a  TV  set  can  watch  much  Northern  California  chapter  of  AF/ 
more  explicit  material  than  they  will 

ever  see  in  the  News  &  Review.”  - — 

VonKaenel  defended  the  nude- 

dancing  story,  asserting  that  it  revealed  x  WoOCJl  V  Iw  W 

how  the  dancers,  who  work  only  for 

tips,  are  exploited  by  the  bar  owners 

and  lead  sordid  lives.  ^ 

“Only  David  Woodel  would  con- 
elude  that  we  glamorized  these 

Connie  Miotell,  the  Netvs  (S’ Re-  H  Vg4  H 

view’s  development  manager,  contend-  H  Iw 

ed  that  Rolling  Stone,  which  is  sold  by 
the  stores  that  ousted  the  weekly,  “has 
covers  that  are  a  lot  more  lurid  than 

VonKaenel  said  the  News  &  Review 
also  has  done  several  investigative  sto- 
ties  and  has  won  an  award  from  the 

California  Newspaper  Publishers  Asso-  L_ - ^ - 

ciation  for  its  literacy  program  to  help  The  News  &  Review  battles  back  with 
school-children  with  low  reading  and  a  front-page  article  on  ‘Qod’s  Right 
writing  scores.  Wing.’ 

“It’s  ironic  that  these  grocery  stores  _ 
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come  down  on  the  side  or  the  News  C? 
Review  in  an  editorial  that  said  AFA’s 
tactics  “A  worrisome  precedent.  The 
News  &  Review  .  .  .  while  sometimes 
explicit  in  its  language  and  often  caus¬ 
tic  in  its  content,  is  not  prurient 
....  Once  retailers  are  successfully 
pressured  to  remove  one  legal  and  le¬ 
gitimate  publication  for  its  supposedly 
objectionable  content,  there  is  no  cer¬ 
tainty  where  the  demands  will  stop .... 

“No  one  is  required  to  patronize  a 
publication  that  the  reader  regards  as 
offensive,  but  pressuring  businesses  to 
make  it  inaccessible  to  others  is  to 
start  down  a  path  that  offends  the  very 
same  constitutional  principles  that 


(See  Censor  on  page  36) 


British  Editor 
At  Odds 
With  Politicians 

House  of  Commons  votes  to  bring  editor  of  the  Guardian  before 
its  Privileges  Committee;  it  could  mark  the  first  time  a 
journalist  was  reprimanded  by  the  House  Speaker  since  1956 


by  Edwin  Roth 

PETER  PRESTON,  56-year-old  editor 
of  Britain’s  serious  and  prestigious  daily 
Guardian,  sat  in  the  House  of  Com¬ 
mons  press  gallery  recently  and  heard 
Conservative  parliamentarian  Roger 
Gale  make  a  shocking  statement  that 
is  immune  from  libel  action. 

“The  press,  and  the  editor  of  the 
Guardian  in  particular,  have  stood  out 
as  guardians  of  public  morality,  but  this 
particular  guardian  angel  has  turned 
out  to  be  the  whore  from  hell!”  Gale 
said. 


Like  everything  said  in  House  of 
Commons  debates,  however,  not  only 
these  words  but  their  publication 
throughout  the  world  are  covered  by 
total  immunity. 

Preston,  Guardian  editor  for  more 
than  19  years,  later  said  on  British  TV, 
“It  was  not  pleasant  to  sit  there  and 
hear  myself  described  as  the  whore 
from  hell.” 

Gale’s  comment  came  during  a  very 
dramatic  House  of  Commons  debate 
about  whether  Preston  should  be 
hauled  before  the  House  Privileges 


Roth  is  a  freelance  writer  based  in 
London. 


Committee  for  having  used  question¬ 
able  tactics  to  obtain  information. 

Preston  had  faxed  a  letter  to  the 
Paris  Ritz  Hotel  on  House  of  Com¬ 
mons  note  paper  —  with  the  name  of 
cabinet  minister  Jonathan  Aitken,  and 
a  senior  civil  servant’s  signature  —  to 
obtain  a  copy  of  Aitken’s  hotel  bill  paid 
by  Saudi  Arabian  businessman  Said 
Mohammed  Ay  as. 

Aitken,  chief  treasury  secretary  in 
Prime  Minister  John  Major’s  Conserv¬ 
ative  cabinet,  is  a  grandnephew  of 
newspaper  tycoon  Max  Aitken,  the 
first  Lord  Beaverbrook. 


Preston  had  sent  the  fake  fax  to  the 
hotel  with  the  full  knowledge  and  con¬ 
sent  of  the  hotel’s  owner,  Mohammed 
al  Fayed,  an  Egyptian-born  multimil¬ 
lionaire  living  in  London,  who  also 
owns  the  famous  London  department 
store,  Harrods. 

Preston,  who  has  admitted  that  his 
forgery  was  wrong,  said:  “1  have  done 
this  only  to  protect  my  source  Mo¬ 
hammed  al  Fayed  —  with  his  prior 
knowledge  and  consent.” 

Al  Fayed  is  reported  to  have  a  no- 
holds-barred  vendetta  against  the 
British  government,  because  he  and 
his  brother  were  accused  in  a  pub¬ 
lished  British  government  report  of 


having  lied  about  their  social  origin 
and  the  source  of  their  money  —  and 
because  the  government  has  refused 
British  citizenship  to  his  brother. 

Major  used  House  of  Commons  im¬ 
munity  to  accuse  al  Fayed  of  trying  to 
blackmail  his  government.  Al  Fayed  is 
now  working  to  prove  corruption  in 
the  government  and  in  the  Conserva¬ 
tive  Party. 

Preston  has  reported  that  not  only 
Aitken  but  also  Major  knew  about  the 
faked  fax  since  May.  On  May  18,  Pre¬ 
ston  said  he  received  a  note  from  Ma¬ 
jor’s  office,  warning  him  about  “the 
margins  of  criminality.” 

Conservative  parliamentarian  David 
Wilshire  said  during  the  debate: 

“The  greatest  threat  to  the  rights  of 
the  individual  and  the  rule  of  law  is  the 
belief  by  people  in  powerful  positions 
that  the  end  justifies  the  means. 

“Down  that  route  lurks  the  jackboot 
and  the  lynch  mob,”  the  statesman 
concluded. 

Wilshire  revealed  that  he  had  for¬ 
mally  reported  Preston  to  the  police. 
Other  Conservative  parliamentarians 
also  demanded  that  Preston  should  get 
a  criminal  court  trial  for  forgery,  fraud 
and  criminal  conspiracy. 

Even  the  opposition  Labor  Party’s 
leader,  Ann  Taylor,  said  that  Preston 
should  be  hauled  before  the  Privileges 
Committee. 

By  a  vote  of  318-38,  the  House  of 
Commons  decided  to  bring  Preston 
before  the  Privileges  Committee, 
which  can  order  the  house  speaker  to 
publicly  reprimand  Preston.  The  last 
speaker’s  reprimand  of  a  journalist  took 
place  in  1956. 


‘‘The  press,  and  the  editor  of  the  Guardian  in 
particular,  have  stood  out  as  guardians  of  public 
morality,  but  this  particular  guardian  angel  has 
turned  out  to  be  the  whore  from  hell!”  Gale  said. 
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Gannett  Sells 
A  Daily  Paper 

Omaha  World-Herald  Co.  buys  Stockton,  Calif.,  Record 


by  Qeorge  Qarneau 

THE  OMAHA  WORLD-Herald  Co. 
bought  the  Record,  Stockton,  Calif., 
from  Gannett  Co.  Inc.  on  Nov.  28. 

Terms  were  not  disclosed  but  Oma¬ 
ha  World-Herald  business  editor  Steve 
Jordan,  without  citing  a  source,  report¬ 
ed  the  deal  cost  about  $75  million  in 
cash. 

With  over  300  employees,  the  morn¬ 
ing  Record  sells  53,000  papers  daily, 
60,000  Sunday,  in  agricultural  San 
Joaquin  County.  While  population  in 
the  fertile  valley  100  miles  east  of  San 
Francisco  has  more  than  doubled  in  15 
years  to  520,000,  circulation  has  re¬ 
mained  flat. 

World-Herald  Co.  president  and 
CEO  John  Gottschalk  said  the  paper 
was  profitable,  and  the  acquisition  was 
consistent  with  the  company’s  strategic 


plan  for  buying  “good  newspapers  in 
growing  markets.” 

The  company  bid  unsuccessfully  for 
Stauffer  Communications  earlier  this 
year  but  lost  out  to  Morris  Communi¬ 
cations. 

Gottschalk  said  the  Omaha,  Neb.- 
based  company’s  operating  philosophy 
is  “deeply  rooted  in  building  communi¬ 
ties,  markets  and  our  newspapers,”  and 
the  company  intends  “to  invest  in  this 
market,  our  people,  the  newspaper  and 
the  community.” 

The  acquisition,  the  World-Herald 
Co.’s  largest  to  date  and  farthest  afield, 
gives  it  its  seventh  daily,  a  lineup  led 
by  the  flagship  World-Herald,  with 
240,000  circulation  daily,  303,000  Sun¬ 
day.  Its  other  newspapers  are  in  South 
Dakota,  Nebraska  and  New  Mexico. 


World-Herald  Co.  —  closely  held  by 
employees,  with  a  15%  interest  in  the 
hands  of  a  local  charity,  the  Peter 
Kiewit  Foundation  —  began  buying 
newspapers  in  1980.  Its  last  newspaper 
acquisition  was  the  Current-Argws, 


More  oivnershifj  changes  appear  on  page 
25. 


Carlsburg,  N.M.,  a  year  ago.  Other 
holdings  include  a  suburban  weekly 
group,  direct  mail  company,  alternate 
delivery  company  and  children’s  maga¬ 
zine. 

Terry  Kroeger,  who  headed  all  the 
company’s  papers  but  the  World-Her¬ 
ald,  was  named  the  new  president  and 
publisher  of  the  Record  to  replace  Vir¬ 
gil  Smith,  who  is  staying  with  Gannett. 


Kroeger,  who  is  32  and  has  been 
with  World-Herald  Co.  for  10  years, 
said  no  plans  had  been  set  for  the  pa¬ 
per  but  he  expected  some  changes. 

In  other  immediate  developments, 
production  director  Mike  O’Connor 
was  replaced  by  Gregg  Baxter,  who  was 
World-Herald  quality  assurance  man¬ 
ager,  and  the  Record  created  a  new  po¬ 
sition  of  director  of  administration  ser¬ 
vices  for  Steve  Peterson,  who  had  been 
corporate  services  manager  for  World- 
Herald  Co. 

Kroeger  said  in  an  interview  that  his 
goals  included  increasing  circulation 
and  improving  reproduction.  The  pa¬ 
per  is  printed  on  outmoded  Goss  let¬ 
terpress  equipment. 

Citing  a  confidentiality  agreement, 
he  declined  to  reveal  the  terms  of  the 


transaction  —  despite  Gottschalk’s  de¬ 
claration  in  a  prepared  statement  that 
the  company  is  “as  open  and  honest  as 
the  Plains  from  which  we  originate.” 

The  Record  dates  from  1895,  when 
Irvin  Martin  purchased  the  weekly 
Commercial  Record  and  went  on  to 
publish  the  Stockton  Daily  Record  for 
over  50  years. 

It  was  acquired  in  1969  by  Reno, 
Nev.-based  Speidel  Newspapers  Inc., 
which  in  1977  was  bought  by  Gannett 
Co.,  now  based  in  Arlington,  Va. 

Asked  why  Gannett  sold  the  paper, 
corporate  spokeswoman  Sheila  Gib¬ 
bons  said  the  buyers  “presented  us  with 
a  very,  very  impressive  offer.” 


Fidelity  buying 
Harte-Hanks’ 
Boston-area  papers 

by  Qeorge  Qarneau 

CONTINUING  TO  GOBBLE  up 
Boston-area  newspapers,  a  unit  of  the 
investment  firm  Fidelity  Capital  has 
agreed  to  buy  three  competing  dailies 
and  11  weeklies  from  Harte-Hanks 
Communications  Inc.  for  an  undis¬ 
closed  price. 

The  deal,  expected  to  close  around 
year’s  end,  would  quadruple  the  daily 
holdings  of  Fidelity’s  Community  News¬ 
paper  Co.  by  adding  the  Middlesex 
News  in  Framingham,  News  Tribune  in 
Waltham  and  Daily  Transcript  in  Ded¬ 
ham. 

The  Framingham  paper  leads  the  trio 
with  34,000  daily  circulation,  44,000 
Sunday.  Harte-Hanks  has  owned  it 
since  1971  and  bought  the  other  two  — 
the  8,000-circulation  Daily  Transcript 
and  9,000-circulation  News-Tribune, 
both  evening  papers  without  Saturday 

(See  Fidelity  on  page  36) 
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Campus  lournalism 


The  NCAA  and 
‘The  Big  Buffet’ 

University  of  Florida  asks  National  Collegiate 
Athletic  Association  if  football  player’s 
restaurant  column  violates  bylaws; 
column  is  stopped,  then  reinstated 


by  Allan  Wolper 

LAST  SUMMER,  ANTHONY  Ingras- 
sia  gulped  down  13  bowls  of  spaghetti 
in  a  $2.95,  all-you-can-eat  pasta  con¬ 
test  at  a  Gainesville,  Fla.,  restaurant. 

Ingrassia’s  feat  in  what  the  eatery 
called  the  Challenge  Bowl  broke  the 
local  record  by  three  full  plates  and 
earned  him  the  nickname,  “The  Big 
Buffet.” 

Still,  the  300'pound  offensive  line¬ 
man  for  the  University  of  Florida  (UF) 
football  team  remained  largely  un¬ 
known  outside  the  state. 

That  changed  when  the  football  sea¬ 
son  began,  and  Ingrassia  started  writ¬ 
ing  a  column  called  “Anthony  Digests” 
for  the  weekly  arts  and  entertainment 
section  of  the  campus  newspaper. 

Ingrassia’s  comic  food  reviews  of 
restaurants  and  fast  food  emporiums 
became  a  major  readership  hit  for  the 
Independent  Florida  Alligator. 

He  used  football  helmets  to  judge 
the  quality  of  the  food  and  service. 

“A  rating  of  five  helmets  means  1 
was  drooling  happily  all  over  myself  as 
I  was  rolled  out  of  the  establishment,” 
Ingrassia  said  in  his  opening  column 
last  September. 

On  the  other  hand,  a  one-helmet 
verdict  was  a  signal  to  take  your  knife 
and  fork  someplace  else. 

When  Ingrassia  hurt  his  knee  after 
the  football  season  began,  he  critiqued 
eight  pizza  parlors  based  on  how  fast 
they  delivered  their  slices  as  well  as  on 
the  quality  of  their  toppings. 

Wolper,  an  associate  professor  of 
journalism  at  the  Newark  campus  of 
Rutgers  University,  covers  campus 
journalism  for  E&P. 


Takeouts  that  took  forever  were 
deemed  tasteless  and  accorded  a  one- 
helmet  label. 

Ingrassia’s  ability  to  eat,  and  write 
about  it,  was  chronicled  in  the 
Gainesville  Sun,  USA  Today,  Sports  Il¬ 
lustrated  and  assorted  Florida  televi¬ 
sion  stations. 

He  was  on  course  to  recast  single- 
handedly  the  negative  image  of  college 
football  linemen,  w’hen  his  own  school 
reported  him  to  the  National  Colle¬ 
giate  Athletic  Association  (NCAA). 

Jamie  McCloskey,  associate  athletic 
director  of  the  University  of  Florida, 
asked  the  association  to  decide  if  In¬ 
grassia’s  helmet  ratings  had  broken  any 
rules. 

“We  wanted  to  make  sure  Anthony 
wasn’t  violating  the  NCAA  bylaws  by 
endorsing  a  commercial  enterprise,” 
said  McCloskey.  “We  didn’t  want  him 
suspended  from  the  football  team.” 

McCloskey,  a  former  staff  member 
of  the  NCAA,  was  hired  three  years 
ago  by  the  university  after  it  had  been 
placed  on  probation  for  a  shopping  list 
of  recruiting  violations. 

The  NCAA  told  Ingrassia  on  Sept. 
29  to  stop  writing  while  it  debated  the 
issue,  but  reinstated  him  three  weeks 
later  after  a  chorus  of  catcalls  from  me¬ 
dia  and  First  Amendment  experts  was 
raised. 

But  the  NCAA  ruled  at  the  same 
time  that  college  athletes  no  longer 
will  be  allowed  to  write  for  any  profit¬ 
making  media  organizations  —  whe¬ 
ther  they’re  college  or  professional. 

Andrew  DeClerq,  a  University  of 
Florida  basketball  player,  was  the  first 
victim  of  the  new  policy. 

DeClerq  played  for  a  Unites  States 
Goodwill  Games  team  that  toured 


Anthony  Ingrassia,  in  and  out  of 
uniform 


Russia  last  summer  and  submitted  a  di¬ 
ary  of  his  adventures  to  the  Sun. 

The  NCAA  would  not  let  the  paper 
use  it. 

“It  was  ridiculous,”  said  Noel  Nash, 
the  sports  editor.  “We  weren’t  paying 
him.  It  wasn’t  as  if  we  were  going  to 
make  a  million  dollars  because  we 
printed  his  diary.” 

The  publishing  of  a  player’s  first  per¬ 
son  experiences  has  been  a  popular 
feature  in  magazines  and  newspapers. 

Anthony  digests  ruling 

Ingrassia,  who  was  paying  for  the 
food  he  was  reviewing,  and  not  receiv- 
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ing  any  compensation  from  the  Daily 
Alligator,  was  stunned  by  the  commo¬ 
tion. 

“I  guess  they  figured  athletes  didn’t 
have  the  same  First  Amendment  rights 
as  other  people,”  he  said  in  an  inter¬ 
view. 

“Maybe  they  didn’t  think  1  was  writ¬ 
ing  my  own  stuff.  There  is  still  that 
stereotype  around  that  athletes  aren’t 
concerned  about  an  education.” 

Ingrassia  said  the  NCAA  was  being 
hypocritical  by  killing  his  column  on 
the  one  hand,  while  forcing  him,  on  the 
other,  to  wear  and  drink  products  that 
his  university  was  being  paid  to  pro¬ 
mote. 

“1  come  here  and  1  get  Nike  shoes  to 
wear  and  1  drink  Gatorade  during  the 
games  on  the  sidelines,”  Ingrassia  said. 
“And  1  do  that  at  games  that  have  us  on 
national  television.  Then,  they  told  me 
1  couldn’t  write  about  restaurants.” 

Media  reaction 

The  NCAA  three-week  suspension 
of  Ingrassia’s  column  was  satirized  as 
much  as  it  was  criticized. 

“We  always  expect  the  NCAA  to  do 
stupid  things,”  said  Derek  Willis,  the 
editor  of  Kickoff,  the  weekly  football  in¬ 
sert  published  in  the  Daily  Alligator. 
“This  proves  that  the  NCAA  doesn’t 
care  about  the  students.” 

Bob  Ryan,  the  sports  columnist  for 
the  Boston  Globe,  held  up  Ingrassia’s 
column  on  ESPN  and  told  the  NCAA 
to  get  a  life. 

Mark  Goodman,  head  of  the  Stu¬ 
dent  Press  Law  Center  in  Washington, 
D.C.,  was  astonished  when  he  first 
heard  about  the  ban  on  Ingrassia’s  col¬ 
umn. 

“It  was  simply  ludicrous  that  anyone 
would  think  he  was  breaking  any 
rules,”  he  said.  “It  was  so  silly  on  First 
Amendment  and  common  sense 
grounds.” 

Goodman  said  the  NCAA’s  behavior 
reminded  him  of  a  case  in  Wassau, 
Wis.,  where  a  gymnast  was  suspended 
from  her  team  because  the  ice  cream 
parlor  where  she  worked  used  her  pic¬ 
ture  in  a  high-school  newspaper  ad. 

Shoe  salesmen 

The  Ingrassia  upheaval  has  revived  a 
national  debate  about  whether  coaches 
and  the  universities  they  work  for  are 
abusing  their  student  athletes. 

The  University  of  Florida  Athletic 
Association,  a  non-profit  organization 
that  funds  university  sports,  receives 
lump  sum  payments  from  N  ike,  Gator¬ 


ade  and  other  corporations. 

In  addition,  Nike  provides  the  school 
with  free  footwear  for  its  athletes,  and 
Gatorade  gives  them  as  much  soft  drink 
as  they  can  consume. 

Keith  Peters,  the  public  relations  di¬ 
rector  of  Nike,  said  that  Florida  coach 
Steve  Spurrier  has  a  separate  paid 
agreement  with  Nike. 


said.  “We  don’t  disclose  how  much  we 
pay  him  ” 

He  says  Nike  does  not  take  a  position 
on  whether  athletes  should  be  compen¬ 
sated  for  endorsing  products. 

“For  better  or  worse,  like  it  or  not, 
the  present  system  for  college  athletics 
does  not  allow  the  players  to  participate 
in  the  economic  realities  of  college 
sports,”  Peters  said. 

“The  NCAA  says  that  schools  and 
coaches  can  get  paid,  but  players  can’t,” 
Peters  said.  “Those  are  the  rules.” 

NCAA  backs  down 

Even  though  the  university  athletic 
department  asked  the  NCAA  for  a  rul¬ 
ing,  school  officials  have  supported  In¬ 
grassia’s  journalistic  endeavors. 

“It’s  a  very  popular  column,”  Norm 


Carlson,  the  assistant  athletic  director, 
told  the  Chronicle  of  Higher  Education. 
“He’s  not  endorsing  anything.  He’s  do¬ 
ing  something  a  normal  student  can 
do.” 

Steve  Mallonee,  the  head  of  legisla¬ 
tive  services  for  the  NCAA,  conducted 
a  three-week  investigation  and  decided 
that  Ingrassia’s  food  critiques  were  per¬ 
fectly  legal. 

“He  wasn’t  endorsing  one  restaurant 
by  panning  another  one,”  Mallonee  said 
in  an  interview.  “It  obviously  wasn’t  an 
endorsement.” 

Alligator  conflict 

The  Daily  Alligator  also  had  to  navi¬ 
gate  through  its  own  ethical  minefield. 
Its  editors  made  it  clear  that  they  were 
not  going  to  become  cheerleaders  be¬ 
cause  Ingrassia  had  joined  their  editor¬ 
ial  team. 

“It  hasn’t  affected  our  coverage  of  the 
football  team,”  said  Darren  Liebman, 
the  22-year-old  sports  editor  from  Hol¬ 
lywood,  Fla.  “We  cover  the  University  of 
Florida  football  team,  but  we  are  not  a 
publishing  arm  of  the  team.” 

Liebman  said  he  was  angered  by 
sportswriters  from  student  publications 
who  wear  their  school  colors  into  the 
press  box. 


“Last  year,  some  kids  from  the  Uni¬ 
versity  of  South  Carolina  covered  the 
games  in  university  caps,”  he  said. 
“That’s  just  not  professional.” 

Jaimie  Abdo,  the  23 -year-old  editor 
of  the  Daily  Alligator,  said  athletes  are 
not  permitted  to  write  about  sports. 

“I  had  to  kill  an  article  that  had  been 
written  by  Kristen  Guise,  a  gymnast,  be¬ 
cause  of  that  policy,”  she  said.  “It  was  a 
good  piece,  but  1  couldn’t  let  it  run  be¬ 
cause  she  was  writing  about  something 
that  affected  her  personally.” 

Guise  had  submitted  an  article  about 
the  special  dormitories  reserved  for  ath¬ 
letes. 

“We  have  a  very  strong  conflict-of- 
interest  policy  here,”  Abdo  explained. 


‘It  is  a  private  agreement,’  Peters 


“I  guess  they  figured  athletes  didn’t  have  the  same 
First  Amendment  rights  as  other  people,”  he  said 
in  an  interview.  “Maybe  they  didn’t  think  I  was 
writing  my  own  stuff.  There  is  still  that  stereotype 
that  athletes  aren’t  concerned  about  an  education.” 
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Interactive  Communications 


Monotype  deal  is 
^dead,  dead,  dead^ 

Triple4  and  IPA  Holdings  end  talks 
on  Monotype  Systems  acquisition, 
following  death  of  Peter  Purdy 


by  Jim  Rosenberg 

INFORMATION  INTERNATIONAL 
Inc.  ended  negotiations  with  Britain’s 
International  Publishing  Assets  Hold¬ 
ings  Ltd.  (IPA)  for  the  acquisition  of 
the  latter’s  Monotype  Systems  Ltd.  and 
H.  Berthold  Systems  GmbH. 

A  separate  deal  now  also  probably 
undone,  according  to  triple-I,  would 
have  transferred  its  PC-based  TECS/2 
systems  to  IPA’s  stable  of  editorial  and 
classified  front  ends. 

Triple-I’s  Nov.  1  announcement  that 
its  proposed  acquisitions  had  been  ter¬ 
minated  came  less  than  two  months 
after  the  Culver  City,  Calif.-based  pub¬ 
lishing  systems  vendor  said  that  a  de¬ 
finitive  agreement  would  likely  be  exe¬ 


cuted  before  year’s  end  (E&P,  Oct.  1, 
p.  30).  In  fact,  there  were  strong  hints 
the  transaction  would  be  inked  late 
last  month. 

On  Oct.  10,  however,  IPA  chairman 
Peter  Purdy  died.  Purdy  had  been  ne¬ 
gotiating  the  deal  with  triple-I. 

Before  negotiations  ended,  triple-I 
closed  its  third  quarter  with  a  $1.68 
million  loss  from  operations,  of  which 
$500,000  represented  a  provision  for 
the  proposed  Monotype-Berthold  ac¬ 
quisition.  The  quarter’s  net  loss  of 
$1.46  million  followed  two  profitable 
quarters  for  the  company,  which  for 
the  nine  months  ended  Sept.  30 
showed  net  income  of  $1.56  million. 
The  year-to-date  figure  includes  a  gain 


of  $2.83  million  on  the  sale  of  real  es¬ 
tate. 

“We  hope  to  continue  a  base  of  co¬ 
operation”  with  triple-I,  said  David 
Mannall,  who  succeeds  Purdy  at  IPA  as 
director  and  general  manager  at 
Monotype,  Surrey,  England,  and  noted 
the  two  companies’  likely  continued 
sales  of  each  other’s  equipment. 

“In  this  industry,  one  cannot  afford 
not  to  be  flexible  in  product  sourcing,” 
he  said. 

Though  Monotype  is  represented  in 
the  U.S.  by  Monotype  Systems  Inc., 
Rolling  Meadows,  Ill.,  Mannall  said 
Purdy  was  IPA’s  link  with  the  U.S., 
where  he  had  negotiated  with  triple-I 
president  Charles  Ying  and  senior  vice 
president  of  marketing  Harry  Dahl. 


“Peter  had  managed  the  deal,”  said 
triple-I  spokesman  Richard  Gershbock. 

Sale  of  Monotype  and  Berthold  was 
made  more  difficult  by  Purdy’s  death, 
owing  to  his  personal  contact  with  the 
U.S.  buyer,  said  Mannall,  who  never¬ 
theless  emphasized  that  the  collapse  of 
negotiations  “cannot  be  attributed  to 
Peter.  It  probably  would  have  hap¬ 
pened,  anyway. 

“That  it  was  a  consideration  for 
triple-I,  I  have  no  doubt,”  he  added. 

“It  looks  like  Peter  was  ramming  it 
through,”  said  Gershbock.  “Basically, 
our  deal  was  with  Peter.  When  Peter 
died,  the  owners  did  not  want  the 
same  kind  of  terms.” 

Dahl  did  not  share  Mannall’s  pes¬ 


simism  concerning  the  deal’s  probable 
outcome,  citing  “a  pretty  strong  intent 
on  both  sides  for  the  deal  to  go  for¬ 
ward.”  It  was,  he  added,  “pretty  far 
along”  when  negotiations  ended. 

He  also  viewed  Purdy’s  role  as  more 
critical  to  the  outcome,  believing  the 
late  industry  veteran,  who  managed  to 
keep  executives  together  and  talking, 
could  have  achieved  a  compromise. 

The  deal,  he  said,  “would  have  had  a 
better  chance  of  succeeding  if  Peter 
hadn’t  passed  away.” 

Dahl  said  negotiations  became 
somewhat  more  difficult  in  the  course 
of  due  diligence,  and  that  Purdy  was 
able  to  see  negotiations  past  the  rough 
spots  —  one  or  two  of  which  remained 
unresolved  when  he  died. 

In  a  couple  of  areas  toward  the  end, 
said  Dahl,  “Things  got  a  little  bit  po¬ 
larized.” 

As  for  possible  resumption  of  nego¬ 
tiations,  Gershbock  said,  “Everything  I 
have  heard  says  that  it  is  dead,  dead, 
dead.” 

In  September,  Monotype  Systems 
Inc.  president  Dennis  Nierman  as¬ 
sumed  overall  responsibility  for  sales 
for  the  expected  merged  company  — 
reportedly  as  sales  vice  president. 

Sales  and  engineering  staffs  already 
had  held  joint  meetings  the  same 
month.  Recent  calls  to  Nierman  were 
not  returned.  IPA  would  not  say  if  it 
still  seeks  a  buyer  for  Monotype. 

To  the  extent  that  the  companies 
could  work  together  prior  to  executing 
an  agreement,  Dahl  said,  “We  were  do¬ 
ing  our  best  to  operate  in  a  way  that 
was  consistent  with”  an  acquisition. 

He  said  that  triple-I  equipment  was 
on  loan  to  Monotype,  and  that  the  two 
companies  shared  sales  leads  and  oth¬ 
er  “non-sensitive  information.” 

In  a  prepared  statement,  Ying  said 
he  expected  continued  success  by  both 
companies  as  independent  organiza¬ 
tions.  In  the  same  release,  Mannall 
said  Monotype  will  continue  its  “prof¬ 
itable  business,”  "worldwide  distribu¬ 
tion  network”  and  marketing  strategy 
of  partnerships  with  suppliers  of  “com¬ 
plementary  technologies.” 

Triple-I,  Monotype  and  Berthold  are 
all  major  names  in  the  development  of 
output  systems,  with  various  shares  of 
the  publications  and  commercial  mar¬ 
kets.  North  America  is  triple-I’s  princi¬ 
pal  market.  Monotype  Systems  and 


“Basically,  our  deal  was  with  Peter.  When  Peter 
died,  the  owners  did  not  want  the  same  kind  of 
terms.” 
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Suburban  D,C* 
news  on  Internet 

Journal  Newspapers  of  Fairfax,  Va.  and  Capital  Gazette 
Newspapers  of  Annapolis,  Md. ,  go  on  line 


Berthold  serve  markets  overseas. 
Monotype  Inc.  sells  mostly  to  the 
North  American  newspaper  market. 

Purdy  died  in  England  at  age  67, 
upon  returning  from  the  annual  IFRA 
newspaper  technology  Congress  and 
Exposition  in  Geneva.  His  name  be¬ 
came  well  known  almost  30  years  earli¬ 
er  after  he  and  partner  Ronald  McIn¬ 
tosh  developed  successful  electronic 
typesetting  machines,  notably  the 
Linotron  505.  They  also  created  a  new 
technique  for  defining  font  geometries. 
Both  men  were  awarded  Gold  Medals 
by  the  United  Kingdom’s  Institute  of 
Printing. 

As  head  of  the  IPA  group,  which  is 
owned  by  Switzerland-based  investors, 
Purdy  was  responsible  for  Monotype, 
Berthold,  QED  Technologies  and,  in 
the  United  States,  Freedom  Systems 
(the  old  Mycro-Tek).  Also  absorbed 
into  IPA  was  U.K.  publishing  systems 
developer  GB  Techniques.  In  the  com¬ 
pany’s  announcement  of  Purdy’s  death, 
Mannall  said  Purdy’s  “vast  experience 
gave  him  a  unique  understanding  of 
the  industry  and  contributed  to  the 
considerable  success  of  the  ventures 
with  which  he  was  associated.’’ 


DAILY  AND  WEEKLY  newspapers 
owned  by  Journal  Newspapers,  Fairfax, 
Va.,  and  Capital  Gazette  Newspapers, 
Annapolis,  Md.,  as  well  as  the  latter’s 
Washingtonian  magazine,  have  joined 
with  Norfolk-based  Internet  access 
provider  InfiNet  to  put  classified  ads, 
local  news,  lists,  calendars  and  other  lo¬ 
cal  content  on  the  Internet. 

journal  publisher  Ryan  Phillips  said 
the  partnership  could  double  his  com¬ 
pany’s  penetration  of  a  market  that  has 
among  the  largest  numbers  of  users  of 
modem-equipped  computers.  Capital 
Gazette  president  Phil  Merrill  called 
the  venture  “an  R&D  project  in  the 
vast  communications  ocean  that  is  the 
Internet.” 


The  D.C.-area  partnership  plans  to 
offer  free  bulletin  boards  to  non-com¬ 
mercial  community  organizations  such 
as  garden  clubs,  children’s  sports  leagues 
and  civic  groups. 

A  subsidiary  of  Landmark  Communi¬ 
cations,  InfiNet  has  alliances  with  sev¬ 
eral  Landmark-owned  media,  including 
Norfolk’s  Virginian-Pilot  and  Ledger- 
Star,  the  Roanoke  (Va.)  Times,  Rich¬ 
mond’s  Style  Weekly,  the  Greensboro, 
N.C.,  News  &  Record  and  several 
broadcast  and  cable  TV  outlets. 

Among  newspapers’  commercial  en¬ 
terprises  on  the  Internet,  the  Virginian- 
Pilot  sold  an  Internet  site  on  InfiNet  to 
a  local  catalog  store.  The  Virginia  Din¬ 
er.  BE^P 


It's  not  dramatic.  No  howling  winds,  roaring  fires,  or 
trembling  earth.  But  it  leaves  a  terrible  mess  in  the 
house...  and  a  costly  cleanup. 

Hundreds  of  thousands  of  homeowners  face  a 
monumental  headache  each  year  when  Old  Man 
Winter  creates  the  silent  disaster  -  frozen  water  pipes. 

But  this  disaster  is  avoidable.  Your  paper  can  tell  your 
readers  how  to  keep  pipes  from  freezing.  We  can  help 
by  providing  an  expert  for  phone  interviews. 

(Call  309-766W35). 

We  also  can  send  you  tips  to  share  with  your  readers 
and  a  non-commercial  brochure  to  offer.  Order  them 
with  the  form  below. 

r - 

Please  send  me  the  following  “Prevent  Frozen  Pipes”  information:  j 

_ Press  release/general  information  | 

_ “Prevent  Frozen  Pipes"  brochures.  (You  may  want  to  offer  these  to  your  readers.  I 

We’ll  provide  copies  at  no  cost.  We  II  send  you  quantities,  or  you  may  ask  j 

readers  to  write  us  directly.)  j 

_ Quantity  needed: _  i 

_ Public  service  ads  i 

Name _ Newspaper _  | 

Addres.s _  j 

City _ State _ ZIP  _  j 

Mail  to:  Frozen  Pipes,  Public  Affairs  Dept.  | 

State  Farm  Insurance  i 

One  State  Farm  Plaza  ! 

Bloomington,  IL  61710-0001  i 


Siatt  Form  Fire  and  Camialiy  Comfwny  Home  OfTice:  Bloommfton.  lllinoi<( 


Help  Your  Readers  Avoid  the 
Silent  Disaster 
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Interactive  Communication 


Dow  Jones  hangs 
up  phone  services 

Eliminates  lO'year^old  DowPhone  and  other  audiotex 
services;  modifies  JournalPhone  and  Market  Report 


by  Jim  Rosenberg 

DISCONTINUING  MUCH  OF  its 
venture  into  audiotex,  Dow  Jones  & 
Co.  will  drop  as  of  jan.  31  the  Dow- 
Phone  service  begun  in  1984,  as  well  as 
Barron’s  Line,  Bond  Line  and  the 
Voice  Information  Network,  an  audio- 
tex  package  sold  to  other  publishers. 

The  decision  to  scale  back  audiotex 
offerings  was  announced  within  the 
company  late  last  month.  About  20 
jobs  are  to  be  eliminated  as  a  result  of 
the  move,  although  a  spokesman  said 
some  of  those  affected  are  likely  to  be 
employed  elsewhere  within  Dow  Jones. 

While  the  financial  phone  lines  give 


way  to  newer,  computer  on-line  busi¬ 
ness  information  services,  the  compa¬ 
ny  will  retain  versions  of  its  non-sub¬ 
scriber,  pay-per-call  JournalPhone  and 
Dow  Jones  Market  Report. 

Plans  call  for  JournalPhone  to  be 
“reformulated  to  a  quote  service”  by 
the  Wall  Street  Journal  Radio  Report, 
said  Dow  Jones  spokesman  Roger  May, 
who  added  that  the  market  report  will 
be  similarly  changed.  Gone  will  be 
sports  scores,  entertainment  informa¬ 
tion  and  the  like,  with  the  only  reports 
consisting  of  business  news. 

Also  at  an  end,  said  May,  are  ven¬ 
tures  with  regional  Bell  operating  com¬ 
panies,  such  as  the  deal  with  BellSouth 
that  provided  brief  voice  news  updates 
to  cellular  telephone  users.  He  cited 
little  demand  for  such  services. 

In  view  of  declining  demand  for  the 
audio  services  in  general.  May  said, 
“We’re  putting  more  emphasis  on  our 
text-based  [on-line]  services.” 


Citing  insufficient  profits,  a  person 
familiar  with  the  operations  said  the 
real  issue  behind  their  elimination  was 
the  highly  labor-intensive  production 
they  required. 

“That  was  the  driving  force  in  bring¬ 
ing  all  the  products  down,”  said  the 
person,  who  would  only  speak  on  con¬ 
dition  of  anonymity. 

The  same  source  also  pointed  to  re¬ 
cent  growth  of  competitors  supplying 
similar  financial  data  by  phone.  As  for 
the  customizable  audiotex  package  of¬ 
fered  to  newspapers  and  telephone 
companies,  the  source  thought  that 
product  “had  a  lot  of  potential.” 

Indeed,  five  years  ago,  Dow  Jones 


also  saw  much  potential  in  its  audiotex 
enterprises.  At  the  time,  Craig  All- 
sopp,  then-assistant  director  of  Voice 
Information  Services,  told  E&P  (Jan. 
26,  1991,  p.  18TC),  “In  1990,  Voice  was 
one  of  the  fastest-growing  parts  of  our 
overall  information  services  business.” 

(Spokesman  May,  however,  said  the 
same  article’s  report  that  DowPhone 
“generates  six  million  calls  annually” 
vastly  overstated  use  of  the  service.) 

One  of  the  earliest  audiotex  services 
operated  by  a  newspaper  publisher, 
DowPhone  was  aimed  at  serious  in¬ 
vestors.  Paying  annual  fees  and  per- 
minute  charges,  users  could  set  up  and 
track  personal  portfolios  under  their 
own  passwords  and  receive  real-time 
quotes  on  stocks,  options,  commodities 
and  indexes,  as  well  as  business  news 
and  market  analyses. 

Designed  to  interest  a  broader  range 
of  Wall  Street  Journal  readers,  Journal¬ 
Phone  consisted  of  stock  quotes,  gen¬ 


eral,  business  and  financial  news,  sports 
scores,  weather  reports,  and  travel  con¬ 
ditions. 

Dow  Jones  Voice  Information  Ser¬ 
vices  also  included  the  constantly  up¬ 
dated  Market  Report  covering  stocks 
and  commodities,  and  the  VIN  audio 
package  for  other  operators,  which  in¬ 
cluded  news  and  information  ranging 
from  finance  to  entertainment. 

Newsbank  grows 

NEWSBANK  INC.,  WHICH  converts 
newspapers  to  CD-ROM  format,  added 
nine  dailies  to  its  catalog  of  more  than 
100  U.S.  and  Canadian  titles. 

They  are  the  Daily  Oklahoman, 
Cincinnati  Post,  Palm  Beach  (Fla.)  Post, 
Indianapolis  Star^News,  Greensboro 
(N.C.)  News  and  Record,  Fort  Worth 
Star 'Telegram,  Milwaukee  Sentinel, 
Dayton  Daily  News,  and  Bergen  Coun¬ 
ty,  N.J.,  Record. 

Plain  Dealer  grant 

CLEVELAND’S  PLAIN  DEALER  do¬ 
nated  $96,286  to  Case  Western  Reserve 
University  to  expand  and  enhance  its 
Electronic  Learning  Center,  which  tar¬ 
gets  Minority  Scholars  Program  partic¬ 
ipants,  commuting  students  and  non- 
traditional  students. 

Renamed  the  Plain  Dealer  Electron¬ 
ic  Learning  Center,  it  is  part  of  an  Elec¬ 
tronic  Learning  Environment  that  elim¬ 
inates  separation  between  library  and 
computing  services  and  provides  a  free, 
all-fiber-optic  network  with  more  than 
8,000  on-campus  outlets.  The  center  of¬ 
fers  training  on  DOS  and  Macintosh 
computers  and  software.  To  its  current 
12  PCs,  six  Macs,  two  laser  printers, 
VCR  and  monitor,  the  center  plans  to 
add  16  networked  computers,  two  high- 
volume  printers  and  furniture. 

Election  faxes 
were  in  demand 

THE  WASHINGTON  TIMES  re¬ 
ceived  more  than  3,600  requests  for  na¬ 
tional  and  local  election  results  from  its 
fax-on-demand  service. 

There  were  18  separate  fax  sheets, 
updated  during  the  day  as  new  results 
came  in,  listing  results  for  every  con¬ 
gressional  and  gubernatorial  race,  as 


In  view  of  declining  demand  for  the  audio  services 
in  general,  May  said,  “We’re  putting  more 
emphasis  on  our  text-based  [on-line]  services.” 
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well  as  the  outcome  of  numerous  state 
amendments  and  referenda.  Also  avail¬ 
able  were  local  races,  which  were  listed 
by  jurisdiction. 

The  Times  regularly  offers  free  and 
fee-based  fax  services,  such  as  local  real 
estate  and  mortgage  information  and 
reprints  of  articles. 

Telco  should 
get  easy  ride 

AS  CONTENTIOUS  AS  the  next 
Congress  may  become,  telecommunica¬ 
tions  legislation  may  be  in  for  a  smooth 
ride  to  passage,  predicted  Roy  Neel, 
president  of  the  United  States  Tele¬ 
phone  Association. 

Speaking  at  a  Media  Institute  lun¬ 
cheon  in  Washington,  D.C.,  Neel  point¬ 
ed  out  that  the  companies  currently 
making  “a  dizzying  array”  of  deals  are 
“not  going  to  wait  for  government  to 
rewrite  the  rules.” 

Passage  of  a  bill  in  the  Senate,  where 
last  year’s  efforts  died,  will  be  easier  be¬ 
cause  key  senators  on  the  Commerce, 
Science  and  Transportation  Committee 
were  involved  in  the  last  session  and 
are  already  up  on  the  learning  curve, 
and  because  minority  committee  mem¬ 
bers  already  have  a  bill,  Neel  said. 

In  the  House,  where  legislation  was 
approved,  efforts  by  the  Judiciary  and 
the  Energy  and  Commerce  committees 
were  bipartisan. 

What  Congress  can  do,  Neel  suggest¬ 
ed,  is  promote  legislation  that  creates  a 
symmetry  of  opportunity  for  all  commu¬ 
nications  carriers,  make  regulations 


competitively  and  technologically  neu¬ 
tral,  and  make  a  commitment  to  cush¬ 
ion  financially  customers  in  rural  areas. 

Calling  the  Modified  Final  Judgment 
“outmoded,”  Neel  said  legislation  is 
needed  to  modernize  the  60-year-old 
Communications  Act  and  to  give  in¬ 
vestors  a  guarantee  that  the  rules  will 
be  fair. 

Profs  on  line 

THE  UNIVERSITY  OF  Miami  has 
started  a  bulletin  board  designed  to  put 
journalists  in  touch  with  professors  who 
can  serve  as  expert  sources. 

The  free,  dial-up  computer  bulletin 
board  is  accessible  through  the  toll-free 
number,  1-800-776-9645.  It  lists  names 
of  professors,  their  specialties  and 
phone  numbers  and  in  some  cases  E- 
mail  addresses,  said  university  spokes¬ 
man  Fariss  Samarrai. 

The  service  operates  24  hours  a  day. 

S.E  papers  were 
on  Internet 
during  the  strike 

DURING  THE  RECENT  strike  at  the 
San  Francisco  Chronicle  and  San  Fran¬ 
cisco  Examiner,  the  full  text  of  both  pa¬ 
pers  was  available  on  line  over  the  In¬ 
ternet,  management  reported. 

Before  the  strike,  a  spokeswoman  for 
the  San  Francisco  Newspaper  Agency 
said,  about  10  to  30  stories  a  day  were 
available  on  The  Gate,  a  joint  service  of 


the  newspapers,  which  received  about 
20,000  log-ons  per  day.  The  number 
doubled  after  the  walkout  began,  she 
added. 

Anyone  with  a  home  computer,  an 
Internet  connection  and  graphical 
browser  software,  such  as  Mosaic  or 
Netscape,  can  access  the  complete  text 
of  the  papers. 

The  Examiner  and  Chronicle  also 
were  providing  24-hour  news  updates 
over  their  CityLine  telephone  service. 

Dow  Jones  database 
for  news  libraries 

DOW  JONES  NEWS  Retrieval  has  in¬ 
troduced  a  database  designed  for  news¬ 
room  research. 

The  Newsroom  Edition  of  Dow  Jones 
News/Retrieval,  the  Princeton,  N.J.- 
based  company’s  20-year-old  corporate 
research  service,  includes  information 
from  2,000  newspapers,  trade  journals, 
newsletters  and  business  services,  in¬ 
cluding  Dow  Jones  services,  public  rela¬ 
tions  services,  DataTimes,  the  Los  An¬ 
geles  Times  and  New  York  Times  News 
Service. 

Basic  service  costs  $500  a  month  for 
unlimited  use  during  the  first  three 
months,  with  monthly  flat  fees  there¬ 
after  based  on  the  volume  of  informa¬ 
tion  searched,  not  time  on  line. 

It  includes  an  electronic  clipping  ser¬ 
vice  that  identifies  information  on  pre¬ 
selected  subjects.  Access  to  all  other 
News/Retrieval  sources  costs  extra.  Sub¬ 
scribers  get  a  free  Windows  interface 
and  free  training. 


OUR  NEWSPRINT  MAKES 
FRONT  PAGE  NEWS. 


Rainy  River 


After  many  years  as  Boise  Cascade, 
we've  become  Rainy  River,  a  new 
company  offering  headline-making, 
high-quality  newsprint  and  premium 
groundwood  papers. 

Same  people,  same  great  service, 
different  name. 

For  more  information,  call  your  local 
sales  office. 
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Newsneoole  in  the  News 


Compiled  by  Ian  E.  Anderson 


Michael  Waller 


Marty  Petty 


David  Barrett 


Maureen  Zorichak 


Michael  Waller,  editor  and  vice 
president  at  the  Hartford  Courant,  has 
been  named  publisher  and  chief  exec¬ 
utive  officer. 

Marty  Petty,  vice  president  of 
sales  and  marketing,  was  appointed  se¬ 
nior  vice  president  and  general  manag¬ 
er. 

David  Barrett,  managing  editor, 
was  named  editor  and  vice  president  at 
the  Courant. 

Maureen  Zorichak,  marketing/ma- 
jor  accounts  manager  at  the  Union- 
town,  Pa.,  Herald-Standard,  has  been 
promoted  to  advertising  director. 

She  succeeds  David  Renne, 
who  was  appointed  advertising  director 
at  the  Burlington  County  Times  in 
Willingboro,  N.j. 

Stephen  Smith,  Washington  news 
editor  for  Knight-Ridder  Newspapers, 
has  been  named  editor  of  Civilization, 
the  magazine  of  the  Library  of  Con¬ 
gress. 

Previously,  he  was  with  the  Boston 
Globe,  Albany,  N.Y.,  TimeS'Union,  and 
Northampton,  Mass.,  Daily  Hampshire 
Gazette. 

Michael  Sanderson,  chief  executive 
officer  of  Instinet,  the  U.S. -based  equi¬ 
ty  brokerage  service  of  Reuters  Hold¬ 
ings,  has  been  promoted  to  chairman 
of  Reuters  America  Holdings,  which 
oversees  all  activities  in  the  Americas. 

Theresa  Weelrldge,  office  manager 
at  the  Atlanta  Jeivish  Times,  has  been 
promoted  to  business  manager. 

Rich  Fasano  joins  the  paper  as  an 
advertising  account  executive. 
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Lynne  Shapiro  becomes  an  adver¬ 
tising  account  manager. 

Peggy  Gilliland,  of  the  Fort  Worth 
(Tex.)  Star- Telegram,  has  been  elected 
president  of  the  Advertising  Media 
Credit  Executives  Association. 

Other  officers  elected  were  Boh 
Thomas,  Fesno  (Calif.)  Bee  —  first 
vice  president;  Denise  Cain,  USA 
Today  —  second  vice  president;  and 
Kevin  Folk,  National  Geographic  — 
secretary/treasurer. 

Jon  Butler,  publisher  of  the  Sudbury 
Star  in  Ontario,  has  been  named  group 
publisher  of  Thomson  Newspapers, 
Central  Canada. 

Nancy  Armour,  a  newsperson  in  the 
Indianapolis  bureau  of  the  Associated 
Press,  has  been  appointed  South  Bend, 
Ind.,  correspondent. 

Sandra  Skewren,  a  newsperson 
in  the  Baltimore  bureau,  was  named 
correspondent  in  charge  of  the  Spring- 
field,  111.,  bureau. 

Joe  Eckdahl,  a  news  editor  in  the 
Valley  for  the  Los  Angeles  Times,  has 
been  appointed  executive  news  editor 
for  the  Valley  and  Ventura  editions. 

Stephanie  Chavez,  the  Times’ 
education  writer,  was  named  deputy 
city  editor  in  the  San  Fernando  Valley 
edition. 

William  Barber  III,  group  publisher 
of  Phoenix  Media  Ventures  Magazines 
Group,  has  been  named  to  the  newly 
created  position  of  director  of  corpo¬ 
rate  sales  development  at  Community 
Newspaper  Co.,  Boston. 


Titus  Workman,  advertising  director 
at  the  Morgantown  Dominion  Post,  has 
been  elected  president  of  the  West  Vir¬ 
ginia  Press  Services  Inc.,  a  Charleston- 
based  advertising  media  services  com¬ 
pany  which  is  a  wholly  owned  sub¬ 
sidiary  of  the  West  Virginia  Press 
Association. 

Other  officers  elected  were  Linda 
Benson,  Kingwood  —  vice  president; 
and  Ed  Hofmann,  advertising  direc¬ 
tor  at  the  Parkersburg  News  and  Sen¬ 
tinel  —  secretary-treasurer. 

Sylvia  Lobato,  news  editor  at  the 
Ten-Mile  Times,  Frisco,  Colo.,  has 
been  promoted  to  the  newly  created 
position  of  managing  editor. 

Jen  Whitfield,  an  advertising  ac¬ 
count  executive  for  Porter-Staby  Publi¬ 
cations,  the  parent  company  of  the 
Times,  has  been  promoted  to  advertis¬ 
ing  director  of  the  Guide  to  Ski/Sum' 
mer  the  Summit,  a  Porter-Staby  publi¬ 
cation. 

Megan  Easton,  advertising  director 
at  the  Baltimore  Sun,  has  been  named 
vice  president/advertising  director. 

Hilary  Schneider,  director  of  de¬ 
velopment,  was  appointed  vice  presi¬ 
dent/director  of  new  business  develop¬ 
ment. 

Regina  Swearingen,  director  of 
marketing  and  communications,  was 
named  vice  president/director  of  mar¬ 
keting  and  communications. 

Arnie  Matanky,  editor  and  publish¬ 
er  of  the  suburban  Chicago  weekly 
Near  North  News,  has  been  reelected 
president  of  the  International  Press 
Club  in  Chicago. 
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Ownership  Changes 


Howard  Alspach,  who  previously 
owned  half  of  the  company  that  pro¬ 
duces  Free  Paper  Publisher,  Lan¬ 
caster,  Ohio,  a  monthly  trade  magazine 
covering  free  community  newspaper 
publishing,  now  is  the  sole  owner  and 
publisher. 

Martin  and  Eugene  Genz  have  sold 
their  majority  stake  in  Alternative 
Publications  Inc.  of  Milwaukee  to  an 
employees’  group.  Alternative  Publica¬ 
tions  Employee  Cooperative. 

Alternative  publishes  the  43,149-cir¬ 
culation  Shepherd  Express,  a  Mil¬ 
waukee  alternative  weekly,  and  the 
monthly  Mature  American  News¬ 
paper,  a  publication  for  senior  citi¬ 
zens  with  a  circulation  of  about  20,000. 

Martin  Genz  and  his  father  owned 
nearly  two-thirds  of  the  company’s 
stock,  with  the  rest  owned  by  the  em¬ 
ployees’  group,  general  manager  Joseph 
Porubcan  and  art  director  Jeff  Hansen. 

The  Genz  family  was  advised  by  the 
broker  W.B.  Grimes  and  Co. 

The  108,000-circulation  weekly  Bre¬ 
vard  Shopping  News  and  weekly 
Reporter  in  Melbourne,  Fla.,  have 
been  sold  by  Ed  and  Maryann  Wells  to 
American  Publishing  Co.,  West  Fran- 
fort.  111.,  said  Bolitho-Crihh  &  Associ¬ 
ates,  which  represented  the  seller  in 
the  transaction. 

Landmark  Community  Newspapers 
Inc.,  Shelbyville,  Ky.,  has  purchased 
two  Tennessee  papers,  the  3,600-circu¬ 
lation  weekly  Morgan  County 
Times  and  6,000-circulation  bi¬ 
monthly  Rocky  Top  Trader,  from 
Thomas  Kilby  Sr.,  Wartburg,  Tenn. 

The  company  merged  the  Times 
with  its  4,300-circulation  Morgan 
County  News  this  month. 

The  lifestyle  publication  Lee  Living 
of  Fort  Myers,  Fla.,  published  nine 
times  a  year,  has  been  purchased  by 
Admark  Inc.,  Ocala,  Fla.,  from  Inter¬ 
national  Publishing  Group,  which  con¬ 
tinues  to  publish  Florida  Travel  and 
Life,  said  broker  Beckerman  Associates 
Inc.,  Madeira  Beach,  Fla. 

McGinnis  Communications  Inc.,  Fort 
Payne,  Ala.,  has  purchased  the  42,000- 
circulation  free  shopper  publication 
SuperShepper  and  20,000-circula¬ 


tion  biweekly  Hemes  magazine  of 
Yuma,  Ariz.,  and  9,000-circulation 
weekly  Farm  Talk,  Parsons,  Kan., 
from  Hamilton  Diversified  Service 
Corp.  in  Pauma  Valley,  Calif. 

The  seller  was  represented  by  Pacif¬ 
ic  Marketing  Resources  Inc.,  Moraga, 
Calif.,  and  assisted  by  Gauger  Media 
Service  Inc.,  Raymond,  Wash.,  and 
Bulkley  Capital  of  Dallas. 

American  Publishing  Co.,  which  is 
based  in  West  Frankfort,  111.,  has  ac¬ 


quired  eight  suburban  newspapers 
owned  by  Des  Plaines  Publishing  Co., 
of  Des  Plaines,  111.,  according  to  the 
Birmingham,  Mich.-hased  broker  Dirks, 
Van  Essen  &  Associates.  Des  Plaines 
retains  its  printing,  typesetting  and 
mailing  operations. 

The  papers  included  in  the  sale  have 
a  combined  circulation  of  40,000  and 
serve  the  Illinois  communities  of  Des 
Plaines,  Rosemont,  Park  Ridge,  Niles, 
Edison,  Norwood,  Edgebrook,  Mount 
Prospect  and  Elk  Grove. 


American  Publishing  Co¬ 
reports  earnings  upswing 


AMERICAN  PUBLISHING  CO., 
whose  Chicago  Sun'Times  flies  the  flag 
for  the  company’s  96  dailies,  said  it  has 
reversed  a  net  loss  of  $16  million,  or  10^ 
a  share,  in  third-quarter  1993,  and 
turned  a  $2.9  million,  or  120  a  share, 
net  profit  in  the  third  quarter  of  this 
year. 

With  the  inclusion  of  the  Sun-Times, 
revenues  more  than  doubled  to  $118.8 
million,  operating  income  soared  141% 
to  $9.3  million  and  operating  costs 
nearly  tripled  to  $85.8  million. 

The  company,  formerly  a  wholly 
owned  subsidiary  of  Conrad  Black’s 
Hollinger  Inc.,  acquired  the  Sun-Times 
in  March  and  went  public  with  an  ini¬ 
tial  public  offering  in  May. 

Ad  revenue  more  than  doubled  for 
the  quarter  to  $79.8  million,  and  circu¬ 
lation  revenue  nearly  tripled  to  $29.9 
million. 

President  and  CEO  Larry  J.  Perrotto 
said  the  Sun-Times  and  Chicago-area 
weeklies  increased  ad  revenues,  helping 
lift  third-quarter  earnings,  not  counting 
interest,  taxes,  depreciation  and  amor¬ 
tization,  by  74%  to  $18.9  million. 

The  company  reported  profit  mar¬ 
gins,  excluding  taxes  and  other  items, 
improving  to  26.4%  at  its  U.S.  commu¬ 
nity  papers,  9.3%  at  the  Chicago  papers 
and  17%  at  the  Jerusalem  Post. 

The  Chicago  papers’  cost  cutting 
helped  skyrocket  earnings  from  margin¬ 
al  profitability  in  third-quarter  1993  to 
$6.2  million  in  the  period  this  year,  as 
revenues  increased  nearly  4%. 


For  the  first  nine  months  of  this  year, 
American  reported  net  income  of  $8.8 
million,  compared  with  a  net  loss  of 
$4  5  million. 


Nobody  knows 


like  Accu-Weather! 


Rely  on  Accu-Weathers  for  the  most 
comprehensive  and  reliable  weather 
pages  available.  Weather  is  important  to 
your  readers.  Why  not  make  your 
weather  page  the  best? 

iiccu-Weather,  Inc. 

619  W.  College  Ave., State  College.  PA  16801 
Fax  (814)  238-1339 

Call  (814)  234-9601  x400  for  details. 

0 1994  Accu*  Weather.  Inc 
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Advertising/Promotion 

CWO&O  sold  to 

former  Chicago 
SvmTimes  execs 


Michael  Veitch 


by  Dorothy  Qiobbe 

NEWSPAPER  REPRESENTATIVE 
firm  Cresmer,  Woodward,  O’Mara  & 
Ormsbee  Inc.  (CWO&O)  will  be  ac¬ 
quired  later  this  month  by  two  former 
executives  of  the  Chicago  Sun-Times, 
pending  approval  from  CWO&O 
shareholders. 

Michael  Veitch,  most  recently  the 
executive  vice  president  and  general 
manager  of  the  Sun-Times,  and  Bern¬ 
adette  Soens,  vice  president/controller, 
have  made  a  tender  offer  to  purchase 
the  rep  firm,  Veitch  confirmed. 

“The  offer’s  a  good  one,  it’s  a  cash 
offer,  and  we  have  an  irrevocable  com¬ 
mitment  from  more  than  60%  of  the 
shareholders,”  Veitch  said. 

Veitch,  48,  has  a  past  association 
with  CWO&O.  In  1991  and  1992, 
Veitch  served  as  a  member  of  the 
CWO&O  board  of  directors,  as  well  as 
the  firm’s  executive  vice  president  and 
eastern  regional  manager.  Veitch  said 
when  he  left  CWO&O,  “I  left  my  in¬ 
vestment  there.” 

Soens  has  worked  in  financial  posi¬ 
tions  for  various  manufacturing  con¬ 
cerns,  a  consumer  products  company 
and  a  service  company. 

In  a  CWO&O  statement,  Evans  said 
that  the  planned  acquisition  is  “one 
last  play  to  complete  in  turning  over 
the  reins  to  the  next  generation.” 

In  the  same  statement.  States  Tomp¬ 
kins,  CWO&O’s  chairman,  said  the 
move  represents  the  “final  strategic 
step  in  our  company’s  multiyear  man¬ 
agement  and  ownership  succession 
plan.” 

While  industry  executives  have  an¬ 
ticipated  the  retirement  of  several  se¬ 
nior  executives  from  rep  firms,  Veitch 
said  that  he  expects  limited  personnel 
changes. 

“Harlan  [Evans]  and  States  [Tomp¬ 


kins]  are  mutually  committed  to  mov¬ 
ing  forward  together  into  the  future,” 
Veitch  said.  Tompkins  “will  participate 
to  whatever  degree  we  find  it  neces¬ 
sary,  and  we  hope  that  has  long-term 
implications.  He  will  continue  as 
chairman,  Harlan  as  president.” 

However,  Robert  Weber,  executive 
vice  president/finance  has  “worked 
past  his  retirement  by  about  a  year,” 
Veitch  said. 

Weber  plans  to  step  down  as  soon  as 
he  has  “accomplished  a  good  passing  of 
the  baton,”  Veitch  said. 

Other  shareholders  “won’t  be  tied  to 
the  future  of  the  company;  they  can 
cash  out  right  now,”  Veitch  added. 

With  most  rep  firms  entrenched  in  a 
battle  to  maintain  and  build  national 
ad  business,  Veitch  said  that  CWO&O, 


which  represents  40  daily  newspapers, 
has  the  potential  to  generate  signifi¬ 
cant  revenue  gains,  including  taking 
market  share  from  competing  rep 
firms. 

“There’s  been  a  fair  amount  of  tur¬ 
moil  in  the  newspaper  representative 
business,  and  we  feel  this  is  an  extraor¬ 
dinary  opportunity  to  grow  our  client 
list,”  he  said. 

Veitch  said  CWO&O  will  set  its 
sights  on  the  larger  Newspapers  First 
and  Sawyer  Ferguson  Walker  clients. 

“We  see  ourselves  as  competing 
against  Newspapers  First  and  Sawyer 
Ferguson  Walker,”  he  said.  “[News¬ 
papers]  First  is  going  through  some 
contractions;  they’ve  lost  Times  Mir¬ 
ror,  and  smaller  Knight-Ridder  news¬ 
papers,  and  their  revenues  keep  drop¬ 
ping  because  of  that. 

“That’s  not  the  mode  we’re  in,”  he 
added.  “We’re  maintaining  our  people 
count,  our  office  count,  and  we  have 
an  opportunity  to  grow  because  other 
people  are  shrinking.” 

Veitch  said  that  rather  than  impose 
a  “universal  plan”  on  its  newspaper 
clients,  CWO&O’s  “primary  objective” 
is  to  serve  as  “an  extension  of  the  mar¬ 
keting  strategies  of  the  individual 
newspapers. 

“When  we  see  the  opportunities  out 
there,  we  will  package  them  for  our 
newspapers  and  others,”  he  said,  stress¬ 
ing  a  balance  between  “laserlike  sell¬ 
ing”  and  “industry  selling.” 

During  the  late  1970s,  Veitch  served 
as  Metro  Sunday  Newspaper’s  (MSN) 
marketing  vice  president,  and  he  said 
that  CWO&O’s  board  has  rejected 
possible  acquisition  of  the  troubled 
sales  cooperative. 

“We  can  do  what  we  need  to  do 
without  buying  the  company  —  that 
was  the  board’s  decision  and  I  agree 
with  it,”  Veitch  said. 

“The  dynamics  of  the  Sunday  maga¬ 
zines  have  been  the  hardest  hit  by  the 
advertising  recession,  not  just  national 
but  retail,  and  it  [the  Sunday  magazine 
schedule]  lost  its  relevance  as  an  ad 
medium,  though  certainly  not  its  read¬ 
er  interest,”  Veitch  said. 

“Many  of  Cresmer’s  largest  clients 
publish  Sunday  magazines,  and  it 
would  have  been  important  for  us  to 
support  them  in  any  way  we  could,  but 
the  liabilities  of  MSN  exceed  its  as¬ 
sets,”  he  added. 
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Wisconsin  newspapers 

join  battle  to 

stop  ad  services  tax 


by  Dorothy  Qiobbe 

NEWSPAPERS  IN  WISCONSIN 
have  joined  other  media  groups  in  a  re¬ 
cently  formed  coalition,  in  order  to 
launch  a  preemptive  strike  against  a 
possible  statewide  advertising  services 
tax. 

The  Wisconsin  state  Legislative  Fis¬ 
cal  Bureau  has  bandied  about  the  idea 
of  an  advertising  services  tax  in  order 
to  close  a  projected  $2.1  billion  budget 
shortfall  over  the  next  two  years. 

Essentially,  the  state’s  current  5% 
sales  tax  would  be  extended  to  items 
that  are  not  currently  taxed,  such  as 


advertising  services.  The  tax  could 
raise  as  much  as  $75  billion,  the  bureau 
has  estimated.  One  version  of  an  ad 
tax  could  mandate  that  an  ad  agency 
must  pay  a  5%  tax  on  all  advertising 
placed  in  the  state.  Agencies  might  try 
to  pass  the  tax  along  to  newspapers,  ra¬ 
dio  or  other  media.  A  media  services 
tax  also  has  been  discussed  that  would 
tax  all  ads  placed  in  newspapers,  on  ra¬ 
dio  and  elsewhere. 

Newspapers,  broadcasters  and  ad 
agencies  say  an  ad  tax  would  adversely 
impact  their  businesses,  leading  to  lost 
jobs  and  lower  advertising  revenues. 

“It  would  be  devastating,”  said  John 
Labbs,  president  of  the  Wisconsin 
Broadcasters  Association.  “We’re  talk¬ 
ing  thousands  of  jobs  and  hundreds  of 
millions  of  dollars.  The  advertising 
community  and  communications  in¬ 
dustry  have  to  be  concerned  about  it.” 

The  No  Ad  Tax  Coalition  was 
formed  by  the  Broadcasters  Associa¬ 
tion,  and  other  media  in  the  state 
readily  joined  in.  Besides  including 
broadcast  and  newspapers,  the  coali¬ 


tion  is  backed  by  cable  TV,  printing 
organizations,  outdoor  advertising  and 
free  shoppers. 

The  coalition  has  commissioned  a 
study  by  University  of  Minnesota  pro¬ 
fessor  Robert  Kudrle,  who  will  assess 
the  impact  an  ad  tax  would  have  on 
jobs  and  economic  activity  in  the  state. 
The  study  will  be  ready  in  a  few  weeks. 

The  Wisconsin  Newspaper  Associa¬ 
tion  represents  newspapers  in  the  state 
that  are  part  of  the  coalition. 

J.  LeRoy  Yorgason,  executive  direc¬ 
tor  of  the  association,  said  that  “if  an 
ad  tax  is  applied,  it  will  cut  down  on 
the  amount  of  advertising  placed  in 


the  state,  so  it  will  cut  down  on  the 
news  coverage  we  can  provide.” 

Bob  Dye,  vice  president  of  corporate 
communications  for  Journal/Sentinel 
Inc.,  which  publishes  the  Milwaukee 
Journal  and  Sentinel,  said  that  “most 
advertisers  would  cut  their  budget  in 
Wisconsin,  or  might  put  more  advertis¬ 
ing  into  other  neighboring  states.” 

Dye  noted  that  in  1987,  when  Flori¬ 
da  enacted  a  tax  on  placing  ad  space,  it 
resulted  in  an  estimated  12%  drop  in 
national  advertising  in  the  state,  and 
the  tax  was  repealed  about  six  months 
later. 

Professor  Kudrle,  who  is  creating  a 
computer  model  to  study  the  impact  of 
an  ad  tax,  said  he  hasn’t  reached  any 
“definitive”  conclusions  yet,  but  he  be¬ 
lieves  a  tax  would  be  “extremely  dam¬ 
aging  to  businesses  and  enormously 
damaging  to  ad  agencies  in  the  state. 

“Newspapers  are  heavily  dependent 
on  ad  revenue,  and  the  tax  represents 
a  real  threat,  especially  to  those  news¬ 
papers  on  the  edge.  An  ad  tax  could 
force  them  out  of  business.” 


NNA  continues 
fight  for  bank  ads 

THE  NATIONAL  NEWSPAPER  Asso¬ 
ciation  (NNA)  recently  sent  letters  to 
all  members  of  Congress,  urging  them 
to  reconsider  a  last-minute  action  re¬ 
pealing  the  requirement  that  federally 
chartered  banks  publish  statements  of 
their  financial  condition  in  newspapers. 

The  letters  admitted  that  there  is  a 
financial  interest  in  lost  advertising  dol¬ 
lars,  but  urged  the  legislators  to  consid¬ 
er  the  public  interest  and  ask  them¬ 
selves  “whether  the  minor  burden  of 
publication  is  outweighed  by  the  bene¬ 
fit  of  requiring  publicly  regulated  and 
publicly  insured  institutions  to  take  af¬ 
firmative  steps  to  inform  their  ultimate 
insurers  of  insolvency.” 

The  letters  also  rebuked  criticism 
from  the  American  Bankers  Associa¬ 
tion,  which  charged  in  its  own  letter 
that  “a  desire  to  pad  the  newspaper  in¬ 
dustry’s  coffers  by  raising  unsubstantiat¬ 
ed  fears  of  banking  industry  solvency, 
cloaked  under  the  guise  of  protecting 
the  public’s  right  to  know,  is  reprehensi¬ 
ble.” 

NNA  president  and  CEO  Tonda 
Rush  replied,  “If  the  banks  can’t  figure 
out  that  sunshine  is  a  disinfectant,  and 
that  making  it  harder  for  people  to  find 
out  the  financial  condition  of  banks 
isn’t  healthy  for  banking,  then  I  say 
Congress  had  better  take  a  hard  look  at 
whether  repeal  of  the  public  notice  rule 
was  really  justified  —  and  I’m  not  talk¬ 
ing  about  newspaper  advertising  rev¬ 
enue.” 

Mich.,  Wis.  papers 
produce  joint  edition 
on  Saturdays 

THE  MENOMINEE  (MICH.)  Herald 
Leader  and  Marinette  (Wis.)  EagleStar 
are  producing  a  joint  edition  on  Satur¬ 
day  mornings. 

The  daily  papers,  located  in  adjacent 
towns,  are  owned  by  Eagle  Printing  Co. 
of  Marinette. 

Previously  both  published  Monday 
through  Saturday. 

They  have  the  same  business,  adver¬ 
tising,  circulation  and  press  depart¬ 
ments  but  have  maintained  separate  ed¬ 
itorial  staffs  since  Eagle  acquired  the 
Herald  Leader  12  years  ago.  The  staffs 
will  be  combined  to  produce  the  Satur¬ 
day  paper.  —  AP 


“Newspapers  are  heavily  dependent  on  ad  revenue, 
and  the  tax  represents  a  real  threat,  especially  to 
those  newspapers  on  the  edge.  An  ad  tax  could 
force  them  out  of  business.” 
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Ruling  strengthens 
protection  of 
editorial  opinion 


Illinois  judge  rules  in  favor  of 
Chicago  Sun-'Times  in  libel  case 

by  Mark  Fitzgerald 

AN  ILLINOIS  JUDGE,  ruling  in  a  li¬ 
bel  suit  involving  the  Chicago  Sun- 
Times,  has  reaffirmed  the  state’s  consti¬ 
tutional  protection  of  editorial  opin¬ 
ion. 

At  issue  was  a  May  9,  1990,  column 
by  Sun-Times  political  columnist  Steve 
Neal  that  referred  to  fringe  political 
activist  William  Grutzmacher  as  a 
“neo-Nazi.” 

In  her  16-page  opinion  granting 


summary  judgment  in  favor  of  the  Sun- 
Times,  Cook  County  Circuit  Court 
Judge  Kathy  Flanagan  explicitly  con¬ 
sidered  the  U.S.  Supreme  Court’s  con¬ 
troversial  1990  so-called  Milkovich 
standard  of  allegedly  libelous  “opinion” 
—  and  declared  that  the  Illinois  stan¬ 
dard  gives  far  more  protection  to  edito¬ 
rial  opinion. 

“The  [U.S.]  Supreme  Court  in 
Milkovich  vs.  Lorain  Journal  Co., 
1990,  refused  to  recognize  a  separate 
constitutional  privilege  for  expressions 
of  opinion.  Tbe  court  observed  that 
the  true  meaning  of  the  word  ‘opinion,’ 
for  purposes  of  defamation  is  ‘idea,’ 
that  there  is  no  wholesale  defamation 
exception  for  anything  that  might  be 
labeled  ‘opinion,’  and  that  expression 
of  ‘opinion’  may  often  imply  an  asser¬ 
tion  of  objective  fact,”’  Flanagan  said 


in  her  ruling. 

“Illinois  has  adopted  the  totality  of 
the  circumstances  analysis  to  serve  as  a 
guideline  in  making  the  determination 
of  whether  a  statement  is  opinion  or 
fact,”  she  added. 

“Given  the  totality  of  circumstances 
in  this  case,  the  court  feels  the  use  of 
the  term  neo-Nazi  in  the  Neal  column 
was  an  opinion.” 

For  one  thing,  the  judge  ruled,  there 
is  no  agreed-upon  definition  for  the 
term  neo-Nazi. 


“The  use  of  the  word  to  label  some¬ 
one  does  not  suggest  to  a  reasonable 
listener  that  the  person  belongs  to  the 
Nazi  party  or  was  like  Hitler  in  con¬ 
doning  or  practicing  genocide,”  Flana¬ 
gan  wrote. 

Further,  Flanagan  said  in  determin¬ 
ing  whether  a  statement  is  opinion  or 
fact,  it  is  an  important  consideration 
that  Neal  used  the  description  in  a  col¬ 
umn  in  the  editorial  section  of  the 
newspaper. 

“Viewed  in  its  entirety  and  context, 
reasonable  readers  are  likely  to  view  a 
column  in  this  section  as  strictly  the 
opinion  of  the  writer,”  Flanagan  wrote. 

Flanagan  said  the  “strongest  argu¬ 
ment”  in  granting  summary  judgment 
in  favor  of  the  Sun-Times  was  that 
Grutzmacher  “failed  to  put  forth  any 
evidence  of  actual  malice.” 


Grutzmacher,  who  has  often  insert¬ 
ed  himself  into  local  political  contro¬ 
versies,  conceded  he  was  a  public  fig¬ 
ure. 

And,  Flanagan  noted,  the  Sun- 
Times  used  Grutzmacher’s  own  writ¬ 
ings  —  doubting  the  existence  of  Nazi 
death  camps,  alleging  Jewish  “control” 
of  the  media  and  advocating  racial  sep¬ 
aration  and  sterilization,  to  name  a  few 
—  to  show  it  was  not  unfair  to  call  him 
a  neo-Nazi. 

“The  primary  argument  of  [Grutz¬ 
macher]  is  that  a  jury  could  find  clear 
and  convincing  evidence  of  malice 
based  on  the  fact  that  defendants  have 
misinterpreted  [his]  views,”  Flanagan 
wrote.  “It  may  be  true  that  defendants 
do  not  understand  [Grutzmacher’s] 
views.  However,  an  honest  ‘misinter¬ 
pretation’  still  constitutes  an  honest 
belief  as  to  the  truth  of  those  state¬ 
ments,”  she  added. 

Prosecutors  want 
information  on 
paper’s  interview 

PROSECUTORS  IN  WASHINGTON 
state  are  asking  a  judge  to  force  two 
Seattle  Times  reporters  to  give  more  in¬ 
formation  about  a  jailhouse  interview 
they  conducted  with  a  double-murder 
suspect. 

At  issue  is  an  interview  with  Charles 
Ben  Finch,  accused  in  the  Aug.  15  slay¬ 
ings  of  Snohomish  County  sheriff’s  Sgt. 
Jim  Kinard,  34,  and  Ronald  Modlin,  38, 
a  blind  man  who  had  been  involved 
with  Finch’s  former  wife.  In  the  Times’ 
Aug.  22  report  on  the  interview.  Finch 
said  he  intended  to  kill  his  former  wife 
and  himself  but  instead  wound  up 
shooting  Modlin,  who  was  “mouthing 
off,”  and  Kinard,  who  “got  in  the  way.” 
Finch  said  Kinard’s  death  was  acciden¬ 
tal. 

Finch  is  charged  with  two  counts  of 
aggravated  first-degree  murder  and 
three  other  felonies  in  the  slayings.  The 
interview  was  conducted  without  the 
knowledge  or  approval  of  defense  attor¬ 
neys. 

Snohomish  County  deputy  prosecu¬ 
tor  Helene  Blume  said  she  wanted  re¬ 
porters  Karen  Alexander  and  Wayne 
Wurzer  to  give  depositions  about  the  in¬ 
terview.  —  AP 


“Given  the  totality  of  circumstances  in  this  case, 
the  court  feels  the  use  of  the  term  neo-Nazi  in  the 
Neal  column  was  an  opinion,” 
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Legal  Briefe 


Court:  Judge  wrong 
sealing  ‘Crazy  Eddie* 
juror  names 

A  JUDGE  WAS  wrong  to  seal  the 
names  of  jurors  in  the  “Crazy  Eddie” 
stock  fraud  case,  a  federal  appeals  court 
has  ruled. 

The  three-judge  panel  of  the  3rd 
U.S.  Circuit  Court  of  Appeals  agreed 
last  month  with  attorneys  representing 
the  Associated  Press  and  other  news 
media  that  U.S.  District  Court  Judge 
Nicholas  Politan  went  too  far  in  the 
1993  trial  of  Eddie  Antar  when  he  re¬ 
stricted  press  access  to  jurors. 

Antar,  the  head  of  the  bankrupt 
Crazy  Eddie  discount  electronics  chain, 
was  sentenced  in  April  to  12  years  in 
prison  for  stock  fraud.  He  and  his 
brother,  Mitchell  Antar,  were  convicted 
in  Newark  in  July  1993. 

“The  sealing  of  the  transcript  was  ac¬ 
complished  prematurely  [and]  done 
without  adequate  notice,  without  a 
hearing  and  without  factual  findings  be¬ 
ing  placed  on  the  record,”  Judge  Jane 
Roth  wrote. 

However,  the  ruling  said  jurors  need 
some  protection  from  the  media. 

“We  do  not  minimize  the  importance 
of  confidential  jury  deliberations  or  of 
the  need  to  protect  former  jurors  from 
harassment,”  she  wrote.  “Harassment  of 
jurors  by  the  press  after  the  completion 
of  a  trial  may  adversely  affect  the  will¬ 
ingness  of  citizens  to  freely  participate 
in  the  jury  system.” 

Media  officials  had  predicted  the  rul¬ 
ing  would  affect  how  reporters  cover 
trials  and  how  judges  instruct  jurors. 

“The  3rd  Circuit  has  vindicated  the 
press’s  right  of  access  to  all  phases  of 
criminal  trials,”  said  Donald  Robinson, 
an  attorney  for  the  Newark  Morning 
Ledger  Co.,  publisher  of  the  Newark 
Star-Ledger. 

“The  court  resoundingly  affirmed 
that  the  public’s  First  Amendment 
rights  to  access  extends  to  both  judicial 
transcripts  as  well  as  the  proceedings 
themselves,”  said  AP  attorney  David 
Schulz. 

The  Star-Ledger  joined  AP  and  the 
New  Jersey  Press  Association  to  obtain 
the  jury  list  for  the  trial  before  Politan 
in  Newark.  AP  eventually  got  the  list 
from  Politan  in  December  but  contin¬ 


ued  to  oppose  his  restrictions. 

Politan  ruled  last  year  that  media  ac¬ 
counts  of  jurors’  recollections  of  their 
deliberations  threatened  the  jury  sys¬ 
tem’s  “vitality  and  authoritativeness.” 
He  ordered  reporters  not  to  ask  any  ju¬ 
ror  about  what  any  other  juror  said  or 
did. 

The  judge  also  sent  letters  advising 
jurors  about  the  press  restrictions,  say¬ 
ing  they  had  no  obligation  to  grant  in¬ 
terviews  and  that  a  “tradition  of  secre¬ 
cy  is  a  hallmark  of  our  jury  system.” 

Reporters  complied  with  the  judge’s 
order,  but  lawyers  appealed  to  the  ap¬ 
peals  court  for  a  ruling  to  protect  media 
access  to  jurors  in  the  future. 

A  clerk  in  Politan’s  chambers  said  the 
judge  would  not  comment  on  the  ap¬ 
peals  court  ruling. 

The  appeals  court  left  options  open 
for  future  cases.  It  refused  to  overturn 
restrictions  imposed  by  Politan,  includ¬ 
ing  one  that  banned  reporters  from  ask¬ 
ing  jurors  about  other  jurors’  votes  or 
statements  during  deliberations.  —  AP 

Sheriff  ordered 
to  make 

confession  public 

A  FLORIDA  JUDGE  has  ordered  a 
county  sheriff  to  make  public  a  three¬ 
time  killer’s  confession  to  two  addition¬ 
al  slayings  after  a  newspaper  sued  under 
the  state’s  public  records  law. 

Judge  Jack  Heflin  agreed  to  keep 
sealed  most  of  a  51-page  transcript  of 
Okaloosa  County  investigators’  Octo¬ 
ber  interview  with  Frank  Walls  because 
the  information  is  being  used  in  other 
investigations. 

The  Northwest  Florida  Daily  News  of 
Fort  Walton  Beach  filed  suit  against 
Sheriff  Larry  Gilbert  after  he  refused  to 
make  the  confession  public. 

“We  feel  it  confirms  our  position  all 
along,”  said  editor  Tom  Conner.  “What 
we  wanted  was  Wall’s  statements  about 
cases,  now  closed,  that  are  public 
record.” 

Walls,  26,  of  Fort  Walton  Beach,  was 
convicted  of  murdering  Air  Force  Se¬ 
nior  Airman  Edward  Alger,  22,  original¬ 
ly  of  Umatilla  Lake,  Fla.,  and  Ann 
Louise  Peterson,  20,  on  July  22,  1987,  at 
the  mobile  home  the  couple  shared  in 
Fort  Walton  Beach. 


Walls  was  sentenced  to  death  for 
shooting  Peterson  and  received  a  life 
sentence  for  killing  Alger,  who  was  shot 
and  slashed  with  a  knife. 

On  Oct.  5,  Walls  pleaded  no  contest 
to  murdering  Audrey  Gygi,  47,  who  had 
been  stabbed  two  months  earlier  in  her 
Fort  Walton  Beach  trailer. 

As  part  of  the  plea  bargain,  he  agreed 
to  talk  to  investigators  about  other 
crimes.  The  state  agreed  not  to  seek  the 
death  penalty  for  the  Gygi  murder  or  to 
prosecute  him  for  two  other  murders  he 
committed.  —  AP 

Judge  ties  paper 
to  girPs  death 

A  DAYTON,  OHIO,  municipal  judge 
has  criticized  the  Dayton  Daily  News’ 
coverage  of  the  drug  experiences  of  a 
15 -year-old  girl  who  was  shot  to  death. 

Michelle  Lai  of  Dayton  was  shot  in 
the  head  Sept.  20  when  she  and  some 
friends  were  being  robbed.  Three 
women  were  arrested  the  next  day. 

Also  the  next  day,  the  Daily  News 
ran  a  reporter’s  eyewitness  account  of 
Lai  smoking  crack  for  the  first  time. 
Based  on  earlier  meetings  and  inter¬ 
views,  the  story  was  part  of  a  series  on 
teen  violence. 

During  the  arraignment  of  the 
women  charged  in  the  shooting.  Mu¬ 
nicipal  Judge  Daniel  Gehres  demanded 
assurances  that  the  paper’s  staff  “did  not 
idly  and  impassively  watch  from  the 
sidelines  under  the  guise  of  journalism 
while  Michelle’s  life  was  spinning  out  of 
control. 

“Absent  such  public  assurances,”  the 
judge  declared,  “any  Pulitzer  Prize  for 
the  series,  ‘Kids  in  Chaos,’  will  be  cov¬ 
ered  with  the  blood  of  a  15-year-old 
child.” 

Max  Jennings,  Daily  News  editor,  de¬ 
nied  the  paper  sat  by  while  kids  de¬ 
stroyed  their  lives. 

“The  whole  purpose  of  devoting 
months  of  reporting  and  putting  our  re¬ 
porters’  lives  at  risk  was  to  try  to  save 
the  lives  of  these  young  people,”  he  said. 

Reporter  Cheryl  Reed  said  she  tried 
to  dissuade  Lai  from  using  crack  and 
tried  to  intervene  when  she  began 
smoking  it.  Reed  said  she  accompanied 
Lai  to  the  park  that  day  because  she 
feared  for  the  girl’s  safety. 
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News  Tech 

Orders  and 
installations 


At*x  Publishing  Systems  Cerp. 

Bedford,  Mass. 

Orders  from  newspapers  in  six  coun¬ 
tries  include  five  U.K.  customers.  Inte¬ 
gration  of  DewarView  editorial  and 
pagination  software  to  create  a  distrib¬ 
uted  publishing  solution  for  five  San 
Francisco  Bay  Area  dailies  at  Lesher 
Communications  Inc.  is  expected  to  be 
completed  by  the  middle  of  next  year. 

The  project  will  integrate  the  pa¬ 
pers’  Layout  8000  ad  dummying  system 
from  Software  Consulting  Ser¬ 
vices  and  OPI  functions  of  the  exist¬ 
ing  Harris  Publishing  Systems 
XP-21  page  server. 

Atex  will  add  software  to  create  a 
central  database  for  graphics  saved  in 
different  formats. 

Components  include  Dewar  in¬ 
formation  Systems  Cerp.  De¬ 
warView  WorkFlow  Manager  for  Work¬ 
groups  editorial  software  and  Microsoft 
Word  for  Windows  (210  licenses), 
QuarkXPress  for  Windows  and  Dewar 
XTensions  (28  licenses),  Sybase  rela¬ 
tional  database  and  Mead  Data  Cen¬ 
tral’s  Nexis  NewsView,  PhotoView  and 
NewsView  Connections  library  and 
photo-archiving  systems. 

Atex  will  also  design  and  implement 
a  corporate  network,  initially  to  link 
the  five  dailies’  editorial  departments, 
but  ultimately  sufficient  to  carry  other 
departments,  including  classified  and 
circulation. 

Two  IBM  RS/6000  servers  in  the 
four  newsrooms  will  each  run  the 
Sybase  database.  While  pagination  will 
be  centralized  in  Walnut  Creek  at  the 
Contra  Costa  Times,  the  Antioc/i  Daily 
Ledger  will  continue  outputting  pages 
locally.  Using  a  centralized  copy  desk, 
editors  and  reporters  will  file  to  local 
servers  and  access  wire  copy  from  the 
main  servers  in  Walnut  Creek,  using 
DewarView’s  multiple  database  access. 

Preference  for  Windows  will  be  in¬ 
stalled  during  the  transition  from  the 
existing  Atex  front  end  to  the  new  De¬ 


war  system,  giving  PC  users  access  to 
the  older  front  end  and  to  NewsView 
and  PhotoView,  as  well  as  allowing 
them  to  use  other  applications. 

U.K.  orders  are  as  follows:  a  $2  mil¬ 
lion  contract  with  regional  publisher 
Southern  Newspapers  to  add  EdPage 
and  Press2Go  pagination  to  an  eight- 
year-old  Atex  front  end  in  Southamp¬ 
ton;  replace  a  Talbot  News  Write  front 
end  in  Bournemouth  with  a  Deadline 
pilot  system  running  on  PCs  linked  to 
an  IBM  RS/6000  server  on  a  300-node 
Ethernet  network,  with  news  wires  and 
other  external  communications  han¬ 
dled  by  Atex’s  RS/6000-based  Com¬ 
munications  Manager;  and  upgrade 
Atex  Classified  Pagination  and  Archi¬ 
tect  dummying  systems  at  both  sites  to 
the  latest  software  versions  installed 
on  RS/6000s,  integrated  with  Atex 
Display  Ad  Services  and  Image  Service 
software  and  outputting  to  Monotype 
devices  via  Atex  Full-Page  Output  soft¬ 
ware. 

EdPage  software  advances  from  Atex 
editorial  area  pagination  and  joins 
Classified  Pagination  at  the  Manches¬ 
ter  Evening  News,  where  it  runs  with 
Image  Services  and  Full-Page  Output. 

Enterprise  advertising  system  at 
Sheffield  Newspapers  (daily  Star  and 
local  weeklies  within  United  Provin¬ 
cial  Newspapers),  using  two  RS/6000s 
and  redundant  disk  array  with  jukebox 
logo  storage  and  links  to  Macintosh  ad 
makeup  and  a  business  system. 

Editorial  and  advertising  pagination 
with  EdPage,  Architect,  Classified  Pag¬ 
ination  and  Full-Page  Output  to 
Monotype  Graphics  System  3  servers 
at  Guardian  Newspapers  Ltd. 

Software  upgrade,  pagination  and 
OPI  server  for  Atex  classified  system  at 
Blackpool  Evening  Gazette  &  Herald, 
with  PostScript  output  via  Hyphen 
RIPs  to  Linotronic  530  imagesetters, 
PC  Preference  for  Windows  network 
for  existing  Atex  editorial  system  and, 
for  its  St.  Anne’s  office,  DOS-based 


Writer  editorial  and  communications 
package. 

Elsewhere,  orders  came  from  Bel¬ 
gium’s  Gazet  van  Antwerpen  (Enter¬ 
prise,  integrated  with  existing  Mac  ad 
makeup  system),  Barcelona’s  La  Van- 
guardia,  (Communications  Manager, 
Atex  Gateway,  SCSI  disk  drive  mini¬ 
farm  for  an  existing  Atex  front  end), 
Panama  City’s  Editora  Panama  Ameri¬ 
ca  (Press2Go  editorial  pagination.  Ar¬ 
chitect  for  the  RS/6000,  PC  Preference 
licenses)  and  The  Age,  Melbourne, 
Australia  ($1.5  million  contract  for  Ed¬ 
Page,  Communications  Manager, 
Composition  Server,  Image  Services, 
Full-Page  Output). 

Baseview  Products  Inc. 

Ann  Arbor,  Mich. 

Macintosh-based  publishing  systems 
for  the  14,550-circulation  Oklahoma 
Daily,  University  of  Oklahoma,  Nor¬ 
man,  include  ClassManager  with  ac¬ 
counts  receivable  and  ClassFlow  pagi¬ 
nation,  DisplayManager  with  receiv¬ 
ables,  ProductionManager  ad  tracking. 
Page  Director  ALS  ad  dummying  from 
Managing  Editor  Softwaro,  IQue 
editorial  database  and  NewsEdit  text 
management,  IQueX  XTension  to 
move  stories  into  QuarkXPress,  QTools 
layout  shortcuts  QXEdit  XTension  for 
editing  XPress  text  blocks  and  IQue 
Searcher,  WireManager  and  Comm- 
Link/Plus  IQue  communications  soft¬ 
ware. 

News  or  news-advertising  systems 
were  sold  to  the  Noblesville,  Ind.,  Dai¬ 
ly  Ledger,  Pampa  (Texas)  News,  HuntS' 
ville  (Texas)  Item,  New  York-based  In¬ 
dia  Abroad,  Chelsea  (Mich.)  Standard, 
San  Diego  State  University’s  Daily 
Aztec,  Hobbs  (N.M.)  Daily  News  Sun, 
Celina,  Ohio,  Daily  Standard,  Univer¬ 
sity  of  Oregon,  Eugene,  Daily  Emerald, 
Brownwood  (Texas)  Bulletin,  Eden 
(N.C.)  Daily  News,  Mooresville  (N.C.) 
Tribune,  Mecklenburg  Gazette,  David¬ 
son,  N.C.,  Ridgway  (Pa.)  Record,  St. 
Marys  (Pa.)  Daily  Press,  Kane  (Pa.) 
Republican,  White  Mountain  Indepen- 
dent.  Show  Low,  Ariz.,  Pomeroy  (Ohio) 
Daily  Sentinel,  Daily  Nation  and  Sun¬ 
day  Sun,  St.  Michel,  Barbados,  Forest 
City  (N.C.)  Daily  Courier,  Manassas 
(Va.)  Journal  Messenger,  Plymouth, 
Ind.,  Pilot  News,  Decatur  (Ind.)  Daily 
Democrat  and  San  Antonio  (Texas) 
Business  Journal. 


30 


Editor6?Publisher  •  December  3,  1994 


Vendors^  appointments 


Jim  Knudsen  and  Jenny  Trout¬ 
man  were  promoted  from  the  techni¬ 
cal  support  staff  to  the  sales  support 
group  at  Digital  Technology  Interna¬ 
tional,  Orem,  Utah. 

William  Slewikewski  was  appoint¬ 
ed  vice  president  of  the  imaging  prod¬ 
ucts  division  at  International  Paper, 
Purchase,  N.Y.,  supplier  of  Anchor 
chemicals,  Anitec  films,  papers,  plates 
and  color-proofing  materials  and  Ilford 
black-and-white  film,  color-display 
materials  and  electronic  imaging 
equipment.  Formerly  vice  president  of 
Monsanto  Co.’s  Brussel-based  resins 
division,  he  replaces  Harry  Lam- 
breussis,  who  was  assigned  to  the 
new  position  of  president.  Internation¬ 
al  Paper-Latin/South  America. 

Atex  Publishing  Systems  Corp.,  Bed¬ 
ford,  Mass.,  made  several  reassign¬ 
ments  in  restructuring  its  Americas  or¬ 
ganization  along  the  lines  of  its  Euro¬ 
pean  and  Australia-New  Zealand 
operations,  with  locally  tailored  sales 
and  support  to  track  changes  in  cus¬ 
tomer  needs  and  technology. 

Allan  Millar,  manager  of  business 
development  for  integration  services, 
becomes  marketing  director,  in  which 
post  he  is  to  continue  building  the  in¬ 
tegration  services  business.  Sales  sup¬ 
port,  under  international  marketing  di¬ 
rector  Stava  Rosanfald,  transfers  to 
Americas  marketing,  where  Rosenfeld’s 
role  includes  a  focus  on  marketing  and 
marketing  support  for  Latin  America. 
North  American  sales  vice  president 
Barry  Trullt  becomes  Atex  Americas 
corporate  accounts  vice  president,  with 
account  management  responsibility 
throughout  the  hemisphere. 

To  handle  marketing,  sales,  distribu¬ 
tion  and  support  for  small  and  midsize 
newspapers,  larger  magazines  and 
desktop  publishers  in  the  graphic  arts, 
advertising  and  corporate  arenas,  mar¬ 
keting  vice  president  Rod  Fanwick 
was  named  to  the  new  position  of 
desktop  products  vice  president.  He 
will  develop  a  business  plan  for  the 
new  ventures,  which  Atex  said  will 
probably  lead  to  “the  creation  of  a  sep¬ 
arate  division  within  the  company.” 

Philip  Jonas,  formerly  sales  director 
at  Caterpillar’s  Automated  Vehicle  Sys¬ 


tems  Division,  joined  GMA  as  market¬ 
ing  director-systems,  with  responsibili¬ 
ty  for  marketing  PC-based,  software 
control  systems  to  manage  complete 
packaging  and  distribution  functions. 

At  Caterpillar,  Jones  developed  au¬ 
tomated  material-handling  solutions 
for  diverse  industries,  most  recently 
self-guided  vehicles  for  newspapers  and 
commercial  printers.  He  earlier  headed 
the  division’s  application  systems  engi¬ 
neering  department. 

Jasaph  Babafka  was  named  cus¬ 
tomer  technical  support  manager,  a 
new  post  at  Xerox  Graphic  Systems 
(XGS)  ,  Palo  Alto,  Calif.,  where  he  is 
in  charge  of  customer  support,  demon¬ 
stration  and  training  for  the  silver-free 
Verde  Digital  Film  product  line.  Babaj- 
ko  was  technical  operations  director 
at  a  Polychrome  Corp.  manufacturing 
site  and  earlier  was  business  planning 
director  at  DuPont  Imaging  Systems. 

Jarga  Clamania  takes  the  new 
post  of  material  and  process  control 
engineer  at  XGS.  He  is  responsible  for 
selecting  materials  suppliers  and  serv¬ 
ing  as  liaison  between  research  and 
manufacturing.  Clemente  spent  32 
years  with  DuPont  before  joining  the 
Xerox  unit,  first  as  product  process  en¬ 
gineer  and,  for  the  last  11  years,  as 
Imaging  Systems  materials  manager. 

Glllat  Blondaau,  a  financial  execu¬ 
tive  and  insurance  company  director, 
was  named  chairman  of  Domtar  Inc., 
Montreal.  Named  vice  chairmen  are 
mining  engineer  Jahn  Thampsan, 
former  chairman  of  RoyNat  and 
deputy  chairman  and  chief  executive  at 
Montreal  Trust,  and  J.V.  Raymand 
Cyr,  chief  executive  and,  until  last 
year,  chairman  of  Canadian  telecom¬ 
munications  giant  BCE  Inc.  All  serve 
on  an  interim  basis. 

Staphan  Lartan,  president  of 
Domtar’s  Pulp  and  Paper  Group,  was 
promoted  to  corporate  president  and 
chief  operating  officer  and  appointed 
to  the  board  of  directors. 

Totowa,  N.J.-based  Pitman  Co.  named 
new  sales  representatives  at  three 
branch  offices:  former  Optronics  and 
Crosfield  process  technician  Tamra 
Traffard,  Baltimore-Washington;  for¬ 
mer  Pako  and  LogEtronics  salesman 


Jaha  Saat,  Nashville;  former  supply 
salesman  and  printer’s  customer  service 
representative  Danlal  Schank, 
Philadelphia. 

Other  appointments  include: 
Patrick  Staul,  promoted  to  field 
sales  manager  in  Charlotte,  N.C.; 
William  Lawls,  formerly  national 
system  sales  manager  for  OptiCopy/ 
Polychrome  and  earlier  prepress  pro¬ 
duction  manager  at  Greater  Buffalo 
Press,  is  now  Pitman  national  accounts 
executive  in  Kansas  City;  Bill  Mar> 
rla,  formerly  a  sales  manager  at  Kodak 
Electronic  Printing  Systems  and  Lino¬ 
type-Hell,  joined  Pitman  as  national 
accounts  executive  in  Atlanta. 

Kavin  Wray  was  appointed  market 
development  manager  at  Screen  (Mid¬ 
west),  one  of  four  North  American  re¬ 
gional  operating  companies  that  mar¬ 
ket  prepress  equipment  developed  by 
Japan’s  Dainippon  Screen  Manufactur¬ 
ing  Co.  Ltd.  Wray  was  a  regional  elec¬ 
tronics  business  manager  at  DuPont 
Printing  &  Publishing,  where  he  earli¬ 
er  held  various  sales  and  service  posi¬ 
tions.  He  began  his  graphic  arts  career 
as  a  scanner  operator  for  a  printer. 

In  restructuring  its  sales  organization, 
Baldwin  Graphic  Systems,  Stamford, 
Conn.,  appointed  Jasaph  Calllns  as 
newspaper  product  sales  manager. 

Kan  Kufawa  brings  15  years’  experi¬ 
ence  in  the  graphic  arts  industry  to  his 
new  position  as  western  regional  sales 
manager  at  Sitma  U.S.A.,  St.  Paul, 
Minn.,  where  he  is  responsible  for  sales 
of  poly-wrap  systems  and  equipment. 

Garrall  Quaan  assumes  sales  and 
marketing  duties  in  the  southeastern 
states  for  Managing  Editor  Software 
Inc.  Before  joining  the  Jenkintown, 
Pa.,  company  as  a  system  integrator,  he 
managed  magazine  production  and 
newspaper  systems  and  taught  advertis¬ 
ing  and  publication  production. 

Lisa  Carlin,  a  recent  multilingual 
Penn  State  University  graduate,  was 
hired  as  distributor  liaison  for  interna¬ 
tional  sales  and  marketing. 

Among  several  changes  in  manage¬ 
ment  at  Dallas-based  Kimberly-Clark 
Corp.,  Richard  Van  Driast  was 

named  president  of  the  pulp  and  news¬ 
print  group.  Van  Driest  earlier  served 
as  president  of  the  company’s  house¬ 
hold  products  group. 
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From  foreign  policy 
to  domestic  comics 

Columnist  Jeane  Kirkpatrick  and  cartoonist  ‘Wiley’ 
are  among  the  speakers  at  NFC  meeting  in  Seattle 


by  David  As  tor 

THE  FOUR  MAIN  segments  of  News¬ 
paper  Features  Council  membership  — 
columnists,  cartoonists,  newspaper  edi¬ 
tors  and  syndicate  executives  —  were 
represented  at  the  speaker’s  podium 
during  the  recent  NFC  meeting  in 
Seattle. 

Giving  the  luncheon  address  was 
Los  Angeles  Times  Syndicate 
(LATS)  columnist  and  former  U.N. 
ambassador  Jeane  Kirkpatrick,  who 
discussed  the  state  of  the  world  and 
U.S.  foreign  policy. 

Kirkpatrick  noted  that  the  Cold  War 
was  the  focus  of  U.S.  foreign  policy  for 
decades.  Now,  she  said,  “the  dangers 
we  face  are  more  diffuse.” 

The  columnist/author  cited  such 
problems  as  ethnic  conflicts,  terrorism, 
crime,  AIDS,  the  population  explo- 


Jeane  Kirkpatrick 


sion,  economic  decline  and  drugs. 

“No  wonder  our  foreign  policy  has 
no  focus,”  observed  Kirkpatrick,  who 
said  this  would  be  the  case,  at  least  to 
some  degree,  “with  anyone  in  the 
White  House.” 

Kirkpatrick  herself  served  as  U.N. 
ambassador  under  President  Ronald 
Reagan  from  1981  to  1985.  She  is  cur¬ 
rently  a  political  science  professor  at 
Georgetown  University  and  a  senior 
fellow  at  the  American  Enterprise  In¬ 
stitute. 

The  columnist  was  introduced  by 
LATS  vice  president/general  manager 
Steve  Christensen. 

Soon  after,  Washington  Post  Writ¬ 
ers  Group  (WPWG)  general  manag¬ 
er/editorial  director  Alan  Shearer  in¬ 
troduced  “Non  Sequitur”  creator  “Wi¬ 
ley”  to  the  NFC  audience. 

The  WPWG  cartoonist,  in  response 
to  a  question  from  Shearer,  discussed 
how  difficult  it  can  be  to  do  a  comic 
with  no  recurring  characters. 

“Every  day  is  a  new  playing  field,” 
said  Wiley.  “I  work  seven  days  a  week, 
eight  hours  a  day.” 

Wiley  also  noted  that  it  can  be  diffi¬ 
cult  for  cartoonists  to  do  comics  that 
newspapers  print  smaller  than  in  the 
past,  but  added,  “It’s  up  to  us  as  cre¬ 
ators  to  deal  with  the  space  given. 
Larger  comics  are  not  going  to  happen. 
That’s  the  reality  of  the  newspaper 
business.  Newspapers  have  a  finite 
space.” 

He  did  note  that  there  may  be  inno¬ 
vative  ways  to  allow  for  bigger  comics, 
such  as  publishing  them  in  inserts 
funded  by  ad  revenues. 

Wiley  also  expressed  the  wish  that 
syndicates  would  sign  more  innovative 
comics. 

“Creators  keep  getting  rejected  for 
being  too  avant-garde,”  he  said.  “But  if 


syndicates  keep  offering  [newspapers] 
stuff  like  they  have  before,  what  is 
their  incentive  to  buy  it?” 

Many  aspiring  cartoonists,  added 
Wiley,  try  to  do  the  kind  of  work  they 
think  syndicates  will  buy  rather  than 
following  their  own  creative  impulses. 

“They  spend  too  much  time  figuring 
out  what  syndicates  want,”  he  said. 
“Meanwhile,  syndicates  try  to  figure 
out  what  editors  want.  There’s  too 
much  analysis.  You  get  pat,  formulaic 
stuff.” 

As  he  has  done  in  other  forums  this 
year,  Wiley  also  spoke  about  the  need 
to  improve  communication  between 
cartoonists  and  newspaper  editors 
(E&P,  June  11,  p.  30). 

One  place  that  enables  a  number  of 
cartoonists  and  editors  to  interact  is 
the  annual  NFC  meeting,  which  is  fol¬ 
lowed  immediately  at  the  same  hotel 
by  the  American  Association  of  Sun¬ 
day  and  Feature  Editors  (AASFE)  con¬ 
vention. 

This  year,  the  NFC  and  AASFE 
even  discussed  the  possibility  of  merg¬ 
ing  their  organizations.  But  NFC  presi¬ 
dent  and  Philadelphia  Inquirer  associ¬ 
ate  managing  editor/features  Ron  Patel 
said  the  likelier  alternative  would  be 
“to  explore  more  ways  of  joint  cooper¬ 
ation  short  of  a  merger.” 

Another  speaker.  Bill  Lee,  talked 
about  magazine  cartoonists  who  went 
on  to  do  syndicated  newspaper  comics. 


Ron  Patel 
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Wiley 


The  cartoonist/editor  cited  as  exam¬ 
ples  “Peanuts”  creator  Charles  Schulz 
of  United  Feature  Syndicate,  “Beetle 
Bailey”  creator  Mort  Walker  of  King 
Features  Syndicate,  “Ernie”  creator 
Bud  Grace  of  King  and  John  Callahan 
of  Levin  Represents. 

“Magazine  cartooning  is  a  training 
ground  for  a  lot  of  people,”  said  Lee, 
who  also  showed  the  work  of  magazine 
cartoonists  who  might  become  syndi¬ 
cated  in  the  future. 

Lee  himself  is  a  magazine  cartoonist 
who  created  the  “Leescapes”  comic 
panel  formerly  syndicated  by  Tribune 
Media  Services  (TMS).  H  e  is  also 
known  for  his  work  as  humor  editor  of 
Penthouse  and  Omni  magazines. 

Earlier  in  the  day,  various  syndicate 
executives  used  the  NFC’s  annual 
show-and-tell  session  to  talk  about 
their  new  features  (many  of  which 
have  been  the  subject  of  previous  E&P 
articles). 

The  speakers  included  Shearer, 
TMS  vice  president/editorial  and  de¬ 
velopment  Mike  Silver,  LATS  manag¬ 
ing  editor  Tim  Lange,  United  vice 
president/executive  editor  Diana  Loe- 
vy.  King  director  of  sales  Richard 
Heimlich,  New  York  Times  Syndi¬ 
cate  executive  editor  Gloria  Brown 
Anderson,  Universal  Press  Syndi¬ 
cate  vice  president/editorial  director 
Lee  Salem,  Chronicle  Features  edi¬ 
tor/  general  manager  Stuart  Dodds  and 
Creators  Syndicate  editor  Laura 
Ramm  and  production  manager  John 
Newcombe. 

Kansas  City  Star  managing  editor  of 


design  and  features  Jane  Amari  moder¬ 
ated  the  session. 

The  NFC  will  meet  again  next  fall 
in  Atlanta. 

Lurie  spotlighted  in 
new  Guinness  book 

RANAN  LURIE  OF  Cartoonews  In¬ 
ternational  has  a  full-page  spread  in 
the  Guinness  Book  of  Records  1 995. 

The  page  includes  Lurie’s  caricatures 
of  six  men  —  Richard  Nixon,  Gerald 
Ford,  Jimmy  Carter,  Ronald  Reagan, 
George  Bush  and  Jimmy  Carter  — 
who  tied  the  record  of  being  the  great¬ 
est  number  of  presidents  alive  at  the 
same  time. 

The  page  also  notes  that  Lurie  is  the 
most  widely  syndicated  political  car¬ 
toonist  in  the  world,  appearing  in 
1,098  newspapers  in  102  countries  and 
territories. 

As  in  previous  years,  the  Guinness  | 
book  named  “Peanuts”  by  Charles 
Schulz  of  United  Feature  Syndicate 
and  “Ann  Landers”  of  Creators  Syn¬ 
dicate  the  most  widely  distributed 
comic  and  column,  respectively.  The 
one  has  about  2,300  newspapers  and 
the  other,  more  than  1,200. 

Reuters  will  provide 
stock  data  to  TMS 

TMS  STOCKS  WILL  begin  receiving 
financial  and  business  data  from 
Reuters  America,  according  to  Tri¬ 
bune  Media  Services. 

The  partnership  will  enable  TMS 
Stocks  to  offer  services  such  as  finan¬ 
cial  data  from  more  than  140  countries 
and  213  exchanges  and  over-the- 
counter  markets,  and  availability  of  a 
Reuter  Terminal  for  real-time  and  his¬ 
torical  information. 

Groundbreaking  for 
museum  in  Florida 

GROUNDBREAKING  FOR  THE  In¬ 
ternational  Museum  of  Cartoon  Art’s 
new  building  will  take  place  Dec.  8  in 
Boca  Raton,  Fla. 

The  20-year-old  museum,  which  was 
founded  by  “Beetle  Bailey”  creator 
Mort  Walker  of  King  Features  Syndi¬ 
cate,  has  been  headquartered  in  tem¬ 
porary  Boca  Raton  space  since  moving 
from  New  York  to  Florida  in  1992. 


Humor — ^with  a 


Add  a  delightfully  demented 
dimension  to  your  comics  lineup 
with  The  Quigmans,  an  extraor¬ 
dinary  collection  of  characters 
by  the  incorrigibly  irreverent 
Buddy  Hickerson.  Don't  wait  to 
get  acquainted — call  our  sales 
department  at  213-237-5485. 


By  Buddy  Hickerson 


LOS  ANGELES  TIMES  SYNDICATE 
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Two  comics  offered 

TWO  COMICS  CALLED  “Heroes  of 
the  Last  Q”  and  “56th  Street  Posse” 
are  being  self-syndicated. 

The  first  is  a  science-fiction  adven¬ 
ture  strip,  set  in  the  year  4000,  in 
which  the  young  heroes  are  blacks  and 
members  of  other  minorities. 

“Posse”  is  a  panel  starring  four  hip- 
hop  youngsters  in  an  African-Ameri¬ 
can  community. 

The  comics,  which  appear  in 
Philadelphia’s  Westside  Weekly,  are  by 
cartoonist/journalist/novelist  Van 
Stone  and  illustrator  Darius  Jones. 

Stone  is  based  at  5524  Malcolm  St., 
Philadelphia,  Pa.  19143. 

Series  goes  on  line 

HEARST  ENTERTAINMENT  IS 
working  with  CompuServe,  Prodigy 
and  America  Online  to  promote  the 
new  “Phantom  2040”  television  show 
on  the  three  on-line  services. 

“Phantom  2040”  is  the  futuristic  an¬ 
imated  children’s  program  based  on 
“The  Phantom”  comic  by  Lee  Falk  of 
King  Features  Syndicate. 

On-line  users  can  access  digitized 
TV  clips,  download  pictures,  discuss 
weekly  episodes,  obtain  background 
information  and  participate  in  elec¬ 
tronic  bulletin  board  discussions, 
among  other  options. 

Raia  runs  in  papers 

JAMES  RAIA’S  WEEKLY  running  col¬ 
umn  is  now  available  both  via  self-syn¬ 
dication  and  as  part  of  the  Los  Ange- 


Heroes  of  the 
Last  Q 


The  Keisefon  strike  force  approaches 
the  Old  Brooklyn  Bridge  from  the 
southwest.  Their  F-l&B  fighters  gain 
lUtitude  and  form  a  protective  umbreHa 
over  their  bombers.  Their  captains  order 
arvjther  radar  scan  for  signs  of  missiles 
or  jets  taking  off  toward  them.  Moments 
later,  his  flying  suit  on  half  empty  fuel,  the 
responsive  U7  soars  to  5,000  feet  to 
avoid  enemy  weaporrs. _ 


Suddenly.  U7  receives  a  weak 
message  from  Shadal.  *i've  locked  on  to 
yourlocation, but  you're  fading, "he  radios 
her.  Feeling  that  she  is  in  trouble.  U7 
sets  his  controls  to  release  Sidewinders 
just  in  case  of  a  guided  missile  attack. 
Then  he  soars  to  ward  Shedai. _ 


Still  clutching  her  wireless  radio, 
Shadal  Is  completely  helpless.  A 
Kaiseron  soldier  radios  for  irtstructiorts. 
*We  want  the  female  alive..*  orders  his 
commander.  Checking  for  Hte  signs,  the 
alien  keeps  watch  over  Shadal. _ 


Ground  troops  are  now  poised  to 
bring  noma  a  good  report  to  their  leader. 
When  suddenly,  a  new  order  comes 
over  the  radio: 'A  human  object  is  above 
flying  at  a  high  speed  and  altitude. 
Engage!  Capture  at  all  costsr  tfs  U7. 


U7  soars  in  this  “Heroes  of  the  Last  Q”  episode. 


les  Times  Syndicate’s  Health  &.  Fit¬ 
ness  News  Service. 

“On  Pace”  clients  include  the  Wal¬ 
nut  Creek,  Calif.,  Contra  Costa  Times 
and  a  number  of  other  papers. 

Raia  —  based  at  2301  J  St.,  #205, 
Sacramento,  Calif.  95816  —  also  does 
freelance  writing  for  the  Associated 
Press,  newspapers  such  as  USA  Today 
and  magazines  such  as  Runner’s  World. 

It  mined  ‘Manners’ 

A  NEW  MAGAZINE  licensed  by  the 
Library  of  Congress  will  stop  running  a 
“Ms.  Manners”  column  after  com¬ 
plaints  from  “Miss  Manners”  writer  Ju¬ 
dith  Martin  and  her  lawyers. 

According  to  a  Washington  Post  ar¬ 
ticle,  Civilization  magazine  used  the 
format  of  Martin’s  United  Feature 
Syndicate  column  and  substituted  his¬ 
toric  information  about  etiquette. 

Civilization  editor  Stephen  Smith 
said  “Ms.  Manners”  was  “parody  of  the 
mildest  and  most  respectful  kind.” 

In  other  news.  United  donated  25 
copies  of  Miss  Manners’  Guide  for  the 
Turn-of'the'Millennium  to  the  Al¬ 
bany-based  WTEN-TV,  which  gave 
away  the  books  in  conjunction  with  a 
report  it  aired  on  kids’  manners. 

Parental  advisories 

TRIBUNE  MEDIA  SERVICES 
(TMS)  will  include  parental  advisory 
warnings  in  the  TMS  TV  Listings  ser¬ 
vice  used  by  newspapers  and  interac¬ 
tive  media. 

‘Popeye’  in  Florida 

“POPEYE”  CHARACTERS  WILL  be 
featured  in  the  “Universal’s  Islands  of 
Adventure”  theme  park  that  could 


open  in  Florida  in  1999. 

Plans  were  announced  on  the  100th 
anniversary  of  the  birth  of  “Popeye” 
creator  E.C.  Segar  in  his  hometown  of 
Chester,  111. 

King  Features  Syndicate  distrib¬ 
utes  the  “Popeye”  comic  strip. 


THE  GRASS  VALLEY,  Calif.,  Union 
added  “Dilbert”  after  engineer  Dave 
Hershberger  started  a  petition  drive 
asking  the  paper  to  run  the  comic. 

More  than  120  local  engineers  and 
technical  professionals  signed  the  peti¬ 
tion  for  the  strip,  which  is  by  Scott 
Adams  of  United  Feature  Syndicate. 


A  CONSERVATIVE  HUMOR  column 
is  being  offered  by  Growth  Market 
Syndication. 

The  weekly  feature  is  by  Tommy 
Shannon,  who  is  headquartered  at 
12235  N.  Cave  Creek  Rd.,  #6238, 
Phoenix,  Ariz.  85022. 


Tommy  Shannon 


Petition  for  ‘Dilbert’ 


New  humor  column 
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Chicago  Tribune 
charity  nearly  at 
$8-million  level 

THE  CHICAGO  TRIBUNE  Company 
donated  nearly  $8  million  in  the  past 
year,  according  to  its  1993-94  Corpo¬ 
rate  Contributions  Annual  Report. 

The  report  documents  contributions 
that  include  $1.2  million  from  the 
Chicago  Tribune  Foundation,  $1.06  mil¬ 
lion  from  Chicago  Tribune  Charities, 
$2.7  million  from  the  Chicago  Tribune 
Holiday  Fund,  and  $2.9  million  from 
the  Neighbors  in  Need  Fund. 

Among  the  contributions  detailed  in 
the  report  is  a  total  of  $219,500  given  to 
support  various  journalism  organiza¬ 
tions  and  programs. 

These  include  $15,000  grants,  each, 
to  the  Asian  American  Journalists  As¬ 
sociation,  the  National  Association  of 
Black  journalists  and  the  National  As¬ 
sociation  of  Hispanic  Journalists.  A 
$10,000  grant  went  to  the  Native  Amer¬ 
ican  Journalists  Association. 

The  biggest  single  grant  in  the  jour¬ 
nalism  field  was  a  $25,000  contribution 
to  the  Robert  Maynard  Institute  for 
Journalism  Education  in  Oakland, 
Calif. 

Cutting  costs, 
raising  prices, 
expanding  coverage 

THE  WALL  STREET  Journal  is  laying 
off  13  journalists  in  response  to  soften¬ 
ing  advertising  and  rising  costs. 

In  separate  announcements,  the  pa¬ 
per  said  it  is  raising  subscription  prices 
10.1%  and  closing  one  of  its  18  printing 
plants. 

Shutting  down  its  Oklahoma  City 
plant  will  idle  20  workers.  The  compa¬ 
ny  said  it  wasn’t  economical  to  run  the 
plant,  built  in  1987,  just  to  print  30,000 
papers  five  days  a  week.  In  December, 
its  work  will  shift  to  the  Journal’s  Dal¬ 
las  plant. 

Effective  Dec.  31,  the  newsroom  lay¬ 
offs  hit  reporters,  editors  and  managers 
on  the  paper’s  nationwide  newsroom 
staff  of  470. 

The  first  layoffs  in  five  years  occur  as 
operating  profit  from  business  publica¬ 


tions,  mainly  the  Journal,  plummeted 
37.4%  in  the  three  months  ended  Sept. 
30,  on  slightly  lower  revenues. 

Journal  ad  volume  dipped  9.3%  in 
the  quarter,  compared  with  third-quar¬ 
ter  1993. 

Dow  Jones  &  Co.,  corporate  parent 
of  the  Journal  and  Barron’s  financial 
weekly,  reported  combined  third-quar¬ 
ter  revenues  rose  6.9%,  and  operating 
profit  rose  2.5%. 

The  subscription  rate  hike,  the  first 
since  1993,  takes  effect  Jan.  1  and  lifts 
the  annual  price  to  $164,  from  $149. 
The  company  said  the  increase  reflects 
higher  postage,  newsprint  and  other 
costs.  The  single-copy  price  remains 
75^. 

Dow  Jones  also  raised  Barron’s  sub¬ 
scription  price  4.7%  to  $135  a  year.  It 
was  the  second  increase  in  as  many 
years. 

Spokesman  Roger  May  said  factors 
in  the  layoffs  included  slipping  rev¬ 
enues  in  business  publications  and  ris¬ 
ing  newsprint  prices. 

Managing  editor  Paul  Steiger  said 
that  in  deciding  whom  to  furlough,  the 
Journal  tried  to  minimize  the  impact 
on  news  coverage,  to  comply  with  labor 
contracts  and  to  maintain  diversity. 

Absent  “dramatic”  economic  down¬ 
turns,  he  expected  no  further  layoffs 
through  next  year. 

Despite  the  layoffs,  Steiger  said 
plans  were  continuing  to  expand  week¬ 
end  coverage,  including  a  Friday  sports 
page  expected  to  launch  in  1995. 

—  George  Garneau 

Virginian-Pilot 
editorial  page 
editor  resigns 

THE  NORFOLK  VIRGINIAN-Pilot 
and  Ledger 'Star  and  editorial  page  edi¬ 
tor  John  Barnes  have,  by  mutual  agree¬ 
ment,  parted  ways  over  differences  in 
management  philosophy. 

Barnes  said  he  arrived  at  the  papers 
“with  perhaps  a  different  vision  of  what 
the  editorial  page  should  be  than  what 
Landmark  Communications  had  in 
mind,”  referring  to  the  parent  company. 

Publisher  Frank  Batten  Jr.  said  he 
“generally  agreed  with  the  conservative 
tenor  of  [Barnes’]  editorials,  but  John 


and  I  had  some  differences  over  man¬ 
agement  style  that  we  were  unable  to 
bridge.” 

Batten  said  the  search  for  a  successor 
would  begin  immediately.  As  of  last 
week,  the  position  hadn’t  been  filled. 

Barnes  came  to  the  papers  in  May 
from  the  Detroit  Netvs,  where  he  was 
deputy  editorial  page  editor.  He  has 
been  an  editorial  writer  at  the  Boston 
Herald,  a  reporter  with  the  Washington 
Times  and  an  assistant  to  Creators  Syn¬ 
dicate  columnists  Rowland  Evans  and 
Robert  Novak.  —  AP 

Board  OKs 
Gannett  plan 

THE  BOARD  OF  Supervisors  in  Fair¬ 
fax  County,  Va.,  has  approved  a  plan  for 
Gannett  Co.  Inc.  to  build  new  head¬ 
quarters  in  the  town  of  Tyson’s  Corner. 

The  company  headquarters  and  USA 
Today  currently  are  located  in  two 
buildings  in  Arlington,  Va.,  just  outside 
Washington,  D.C. 

According  to  published  reports,  Gan¬ 
nett  plans  to  erect  a  290-foot,  25-story 
building  —  possibly  with  a  penthouse 
that  would  add  30  feet  —  150  feet  from 
the  Dulles  Toll  Road. 

Residents  opposing  the  plan  argued 
the  company  should  have  been  held  to 
the  75 -foot  building  limit. 

Photo  editor 
dies  in  crash 

DENVER  ROCKY  MOUNTAIN 
News  photo  editor  Vern  Walker,  44, 
was  killed  last  month,  along  with  the 
pilot  of  a  single-engine  plane  he  had 
chartered  for  an  aerial  photo  shoot, 
when  the  aircraft  crashed  into  a  remote 
Colorado  mountainside. 

The  paper  has  established  a  $25,000 
scholarship  for  both  of  Walker’s  chil¬ 
dren,  Seth  and  Kelli. 

New  address 

THE  NEW  ADDRESS  and  telephone 
number  for  the  Reporters  Committee 
for  Freedom  of  the  Press  are;  1101  Wil¬ 
son  Blvd.,  Suite  1910,  Arlington,  Va., 
22209;  (703)  807-2100. 


EditordfPublisher  •  December  3,  1994 


35 


Censor 
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protect  the  rights  to  free  speech  and 
worship  that  are  being  exercised  by 
those  who  want  to  shut  this  paper 
down.” 

The  Bee  also  ran  an  op-ed  piece  by 
Woodel  and  an  associate,  who  praised 
Burger  King  and  other  establishments 
that  “care  about  protecting  children 
from  adult  material  and  pornography.” 

Sacramento  Mayor  Joe  Serna  Jr.  is¬ 
sued  a  “Freedom  Week”  proclamation, 
which  implicitly  backed  the  News  & 
Review  by  extolling  “the  right  to  free 
speech  through  the  media  and  newspa¬ 
pers  . .  .  .  ” 

Nationally,  AFA,  which  is  headed  by 
the  Rev.  Donald  Wildmon,  has  at¬ 
tacked  book  publishers,  television  net¬ 
works,  the  National  Endowment  for 
the  Arts  and  other  institutions  it 
deems  harmful  to  the  morals  of  Ameri¬ 
cans. 

Its  specific  targets  have  included  the 
TV  shows,  “NYPD  Blue,”  “The  Simp¬ 
sons,”  and  “Beavis  and  Butthead.”  AFA 
also  conducted  an  unsuccessful  boycott 
against  Waldenbooks  to  stop  it  from 
selling  Playboy,  Playgirl  and  Penthouse, 
as  well  as  campaigned  against  Sports  11- 
lustrated's  swimsuit  issue. 

Fidelity 
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or  Sunday  editions  —  in  the  mid-1980s. 
The  three  papers  have  separate,  though 
cooperating,  newsrooms,  but  merged  ad 
sales,  circulation  and  production  opera¬ 
tions. 

Community’s  growing  legion  of  paid 
and  free  weeklies  had  been  Harte-Han- 
ks’  biggest  competitor. 

“Through  a  friendly  rivalry  over  the 
years,  we  have  gained  a  great  deal  of  re¬ 
spect  for  the  dedication  and  profession¬ 
alism  of  Harte-Hanks  employees  and 
the  local  franchise  value  of  their  news¬ 
papers,”  Community  chairman  and 
CEO  William  Elfers  said  in  a  statement. 

He  noted  the  acquisition  provides 
penetration  in  10  new  communities  and 
expanded  coverage  in  14  others. 

The  deal  would  add  180,000  homes 
to  give  Community  766,000  weekly  cir¬ 
culation,  or  666,000  unduplicated,  and 
would  boost  its  roster  of  dailies  to  four, 
and  weeklies  to  78.  Community’s  cover¬ 
age  area  would  grow  to  include  106 
communities  in  eastern  Massachusetts. 

Harte-Hanks,  based  in  San  Antonio, 


said  the  proceeds  from  the  sale  will  be 
used  to  “accelerate”  growth.  The  deal 
would  leave  it  with  six  daily  papers,  all 
but  one  in  Texas. 

An  editor  in  the  Harte-Hanks  group 
said  a  sale  has  been  rumored  for  years. 

“You’re  surprised  when  it  finally  hap¬ 
pens  —  not  that  it  happens,”  the  editor 
said,  adding  that  the  already  profitable 
papers  probably  drew  a  higher  price  be¬ 
cause  of  rebounding  advertising  and  cir¬ 
culation  in  a  strengthening  local  econ¬ 
omy. 

Fidelity  has  assured  Harte-Hanks  em¬ 
ployees  that  for  the  time  being  they  will 
keep  their  jobs  and  pay,  though  the  pa¬ 
pers  have  no  union  contracts. 

Ironically,  the  deal  makes  Communi¬ 
ty’s  own  Marlboro  Enterprise-Sun,  at 
6,200  circulation  six  days  a  week,  the 
smallest  of  Community’s  dailies. 

In  another  irony.  Community  presi¬ 
dent  Jim  Hobson,  a  former  Middlesex 
News  publisher  who  put  the  Harte- 
Hanks  community  papers  together  but 
who  left  in  a  dispute,  will  be  back  in 
charge. 

Boston  Globe  spokesman  Richard 
Gulla  said  the  acquisition  was  simply 
another  indication  of  the  stiff  media 
competition  in  the  area. 

Boston  already  has  two  daily  papers 
and  a  strong  alternative  weekly.  Com¬ 
munity  since  the  late  1980s  has 
amassed  a  major  ring  of  community  pa¬ 
pers  around  Boston  by  buying  North 
Shore,  Beacon  and  Tab  groups.  Anoth¬ 
er  group.  Mariner,  still  operates  16 
weeklies  on  the  South  Shore.  And  the 
Globe  has  been  busy  shoring  up  its  de¬ 
fenses,  building  zoned  Sunday  editions, 
a  new  monthly  homes-for-sale  maga¬ 
zine,  college  papers  and  a  total-market- 
coverage  advertising  publication  that 
goes  to  750,000  homes  a  week. 

“We  haven’t  been  standing  still,”  Gul¬ 
la  said. 

“This  is  a  piece  of  the  puzzle  that  puts 
Fidelity  in  a  stronger  position,”  the 
Harte-Hanks  news  executive  said,  pre¬ 
dicting  Fidelity  “will  definitely  be  a 
stronger  force  in  the  marketplace.  They 
have  deep  pockets  and  have  shown  a 
commitment  to  the  marketplace.” 

Hawaii  justice 
demands  apology 
for  editorial 

HAWAII’S  CHIEF  JUSTICE  has  de¬ 
manded  an  apology  from  the  Honolulu 
Advertiser  for  an  editorial  that  criticized 


the  court  for  agreeing  to  keep  secret  the 
names  of  disciplined  police  officers. 

Chief  Justice  Ronald  Moon  said  the 
editorial,  which  accused  the  court  of 
ducking  the  issue,  contained  “self-serv¬ 
ing,  intemperate  accusations  and  unin¬ 
formed  remarks.” 

The  paper  published  Moon’s  letter 
criticizing  the  editorial. 

Advertiser  editor  Gerry  Keir  had  no 
comment. 

The  high  court  recently  issued  an  or¬ 
der  that  no  names  of  police  officers  be 
made  public  until  the  year-old  legal 
case  goes  through  trial  and  the  appeals 
process. 

The  case  seeking  to  make  the  names 
of  disciplined  officers  public  was 
brought  in  1993  by  the  University  of 
Hawaii  chapter  of  the  Society  of  Profes¬ 
sional  Journalists. 

Other  news  organizations  have 
joined  as  plaintiffs. 

It  is  being  opposed  by  the  State  of 
Hawaii  Organization  of  Police,  which 
represents  city  and  county  police  in  col¬ 
lective  bargaining. 

The  high  court  had  disagreed  with  a 
lower  court’s  rejection  of  the  police 
union’s  motion  to  keep  the  names  se¬ 
cret. 

It  said  release  of  the  names  could 
lead  to  the  loss  of  what  the  court  called 
the  officers’  “vital  rights.” 

The  October  Advertiser  editorial 
said,  “This  non-decision  smells  of  a 
court  acting  out  of  fear  of  antagonizing 
the  losing  side,  one  of  the  worst  motiva¬ 
tions  for  any  jurist.” 

Moon  called  the  editorial  “accusato¬ 
rial,  libelous  and  misleading. 

“It  is  entirely  reprehensible  and  irre¬ 
sponsible  of  you  to  accuse  the  court  of 
‘acting  out  of  fear  of  antagonizing  the 
losing  side,’  particularly  where  your 
newspaper  is  a  party  to  the  case,”  Moon 
wrote. 

He  noted  that  the  case  didn’t  come 
to  the  Supreme  Court  on  appeal  but  by 
way  of  a  petition  for  a  writ  of  man¬ 
damus  which  involved  the  limited  issue 
of  releasing  the  names  before  the  trial 
and  appeals  process. 

If  the  case  returns  to  the  Supreme 
Court  after  the  trial,  the  court  will  have 
a  full  evidentiary  record  to  consider  and 
not  just  the  selected  materials  submit¬ 
ted  by  the  parties  in  the  mandamus 
proceeding.  Moon  said. 

“You  are  aware  that  courts  must  act 
on  the  basis  of  the  evidence  and  the 
law,”  he  said,  “not  on  the  basis  of  who 
will  be  angered  by  the  result  —  whether 
the  police,  the  newspapers  or  others.” 

—  AP 
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ed  to  know  Masson’s  salary,  a  question 
that  also  came  up  during  E&P  inter¬ 
views  with  journalism  students. 

“We  think  star-fucking  cheapens 
rather  than  enhances  the  piece  of  pa¬ 
per  we  get  after  two  years,”  the  editori¬ 
al  commented. 

Goldstein,  who  will  teach  the  course 
with  Masson  in  January,  replied  in  a 
letter  to  students,  saying  he  had  been 
“stung  personally”  by  the  editorial  but 
was  more  distressed  by  its  “ugly  jour¬ 
nalism.” 

The  dean  pointed  out  that  Masson 
had  been  a  guest  lecturer  at  the  school 
in  the  past  and  taught  a  course  called 
“Media  Harms”  at  the  University  of 
Michigan.  He  explained  that  when  he 
teaches  the  ethics  course  one  semester 
a  year,  he  looks  for  colleagues  “not  like 
me”  to  share  it  with  him. 

“1  usually  pick  someone  whom  I  re¬ 
spect  but  do  not  necessarily  agree  with 
because  that  makes  for  livelier  and 
more  provocative  discussions,”  the 
dean  told  students. 

Noting  that  Rosebud  is  published  by 
the  school  chapter  of  the  Society  of 
Professional  journalists  (SPJ),  Gold¬ 
stein  praised  students  for  their  initia¬ 
tive  in  sponsoring  the  newsletter  but 
added:  “Please,  in  the  future,  follow 
the  very  high-minded  and  appropriate 
principles  set  forth  in  SPJ’s  Code  of 
Ethics.  1  enclose  a  copy.” 

In  a  subsequent  meeting  with  stu¬ 
dents,  Goldstein  explained  that,  as 
dean,  he  is  empowered  to  hire  tempo¬ 
rary  outside  teachers.  He  did  not  dis¬ 
close  Masson’s  salary  but  remarked: 
“We  do  not  pay  our  outsiders  nowhere 
near  what  they  are  worth  and  in  some¬ 
what  different  amounts.” 

Defending  his  hiring  of  Masson, 
Goldstein  went  on  to  say:  “And  1  might 
add  that,  had  1  listened  to  initial  reac¬ 
tions  of  students,  some  of  the  most 
beloved  teachers  at  the  school  now  just 
would  not  be  here.  We  give  people  a 
chance  to  prove  themselves.” 

“The  meeting  was  very  tense,”  re¬ 
called  journalism  major  Patricia  Sulli¬ 
van.  “That  was  too  bad  because  I  think 
graduate  students  should  be  able  to  ad¬ 
just  to  this  kind  of  situation.” 

Sullivan  said  she  objected  to  Mas¬ 
son’s  joining  the  faculty  but  not  on  the 
grounds  of  his  lawsuit. 

“I  just  wonder  what  qualifies  him  to 
teach  a  journalism  ethics  course,”  she 
commented,  “when  his  background  is 


in  science  and  Sanskrit  [Masson  has  a 
doctorate  in  Sanskrit  from  Harvard 
and  has  written  on  the  subject].” 

Following  the  flap  over  the  editorial, 
SPJ  chapter  president  and  Rosebud  ed¬ 
itor  Jackie  Spinner  announced  that  the 
publication  would  discontinue  running 
anonymous  editorials.  She  also  stated 
that  opinions  appearing  in  the 
newsletter  do  not  necessarily  reflect 
those  of  its  editors,  staff  or  the  journal¬ 
ism  school. 

“It  was  a  mistake  for  us  to  run  this 
viewpoint  without  the  author’s  name,” 
Spinner  wrote  to  readers.  “But  we  did 
not  err  by  publishing  the  viewpoint  it¬ 
self  ....  We  had  no  ethical  obligation 
to  check  with  Dean  Goldstein  before 
the  piece  was  published  . . .  .  ” 

Describing  Rosebud  as  a  watchdog 
publication  of  the  school’s  faculty,  staff  | 
and  administration,  the  editor  de¬ 
clared:  “We  do  not  believe  that  any  in¬ 
stitution,  including  the  Graduate 
School  of  Journalism,  has  the  right  to 
hold  itself  above  the  scrutiny  of  the 
press  ....  [W]e  have  done  our  profes¬ 
sion  proud.” 

In  an  interview.  Spinner  said  stu¬ 
dents  were  mostly  riled  over  the  way 
Masson  was  hired. 

“They  want  to  know  how  this  got 
through,  without  our  being  told  about 
it,”  she  elaborated.  “There  should  be 
some  accountability  to  students.” 

Spinner  said  that  one  positive  result 
of  the  controversy  is  the  fact  that 
Goldstein  has  agreed  to  the  formation 
of  a  faculty-student  committee  to  dis¬ 
cuss  student  grievances  and  other  mat¬ 
ters. 

Another  student,  Sandra  Madison, 
said  she  would  have  no  objection  to 
Masson  being  hired  as  a  one-day  guest 
speaker,  but  ruled  him  out  as  a  regular 
lecturer. 

An  ethics  course,  she  maintained, 
should  be  taught  by  someone  with  a 
journalism  background. 

She  noted  that  her  ethics  class  at 
Berkeley  was  taught  by  Larry  Jinks,  re¬ 
tired  publisher  of  the  San  Jose  Mercury 
News,  who  brought  in  other  journalists 
as  guest  speakers. 

Goldstein  defended  his  appointment 
of  Masson  and  said  the  course  would 
be  offered  as  planned. 

In  an  interview,  he  said  the  ethics 
class  would  delve  into  journalistic  re¬ 
porting  of  private  lives,  “and  I  believe 
Jeff  has  a  lot  to  offer  in  this  area.” 

Of  the  Rosebud  editorial,  Goldstein 
said,  “It  would  have  been  useful  if  they 
had  talked  to  me  first.” 


Campus 
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“We  couldn’t  publish  Kristen’s  article. 
And  we  would  not  have  allowed  An¬ 
thony  [Ingrassia]  to  write  anything  for 
the  sports  section.” 

No  jealousy 

The  Alligator,  meanwhile,  is  delight¬ 
ed  with  the  attention  that  Ingrassia’s 
budding  career  in  culinary  journalism 
has  received. 

“It’s  been  great,”  laughed  Abdo.  “He 
writes  clear  sentences.  He  is  funny.  And 
he  can  spell.  We  barely  have  to  touch 
his  copy.  And  he’s  given  us  a  lot  of  great 
publicity.” 

Greg  Auman,  a  19-year-old  sopho¬ 
more  from  Raleigh,  N.  C.,  says  two  of 
his  articles  were  bumped  to  make  way 
for  Ingrassia’s  reviews. 

“It’s  one  of  the  first  things  that  peo¬ 
ple  read  on  Thursday,”  Auman  said,  re¬ 
ferring  to  the  day  Ingrassia’s  reviews  are 
published  in  Detours,  the  cultural  insert 
in  the  student  newspaper.  “My  articles 
could  certainly  wait.” 

Ingrassia’s  celebrity 

Ingrassia  says  there  has  been  a  seri¬ 
ous  downside  to  all  the  attention  he  has 
been  getting.  Chefs  in  fast  food  estab¬ 
lishments  now  recognize  him  as  a  writer 
as  well  as  a  consumer. 

He  noted  this  special  treatment  in 
one  of  his  reviews. 

“This  week  my  cover  was  blown,”  he 
wrote  in  one  column. 

“Maybe  I  was  paranoid,  but  when  the 
waiter  says,  ‘Here’s  a  fresh  Coke,’  and 
takes  away  the  one  still  two-thirds  full, 
something  is  going  on.” 

Ingrassia’s  basic  training  in  food  con¬ 
sumption  started  in  Watchung,  a  north¬ 
ern  New  Jersey  suburb  and  the  site  of 
the  only  kitchen  to  ever  receive  a  five- 
helmet  rating. 

“Every  dinner  in  my  house  was  an 
event,”  he  said. 

N.Y.  group  profitable 

NEWS  COMMUNICATIONS  INC., 
which  publishes  New  York-area  week¬ 
lies,  reported  third-quarter  net  income 
rose  38.8%  to  $533,000,  as  revenues 
rose  46.7%  to  $4  million,  compared 
with  year-earlier  figures.  Nine-month 
earnings  rose  63%  to  $604.9  million, 
and  revenue  advanced  43.1%  to  $9.3 
million,  compared  with  the  period  a 
year  earlier. 
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taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
POBox  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


A  man  should  not  strive  to  eliminate 
his  complexes  but  to  get  into  accord 
with  them,  for  they  are  legitimately 
what  directs  his  conduct  in  the  world. 

Sigmund  Freud 


NEWSPAPER  APPRAISERS 

EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman,  MT 
59715,  (406)  586-6621 


NEWSPAPER  BROKERS 

625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
POBox  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  ^xtan-N.England-(61 7)  446-071 1 
D.  Claussen-MWest-(816)  561-0596 
Bruce  Lantz-CANADA-(51 9)  775-2335 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


HUMOR 


WARNING:  'IN  A  NUTSHELL'  may  be 
hazardous  to  your  readers'  health. 
Thousands  have  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 1 9  Wasnington  Avenue,  Staten  Island, 
NY  10314,  (718)698-6979. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 


SENIOR  HEALTH 


'SENIOR  CUNIC',  since  1981,  America's 
ONLY  specialist  written  column  on 
Senior  Health.  Weekly,  600  words, 
samples,  rotes.  Frank  Macinnis  M.D., 
104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 

SYNDICATION  SERVICES 

Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGEI  (21 2)  755-4363 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as  well 
as  the  amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


NEWSPAPER  BROKERS 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personaf  service. 
Coll  for  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  02116.  (617) 
536-1900. 


JAMES  W.  HAa,  JR. 
Newspaper 

Soles,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
L^ox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)624-8852 


MICHAEL  D.  UNDSEY 
1 221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fox  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lone 
Delias,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  FOR  SALE 


51%MARGINI 

Specialty  newspaper.  Dallas-Fort 
Worth.  Establish^.  Opportunities  for 
expansion.  $425K  cash.  Dorman  E.  Cor¬ 
dell,  Broker,  3601  McFadin,  Dallas,  TX 
75205.  (214)  528-8414. 


ALL  NEW  equipment,  state  of  the  art. 
Weekly  with  full  color  pix,  ads.  10% 
down,  owner  offers  long  easy  terms. 
Free  list,  others.  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (51 2)  476-3950. 


FOR  SALE:  Family  Owned  Newspaper 
Group.  Includes  two  century-old  legal 
weeklies  and  two  well-established 
newspaper/shoppers.  Located  in  metro 
county  near  Branson,  MO.  Call  (417) 
732-2525  or  751 -2322. 


NEWSPAPERS  WANTED 


AMERICAN  PUBl.SHING  COMPANY  is 
aggressively  seeki-g  newspaper  acquisi¬ 
tions  with  circulations  or  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (41 7)  451 -1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 

Simplicity  and  naturalness  are  the 
truest  marks  of  distinction. 

W.  Somerset  Maugham 
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ANNOUNCEMENTS 

NEWSPRINT  FOR  SAlf 


ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(714)  644-2661,  fax  (714)  644-0283 


RADIO  STATIONS  FOR  SALE 

RADIO  STATIONS  IN  South  Florida, 
upscale  market.  Asking  $3-million  with 
30%  down.  Principals  only.  Fax  Joe 
(708)  627-1233. 


TRADE  ASSOCIATION 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


EQUIPMENT 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fax  (407)  273-901 1 

EQUIPMENT  FOR  SALE 

FOR  SALE 

•  Chemco  News  Pager  Camera  model 
1 298  with  transport  and  darkroom. 

•  Chemco  Marathon  Camera  model 
1 248  with  transport. 

•  Pako  Processor  26  ML  model  579. 

•  Two  Crosfield  Magnascan  Scanners 
model  6461 E. 

•  ITC  Smart-Link  Automatic  Dialing 
System  20  Active  lines,  40  line  capabil- 
ity. 

Call  Lynn  Hamilton,  501  378-3464. 

MAILROOM 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


&  SUPPLIES 


MAILROOM 


MAIL  ROOM 

2  Feraq  single  qripper  coneyors 
200'  long  each 

1 00'  Hall  Belt  Stream  Conveyor 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Ipal  stream  aligners 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  and  inserting  machines 
1987 

2  Cheshire  quarter  folders  and  labeling 
machines 

Northeast  Industries  1  800  821  -6257 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Graphics  inserting 
machines.  Immediate  availability.  Con¬ 
tact  AM  Graphics  (513)  278-2651  and 
ask  for  David  Slauter. 


REMANUFAaURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFAQURING  CO. 
Bruce  L.  Seidel  (215)  820-9669 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  or  (800)  741-1 937 


PREPRESS 


ECR  upgrade  lets  you  run  color  separa¬ 
tions  on  your  Ultre  based  engine.  72 
and  94  p  available.  Matrix  (603)  429- 
2798. 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI  5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE:  4/u  1973  HARRIS  VI 5A; 
4/u  1975  COMMUNITY  w/SC  folder; 
4/u  1976,  6/u  1974  stacked  NEWS 
KINGS;  8/u  1 975  COMMUNITY  with 
2  SC  folders;  6/u  HARRIS  VI 5A 

Tel(913)  362-8888  Fax(9 13)362-8901 


FOR  SALE 

2  unit  Newsking  with  KJ-6  folder, 
vintage  1 978,  reconditioned  1 989 
5  Unit  Harris  V-22,  heavy  duly 
RB 1  folder  and  upper  former 
2  Goss  Comm.  SSC  folders,  one 
w/double  parallel  1981 

2  Cary  splicers  stacked  pair, 
model  4550  up  to  2500fpm 

4  and  8  Pocket  McCain  Speedbinders, 
w/3rd  &  4th  Knife 
We  want  to  buy  your  excess  press 
equipment 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 
PRESS  ROOM 

MAN-Roland  Folders 

160  pages  -  double  out  -  22-3/4  with 

3  high  former  &  angle  bars 
Only  7  years  old 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/ 4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213)  256-4791 


PRESSES 


Goss  SSC/C150  4-4  highs,  21.5" 
cutoff,  1983 

Goss  SSC  3-4  highs,  22  3/4"  cutoff, 
1989 

Goss  Urbanite  1 1  units,  22"  cutoff 
Goss  Urbanite  8  units,  23  9/16",  1980, 
(reasonable) 

Goss  Urbanite  6  units,  23  9/16" 

(2  units  new)  1 980 

Creusot  Loire  Gazette,  22  3/4", 

9  units,  4/color,  1 983 
Creusot  Loire  Tribune,  21"  (42"  circum) 
Harris  1 650  presses,  22  3/4"  and 
22"  cutoff 

Harris  VI 5D  12  units,  complete  press 

Harris  V25  presses 

Harris  845  presslines,  components 

WE  HAVE  DOUBLE  WIDTH, 
SINGLE  WIDTH  PRESSES, 

ALL  CUTOFFS  AND  COMPONENTS 
AVAILABLE. 

WEBEQ  INTERNATIONAL,  INC. 
PROSPEa  HEIGHTS,  IL 
TEL:  708-459-9700 
FAX:  708-459-9707 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our  low 
contract  rates. 

CaU  (212)  675-4380 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 


CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
_ 1(800)  247-2338 _ 

LEM  MARKETING 
Crews. ..Turn-Key  &  Seminars 
(609)  822-3701 


CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (616)  458-6611 


THB  CUSTOMBR 
CONNBCnON 

1-800-327-8463 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER* 
TELEMARKETING 
1  (800)929-1845 
our  26th  Year 


MARKETING  PLUS 
MANY  YEARS  EXPERIENCE 
QUAUTY  +  QUANTITY,  908  738-5100 

SPEQRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 

CLASSIFIED  CONSULTANTS 


CLASSIFIED  EXPERT! 

Win  Back  Your  Market 
20  Years'  Major  Metro  Exper. 
Rates  Based  on  Circulation  Size 
RON  BEACH 

Newspaper  Marketing  Consultant 
Telephone/VM/FAX  (408)  423-6169 
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PRESSROOM  SERVICES 


PRESSROOM  SERVICES 


INDUSTRY  SERVICES 


_ CONSULTANTS _ 

48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(800)  554-3091 . 

Healing  tbe  organization  ■  Confidential 
Reconciliation  and  Re-commitment. 

PH  (61 4)  889-9747  JMPC  Est.  1 983 

DATABASE  SERVICES 

FREE  DATABASE  FOR  XXJRNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-891 8. 

FAX  YOUR  AD  TO  (212)  929-1259  | 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  1  -800-487-6397 
AUSTIN  NEWS  SERVICES  (NaHonal) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


It  is  well,  when  judging  a  friend,  to 
remember  that  he  is  judging  you  with 
the  same  godlike  and  superior 
impartiality. 

Arnold  Bennett 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepovrer  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1357 
24-Hour  Une  PO  Box  1952 
Albuquerque,  NM  87103 


ADMINISTRATIVE 


GENERAL  MANAGER  OF 
SHOPPER  GROUP 

Strong,  creative  manager  needed  ta 
lead  the  continuation  of  turn-around  of 
a  shopper  group  facing  keen  competi¬ 
tion.  the  group,  consisting  of  6  shop- 
per/pennysaver  publications  with  a  com¬ 
bined  distribution  of  168,000,  is  a 
division  of  Times-Shamrock  Communi¬ 
cations,  a  media  company  with  1 5  pub¬ 
lications  in  Northeastern  Pennsylvania, 
New  York  and  Baltimore,  and  1 2  radio 
stations  located  arourd  the  country.  The 
shopper  group  is  located  in  small  tovm 
to  medium  size  city  environments  in 
Northeastern  Pennsylvania  and  the 
southern  tier  of  New  York  State. 

The  right  candidate  must  possess  the 
following  experience:  success  in  selling 
ads  in  shopper/pennysaver  pub¬ 
lications;  proven  leadership  qualities  in 
directing  and  motivating  sales  staffs; 
broad  business  knowledge  including 
budgeting  and  planning  with  foresight 
for  the  future,  and  the  ability  to 
aggressively  utilize  marketing  materials 
to  increase  sales,  with  new  ideas  and 
fresh  approaches  a  must. 

This  position  provides  a  great 
opportunity  for  growth  for  the  successful 
applicant,  in  an  area  of  the  country 
noted  by  national  publications  for  its 
quality  of  life. 

This  challenging  position  offers  an 
excellent  benefits  package  and  com¬ 
petitive  salary.  Serious  candidates 
should  send  cover  letter,  resume  and 
salary  history  (held  in  strict  confidence) 
to: 

George  V.  Lynett 

The  Times-Tribune 
1 49  Penn  Ave. 

Scranton,  PA  1 8503 


MEETING  AND  EVENTS  AAANAGER 
2-3  years  experience 
$25-$30K 

National  Newspaper  Association 
1 525  Wilson  Boulevard  Suite  550 
Arlington,  VA  22209 
Fax  one  page  only  703-907-7901 
Closing  12/15/94 


SALES  PERSON/MANAGER.  Weekly 
newspaper  manager  in  Western  Maine 
retiring.  Send  resume  to  RFT,  Box  269, 
Norway,  ME  04268. 


PRESSRCXDM  CLEANING  PR06LEA4S? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Doily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  1  (800)  657-21 10 


ADMINISTRATIVE 

WEEKLY  newspapers  30  miles  south  of 
Albuquerque  seexing  a  hands-on  pub¬ 
lisher  with  a  successful  track  record  of 
quality  publishing  and  profitability.  Must 
be  creative,  energetic,  community- 
oriented  individual  with  at  least  five 
years'  managerial  experience  in  the 
day-to-day  operation  of  a  nevrspoper. 

As  part  of  a  newspaper  group  with 
locations  throughout  the  Southwest,  we 
are  located  In  the  fastest  growing 
county  in  New  Mexico  In  the  heart  of  a 
progressively  developing  retail  trade 
area.  The  opportunities  in  this  market 
and  with  the  newspaper  group  are 
unparalleled. 

Excellent  compensation  and  benefit 
package.  Applicants  should  send 
resume  and  salary  history  to: 

Publisher 
POBox  128 
Ruidoso,  NM  88345 

ADVERTISING 

AD  DESIGNER 

Florida's  fastest  growing  newspaper 
needs  a  customer-service  oriented  indi¬ 
vidual  with  extensive  Macintosh  and 
automotive  ad  design  experience. 
Knowledge  of  multi-ad  creator  and 
Harris  systems  also  helpful.  Excellent 
benefits  and  one  of  Florida's  most 
desirable  locations.  Send  resume  to  The 
Stuart  News,  PO  Box  9009,  Stuart,  FL 
34995-9009,  Attn.  Personnel. 


ADVERTISING  MANAGER 
Well-organized,  dynamic  self-starter  to 
call  in  person  on  major  accounts  ond 
lead  reps  with  rural  weeklies  in  Zone  3 
to  new  sales  through  detailed  training. 
Package  includes  base  pay,  incentives, 
expenses,  benefits.  Write  to  Box 
071 80,  Editor  &  Publisher. 


YOU  CAN  NOW  GET 

EDITOR  6?  PUBLISHER’S 

1994  MARKET  GUIDE 

ON  CD-ROM! 

Call  (212)  675-4380  For  Info 


HELP  WANTED 


_ ACADEMIC _ 

DIREQOR,  STUDENT  MEDIA 

Student  Media  Company,  Inc.  seeks 
director  for  an  independent  company 
serving  the  Southern  Methodist  Univer¬ 
sity  community  with  newspaper, 
yearbook,  directory  and  other  media 
services.  Candidates  must  have  the 
bachelor's  degree  and  management 
experience  in  college  media.  Master's 
degree  desirable.  Salary  negotiable. 
Position  begins  June  1 ,  1 995.  Applica¬ 
tions  due  February  1,  1995.  Send 
qualifications  and  list  of  three 
references,  including  addresses  and  tel¬ 
ephone  numbers,  to  Student  Media 
Search  Committee,  ATTN:  Jim  Caswell, 
203  Perkins  Administration  Bldg., 
Southern  Methodist  University,  Dallas, 
TX  75275.  SMU  is  an  Affirmative 
Action/Equal  Employment  Opportunity 
Employer. 


MISSOURI  SCHOOL  OF  JOURNALISM 
Instructor  or  Assistant  Professor 
Full-time,  renewable  contract  appoint¬ 
ment,  beginning  May  15,  1995  to 
serve  as  photo  director  of  the  COL¬ 
UMBIA  MISSOURIAN,  a  six-day  per 
week  community  newspaper.  Duties 
include  teaching  either  Newspaper 
Graphics  Desk  Management  or  Staff 
Photojournalism  and  supervising  all 
photojournalism  students  working  at  the 
MISSOURIAN. 

Bachelor's  degree  and  significant 
newspaper  experience  required,  includ¬ 
ing  knowledge  of  electronic  photog¬ 
raphy,  editing  and  pre-press  produc¬ 
tion.  Advanced  degree  preferred  and 
prior  teaching  experience  desirable. 
Rank  commensurate  with  professional/ 
academic  credentials.  Screening  begins 
December  15th,  continues  until  position 
is  filled.  Send  cover  letter,  curriculum 
vitae  and  list  of  three  references  to: 

Professor  David  Rees 
Search  Committee  Chair 
School  of  Journalism 
27  Neff  Annex 
Columbia,  MO  6521 1 

Affirmative  action,  equal  opportunity 
employer.  Women  and  minarities 
encouraged  to  apply. 


ADMINISTRATIVE  | 

COX  ARIZONA  PUBLICATIONS,  Inc., 
publishers  of  the  Tribune  Newspapers 
and  the  Value  Clipper  magazine  is  look¬ 
ing  for  an  Area  Sales  Manager  for  our 
Single  Copy  department.  The  right 
person  will  be  responsible  for  increas¬ 
ing  single  copy  volume  by  marketing 
and  merchandising  the  Tribune  News¬ 
papers.  They  must  improve  sales  per 
location  and  overall  market  share, 
recruit,  supervise,  develop  single  copy 
wholesalers  and  maximize  sales  by 
route,  ensuring  accuracy  in 
administrative  data  including  but  not 
limited  to  daily,  weekly  and  monthly 
reports.  Must  have  sales  marketing 
and/or  merchandising  experience 
required.  Understanding  of  contracts 
and  working  relationship  between 
independent  contractors  and  company 
preferred.  Interpersonal  and  organiza¬ 
tional  skills  required,  PC  experience 
preferred.  Good  benefit  and  salary 
package  included.  EOE  M/F/V/D.  If 
interested,  send  resume  to:  TRIBUNE 
NEWSPAPERS,  120  W.  1ST.  AVE, 
MESA,  AZ  85210.  Attn:  Jana  Crowe/ 
MR _ 

COX  ARIZONA  PUBLICATIONS,  INC., 
publishers  of  the  Tribune  Newspapers 
and  the  Value  Clipper  Magazine  is  look¬ 
ing  for  a  Single  Copy  Sales  Manager  to 
be  responsible  for  all  Single  Copy  and 
Transportation  functions  including 
single  copy  promotions  regarding 
manret  development  with  dealers  and 
sub-contractors.  Responsibilities  include 
overseeing  dock  and  transportation 
functions  along  with  supervision  of  dock 
repair  shop.  The  right  candidate  must 
have  at  least  three  years  of  single  copy 
management  experience  with  a  BA  in 
marketing  preferred.  Needs  to  have 
knowledge  of  competitive  market.  Must 
be  a  team  player  and  have  proven 
team  leadership  skills.  Must  have  the 
ability  to  implement  programs  as  well 
as  the  ability  to  inspect  and  evaluate 
current  programs.  Good  benefit  and 
salary  package  included.  EOE  M/F/V/ 
D.  If  interested,  send  resume  to: 
TRIBUNE  NEWSPAPERS,  120  W.  1ST 
AVE,  MESA,  AZ  85210.  Attn:  Jana 
Crowe/MR 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  5pm  (EST)  8  days  prior  to  publication 
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HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  AD  MANAGER 

Zone  4,  1 80,000+  alternative  weekly 
seeks  a  results  oriented,  experienced, 
classified  manager.  Ideal  candidate  will 
have  multi-market  background  and 
have  experience  in  voice  information 
service  products.  Other  requirements 
are  a  proven  track  record  for  increas¬ 
ing  revenue  and  the  ability  to  train  and 
motivate  sales  and  telemarketing  staff. 
We  offer  a  competitive  salary  and 
benefit  package  including  401  (K). 
Please  send  letter  with  salary  require¬ 
ments  and  resume  outlining  experience 
to:  Dir.  Human  Resources-CAM, 
CREATIVE  LOAFING,  P.O.  Box  54223, 
Atlanta,  GA  30308. 


CLASSIFIED  ADVERTISING  MANAGER 

Due  to  retirement,  we  have  our  first 
opening  for  a  classified  advertising 
manager  in  over  30  years.  We  are 
seeking  an  experienced  hands-on 
manager  to  lead  our  multi-product 
classified  operation  which  includes  out¬ 
side  sales,  telemarketing,  editorial  ser¬ 
vices  and  art/graphics/photography 
personnel.  Our  successful  candidate  is 
creative  and  ambitious,  possesses  out¬ 
standing  interpersonal,  oral  and  written 
skills  and  has  quantifiable  leadership, 
sales/sales  training  ability  and  plan¬ 
ning/budgeting  experience.  Experience 
working  directly  with  Realtor,  Home 
Builder  and  Auto  Dealer  groups  and 
associations  a  must.  Honds-on  experi¬ 
ence  with  voice  information  systems 
and  strong  computer  skills  helpful. 
(Max/ATS/Atex  systems).  Should  have 
working  knowledge  of  tiered  and/or 
layered  lineage/insertion  and/or 
revenue  based  rate  structures.  We  offer 
competitive  salary,  good  bonus/ 
commission  plan,  MBO  program  and 
an  outstandinq  benefits  packa^.  Tell  us 
about  yourself  in  your  cover  letter  with 
resume.  Please  include  salary/income 
history.  All  replies  from  qualined  appli¬ 
cants  will  be  answered  and  all  informa¬ 
tion  will  be  held  in  strict  confidence. 
Qualified  applicant  will  be  experienced 
in  all  phases  of  classified.  Retiring 
manager  will  assist  with  transition. 

Reply  to: 

Beverly  Jurgensen 
Human  Resources  Director 

Wilmington  Star  News 
PO  Box  840,  Wilmington,  NC  28402 
A  New  York  Times  Company 

CLASSIFIED  MANAGER 

Award  winning  daily  in  beautiful,  his¬ 
toric  Natchez,  MS  is  looking  for  a 
classified  advertising  manager.  Candi¬ 
dates  must  be  experienced  with 
excellent  telemarketing  skills,  have 
management  experience,  be  well 
organized,  and  have  a  desire  to  suc¬ 
ceed.  Qualified  applicants  will  also 
possess  the  ability  to  communicate, 
train  and  motivate  the  sales  staff.  We 
offer  an  excellent  opportunity  in  career 
growth  for  a  results  oriented  individual. 
Interested  applicants  should  send  a 
resume,  salory  history  and  cover  letter 
to  Steve  Stocks,  General  Manager,  The 
Natchez  Democrat,  P.Q.  Box  1 447, 
Natchez,  MS  391 21 . 601  -442-91 01 . 


_ ADVERTISING _ 

ONE  OF  TEXAS'  premier  monthly  busi¬ 
ness  magazines,  DBA  Houston,  is  look¬ 
ing  for  a  national/regional  ad  rep.  Fax 
inquiries  to:  Publisher,  DBA  Houston, 
(713)  870-9996. 


RETAIL  ADVERTISING 
SALES  MANAGER 

The  Herald  News  of  Greater  Fall  River, 
MA,  a  37,000  daily,  seeks  a  talented, 
aggressive  Retail  Ad  Manager  to 
manage  staff  of  16.  You  will  achieve 
budgeted  sales  goals  by  teaching  and 
motivating  sales  force  in  this  com¬ 
petitive  market.  Excellent  salary,  incen¬ 
tive  and  benefits  package  available  for 
the  right  candidate.  Send  resume  and 
complete  letter  including  salary  history 
to: 

Bia  MURRAY 
Marketing  Director 
THE  HERALD  NEWS 
207  Pocasset  St. 

Fall  River,  MA  02722. 

START  THE  NEW  YEAR  WITH  US! 

We're  a  national,  ten-year  old,  monthly 
newspaper  serving  the  personnel  com¬ 
munity.  With  a  new  updoted  look  and 
enthusiastic  management  team,  our 
Silicon  Valley  based  publication  is 
searching  for  a  Jack/Jill-of-all-trades  to 
take  charge.  With  staff  support  and  P/L 
responsibility,  you'll  be  charged  with 
increasing  both  advertising  sales  and  sub¬ 
scriptions  through  presentations,  direct 
mail,  telemarketing  and  trade  shows. 
We  have  an  excellent  product  that's 
well  received  in  the  marketplace! 
Directly  related  sales  experience  and 
PC  skills  required,  some  knowledge  of 
personnel  and  college  degree  a  plus. 
Base  salary  of  $24-32K,  plus  quarterly 
bonuses  tied  to  reaching  agreed  to 
growth/profit  goals.  Potential  for  equity 
participation  should  you  reach  profit 
goals.  This  is  a  confidential  search. 
Send  resume  with  salary  history  to: 
Advertising  Sales,  PO  Box  4192,  Sonta 
Clara,  CA  95056-41 92.  EOE. 

ART/GRAPHICS 

PRE-PRESS  PRODUCTION  MANAGER 
and  Graphic  Designer:  for  state's 
laigest  weekly  newspaper  and  visitors 
guide  in  beautiful  Idaho  resort  area. 
Must  be  skilled  and  creative  in  all  facets 
of  page  making,  design,  photo,  and 
word  processing  software.  Knowledge 
of  4-color  production  techniques  essen¬ 
tial.  DOS  a  plus.  B.A.  or  B.S.,  2  years 
experience  and  strong  leadership  skills 
are  musts.  Send  resume,  work  samples 
and  references  to  Pam  Morris,  Idaho 
Mountain  Express,  P.O.  Box  1013, 
Ketchum,  ID  83340. 


NOW  ON  SALE 

1994 

Editor  &  Publisher 
International  Year  Book 

To  order  your  copy  contact 
E&P's  Circulation  Department 
at (2 12) 675-4380 


_ ART/GRAPHICS _ 

GRAPHIC  DESIGN  MANAGER 

Zone  4,  1 80,000+  alternative  weekly 
seeks  manager  for  HIGH  VOLUME  ad 
design  production  dept.  Responsibilities 
include  management  of  ad  design  and 
marketing  support  staff,  training, 
budgets,  and  material  resources. 
Requirements  include:  BFA/BA  in  Art  or 
Graphic  Design;  min.  10  years  graphic 
design  experience  in  print  media, 
newspaper  experience  preferred; 
Photoshop,  QuarkXPress,  Freehand  and 
Illustrator.  We  offer  a  competitive 
salary  and  benefit  package  including  a 
401  (k).  Send  letter  including  salary 
requirements  along  with  resume  to: 
Dir.,  Human  Resources  -  GDM, 
CREATIVE  LOAFING,  P.O.  54223, 
Atlanta,  GA  30308. 

THE  (BATON  ROUGE)  ADVOCATE,  a 
100,000  circulation  daily,  140,000 
Saturday/Sundoy-just  entering  pagina¬ 
tion  era  seeks  a  news  graphic  artist/ 
designer.  Responsibilities  include  crea¬ 
tion  of  news  graphics,  charts,  maps  and 
tables,  often  in  conjunction  with  other 
artists  and  designers  in  the  department. 
Responsibilities  may  also  include  page 
design  with  some  copy  editing  as 
necessary.  We  are  willing  to  work  with 
applicant's  strengths  as  we  restructure 
positions  in  our  changing  newsroom 
environment.  Mail  resume  and  clips  to 
Paul  Sandau,  Graphics  Editor,  The 
Advocate,  P.O.  Box  588,  Baton  Rouge, 
lA  70821 . 

CIRCULATION 

CIRCULATION  MANAGER 
For  dynamic  weekly  community  news¬ 
paper  group  and  shopper  in  beautiful 
Long  Island  suburb,  170,000  combined 
circulation.  Heavy  experience  in  sub¬ 
scription  sales  including  phone  room 
management  a  must.  Also  responsible 
for  single  copy  sales.  Knowledge  of 
DMM,  2nd  and  3rd  class  mailing  pro¬ 
cedures  required.  You  must  be  very  well 
organized  and  self-motivated.  Excellent 
compensation  package.  Send  resume 
with  salary  history  and  references  to: 

Clifford  Richner 
Richner  Publications 

379  Central  Ave. 

Lawrence,  NY  1 1 559 
FAX:  (516)  569-4942 


CIRCULATION  MARKETING  MAN¬ 
AGER  sought  for  15,000  PM,  award¬ 
winning  Zone  6  daily.  Looking  for 
someone  familiar  with  the  basics  along 
with  plenty  of  ideas  on  new  approaches 
to  circulation  marketing.  Recent  num¬ 
bers  up  but  hoping  for  more.  You  need 
a  solid  background,  creativity,  ability  to 
plan  &  follow  through.  We're  willing  to 
pay  a  good  base  tor  top  candidate, 
plus  offer  realistic  bonuses.  Send 
resume,  cover  letter,  salary  history  to 
Box  071 68,  Editor  &  Publisher. 


NATION'S  LARGEST  PUBLISHER  of 
Real  Estate  Magazines  seeks  national 
circulation  coordinator.  Based  in  Flor¬ 
ida.  Must  have  extensive  single  copy 
sales/operational  experience  in  paid 
and/or  controlled  circulation  newspa¬ 
pers  or  magazines.  Range  is  $33- 
$38,000  based  on  experience.  Some 
college  preferred.  Reply  to  Human 
Resources/Circulation,  Ray  Conner,  PO 
Etox  501 8,  Tallahassee,  FL  32314. 


_ EDITORIAL _ 

SINGLE  COPY  MANAGER 

East  Coast;  1 00,00+  daily  and  Sunday 
newspaper  seeks  a  sales-oriented 
creative  single  copy  manager.  Well 
organized  individual  willing  to  be 
involved  in  all  aspects  of  the  retail 
operation  and  detail  conscious. 
Energetic,  dynamic  person  needed  to 
train  and  motivate  field  staff,  work  with 
retail  prospects.  Person  selected  will  be 
responsible  for  all  single  copy  sales 
(store  accounts,  distributors,  vending 
customers  and  street  hawkers).  This  is  a 
key  slot  at  one  of  the  country's  leading 
properties.  Opportunity  for  advance¬ 
ment  within  the  group.  A  pro-active 
candidate  must  have  five  year's  com¬ 
petitive  single  copy  experience  and/or 
Bachelor's  degree  in  business  or  related 
field.  Computer  experience  a  must.  We 
offer  competitive  salary,  bonus  and 
benefits  with  a  growing  chain.  Send 
resume  to  Box  07185,  c/o  Editor  & 
Publisher. 


_ DISTRIBUTION _ 

DISTRIBUTION  MANAGER 

Retail  Sales  Inc.,  a  subsidiary  of  The 
Boston  Globe,  seeks  an  experienced 
newspaper  distribution  manager  for  a 
new  branch  servicing  the  Cape  Cod 
area.  The  successful  candidate  must 
have  experience  in  both  sales  and 
operations  and  will  be  responsible  for 
all  facets  of  our  distribution  on  The 
Cape.  Salary  range  is  $40,000  to 
$50,000  based  on  experience.  Send 
resume  to  Retail  Sales  Inc.,  P.O.  Box 
2378,  Boston,  MA  021 07-2378. 

DATA  PROCESSING 

AS400  PROGRAAAMER/ANALYST 
A  daily  newspaper  in  Zone  1  is  looking 
for  an  AS400  Programmer/Analyst 
with  5+  years  of  experience.  Familiarity 
with  RPG  and  newspaper  occounting 
systems  is  essential.  Knowledge  of  INSI 
Advertising,  PC  networking  and  DEC 
equipment  a  plus.  If  interested  send 
resume  and  salary  requirements  to:  Box 
07165,  Editor  &  Publisher. 

EDITORIAL 

UFE  EDITOR 

The  Poughkeepsie  (N.Y.)  Journal  is  seek¬ 
ing  a  creative,  skilled  manager  to  run 
its  Life  Department.  The  ideal  candidate 
will  hove  demonstrated  skills  as  a  man¬ 
ager,  copy  editor  and  page  designer. 
Strong  leadership  ability  is  a  must.  This 
person  is  responsible  for  overseeing  all 
department  operations.  Send  resumes 
and  work  samples  to  Editor, 
Poughkeepsie  Journal,  P.O.  Box  1231, 
Poughkeepsie,  N.Y.,  1 2602. 


A-1 

BUSINESS  EDITOR 

You've  proven  you  can  cultivate 
numerous  sources  quickly.  You'll 
manage  a  business  reporter  and  a  copy 
editor. 

Apply  for  one  position  only.  We're  a 
seven-day  AM  paper  with  26,000 
circulation.  Respond  to  Human 
Resources  Director,  Oshkosh  North¬ 
western,  P.O.  Box  2926,  Oshkosh,  Wl 
54903. 
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EDITORIAL 


AGGRESSIVE  REPORTERS  sought  for 
major  metropolitan  doily.  Experience, 
drive  and  desire  are  musts.  Send 
resume  and  clips  to  John  Gravois,  City 
Editor,  The  Houston  Post,  P.O.  Box 
4747,  Houston,  TX,  77210-4747. 


ASSISTANT  BUSINESS  EDITOR 

The  Houston  Post  seeks  an  experienced 
editor/writer  with  strong  planning  and 
managing  skills.  Successful  candidate 
will  work  with  business  editor,  eight 
reporters  and  desk  staff  of  four  on  daily 
section  and  long-range  projects.  Neeas 
initiative  in  story  ideas  and  ability  to 
envision  creative  page  display.  Send 
resume,  work  samples  and  letter 
explaining  your  goals  to  Business  Editor 
Gerald  Egger,  The  Houston  Post,  PO 
Box  4747,  Houston,  TX  7721 0-4747. 


ASSISTANT  CITY  EDITOR 

City  editor's  right  hand  for  story  assign¬ 
ments,  editing  and  averall  administra¬ 
tion.  Requires  excellent  journalistic, 
organizational  and  supervisory  skills 
and  at  least  five  years  of  daily  report¬ 
ing  and/or  supervisory  experience. 
Send  cover  letter,  resume,  clips  and 
memo  outlining  your  local  news  philos¬ 
ophy  and  mancgement  style  to  Walter 
Dawson,  managing  editor.  The  Mon¬ 
terey  County  Herald,  P.O.  Box  271, 
Monterey,  CA  93942.  EOE. 


AWARD-WINNING  Jewish  newspaper 
seeks  news  reporter  with  minimum  two 
years  experience.  Knowledge  of  Jewish 
issues  a  must.  Send  clips,  salary  history 
and  resume  to:  Neal  Rubin,  Atlanta 
Jewish  Times,  1575  Northside  Dr., 
N.W.,  Suite  470,  Atlanta,  GA  3031 8. 


BUSINESS  REPORTER  needed  at  sub¬ 
urban  Metro  near  NYC  (circulation 
166,088  daily;  210,179  Sunday).  Seek¬ 
ing  general  assignment  reporter  with  pro¬ 
ven  ability  to  develop  story  ideas  and 
write  daily  and  in-depth  stories  about 
wide  array  of  topics,  including  the 
economy,  banking,  real  estate  and 
news  features.  Three  years  experience 
as  a  business  reporter  at  a  mid-sized  or 
larger  newspaper  required.  Apply  to 
Jeff  Mangum,  acting  business  editor, 
Gannett  Suburban  Newspapers,  1  Gan¬ 
nett  Drive,  White  Plains,  N.Y.  10604 
We  are  an  equal  opportunity  employer. 


BUSINESS  REPORTER 

The  Register-Guard,  Eugene,  OR,  seeks 
aggressive,  productive  reporter  to  join 
its  business  team.  Beat  includes  retail¬ 
ing,  real  estate  and  consumer  news 
This  is  a  high-profile  job  in  a  rapidly 
growing  market.  You'll  be  expected  to 
write  your  way  onto  Page  One  as  well 
as  generate  copy  for  daily  business  sec¬ 
tion.  Prefer  candidates  with  at  least  one 
year  of  business  repoHing  experience 
Candidates  must  have  4-year  college 
degree.  Application  must  be 
postmarked  by  Dec.  24. 

Send  resume,  clips  to: 

Business  Reporter 
Human  Resources  Department 
The  Register-Guard 
POBox  10188 
Eugene,  OR  97440 


EDITORIAL 


COME  TO  THE  BAHAMAS 
Growing  daily  newspaper  in  Nassau, 
Bahamas  needs  a  copy  editor  for  three 
months.  Experience  laying  out  pages 
with  QuarkXPress  a  must.  We  are  look¬ 
ing  to  fill  this  position  quickly,  so  ability 
to  drop  everything  and  rush  down  here 
will  be  a  big  plus.  Fax  resume  and 
cover  letter  to  Jeff,  (809)  328-2398 


COPY  EDITOR-  Entry-level  job  at 
20,000  circulation,  7-day  daily, 
Washington,  D.C.,  metro  area.  Prize¬ 
winning  national  group-owned  paper 
with  good  fringes.  Mail  or  FAX  (304) 
263-8058,  clips,  resume  and 
references  to  William  Doolittle,  Box 
807,  Martinsburg,  W.  Va.,  25401 . 


COPY  EDITOR/DESIGNER  to  work 
news  and  some  feature  pages  at  solid 
18,000  six-day  PM.  Quark  experience 
desired.  Send  cover  letter,  resume  and 
work  sample  to  John  Plevka,  editor.  The 
Journal-Standard,  27  S.  State  Ave., 
Freeport,  IL  61032. 


COPY  EDITOR 

Growing  daily  seeks  copy  editor  with 
newspaper  experience,  good  news 
judgement  and  language  skills.  Pagina¬ 
tion  on  Macintosh.  Send  resume  with 
references  to  Fran  Smith,  The  Island 
Packet,  P.O.  Box  5727,  Hilton  Head 
Island,  SC  29938.  No  calls  please. 


COPY  EDITOR 

Opening  on  the  Metro/Features  desk 
for  a  full-time  copy  editor.  Excellent 
grammar,  spelling  and  punctuation  a 
must.  Newspaper  experience  required. 
Excellent  pay/benefits.  The  Kalamazoo 
Gazette  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Send 
resume  to  Metro  Editor  Rebecca  Pierce 
In  care  of  the  Kalamazoo  Gazette,  401 
S.  Burdick,  Kalamazoo,  Ml  49007.  No 
phone  calls,  please. 


Discontent  is  want  of  seif-reliance;  it 
is  infirmity  of  will. 

Ralph  Waldo  Emerson 


EDITORIAL 


COPY  EDITOR 
Strong  editor  wanted  for  the  night  news 
desk  on  the  Sacramento  Bee.  We're 
looking  for  o  first-rate  content  editor 
and  headline  writer  who  also  would  be 
comfortable  doing  layout  occasionally. 
Please  send  a  resume,  three  before- 
and-after  editing  samples,  and  some  of 
your  best  headlines  and  layouts  to:  Car¬ 
rie  Peyton,  copy  desk  chief,  Sacramento 
Bee,  P.O.  Box  15779,  Sacramento,  CA 
95852. 


DEPUTY  SPORTS  EDITOR 

The  St.  Paul  Pioneer  Press,  a  Knight- 
Ridder  newspaper,  is  laoking  for  a 
deputy  sports  editor  with  strong  organiza¬ 
tional  skills  and  experience  working 
with  writers.  We  also  seek  a  sports 
copy  editor  with  strong  word  skills. 
Send  cover  letter,  resume  and  samples 
of  work  to:  Mike  O'Malley,  Executive 
Sports  Editor,  St.  Paul  Pioneer  Press, 
345  Cedar  St.,  St.  Paul,  Minn.  55101 . 


EDITOR  -  Seven  day  community  daily 
newspaper  seeks  local  editor  to  lead 
and  supervise  staff  of  8-10  reporters. 
Strong  interest  in  community,  local 
news  and  photography  necessary. 
Duties  include  making  assignments,  edit¬ 
ing,  deadline  adherence,  communicat¬ 
ing  with  staff  and  working  with  public 
Applicants  with  successful  daily  news 
paper  experience  given  preference 
Position  reports  to  managing  editor 
Send  resume  and  cover  letter  to  Keith 
Briscoe,  Managing  Editor,  Daily  Times 
Call,  P.O.  Box  299,  Longmont,  Colo., 
80502. 


EDITORIAL  PAGE  EDITOR 
The  Virginian-Pilot,  Norfolk,  Va.,  is 
looking  for  a  persuasive  writer  and  an 
experienced  manager  to  lead  a  four- 
person  editorial  staff.  Preferred  candi¬ 
dates  will  be  politically  conservative. 
They  will  hove  a  strong  interest  in  local 
issues  and  in  encouraging  reader  con¬ 
tributions  to  the  page.  And  they  will 
have  a  track  recard  of  coaching  and 
developing  people.  Please  send  a 
resume  and  1 2  to  15  examples  of  your 
best  work  to  Stacey  Tice,  Employment 
Manager,  The  Virginian  Pilot,  150  W 
BramUeton  Ave,  Norfolk,  VA  23510. 


BOVS^UFE 

Regular  Features  Editor 

Boys'  Life  is  the  1.3-inillioii  cdrculation,  general-interest  magazine  for 
America's  boys.  This  exciting,  fun-filled  monthly  covers  science,  sports, 
aviation,  history,  technology,  outdoor  adventure.  Scouting,  fiction  and 
much  more.  The  Regular  Features  Editor  acquires  fiction,  scripts  comic 
pages,  and  writes  or  edits  major  features.  The  qualified  candidate  should 
have  a  degree  in  JoumaUsm  with  five  (5)  years  magazine  or  newspaper 
editing  experience.  Must  be  an  excellent  editor  and  writer  who  can 
prepare  concise,  simple  text.  Ability  to  undertake  strenuous  outdoor 
assignments  desirable.  Excellent  salary  and  benefits. 

Send  resume,  samples  and  salary  history/requirement  to: 


BOY  SCOUTS  OF  AMERICA 
Attn:  Diane  Jones 
P.O.  Box  152079 
Irving,  Texas  75015-2079 
equal  opportunity  employer 


_ EDITORIAL _ 

EDITOR  for  five  day  daily  in  southern 
New  Mexico.  We  are  looking  for 
someone  who  can  lead  a  newsroom 
with  three  full-time  reporters  and  a 
part-time  photographer.  Requirements 
include  college  degree  arxl  three  years 
reporting  experience.  Our  company 
offers  competitive  salary  and  an 
excellent  benefits  program.  If  you  are 
ready  to  move  up  and  become  our 
editor  send  or  fax  us  your  resume  and 
clips  to: 

Publisher 

The  Ruidoso  News 
POBox  128 
Ruidoso,  NM  88345 
Fax  (505)  257-7053 


EDITOR  for  small  weekly  in  historic 
Edenton,  N.C.,  on  the  Albemarle 
Sound.  Must  have  news  judgement  and 
leadership  abilities.  Macintosh  pagina¬ 
tion  skill  extremely  desirable.  G<x>d  job 
for  reporter  with  management  aspira¬ 
tion.  Resume,  work  somples  to  Rip 
Woodin,  Community  Media  Com¬ 
panies,  Box  1967,  Greenville,  N.C. 
27835. 


EDITOR.  Two-edition  Sunday  (12,000) 
through  Friday  morning  daily.  Experi- 
encecT in  local/special  section  news  cov- 
eroge,  skillful  in  issue-oriented  editorial 
and  column  writing  to  direct  award¬ 
winning  staff  or  15.  Outgoing 
personality  and  speaking  skills  a  must 
In  upper-Midwest  university  town. 
Salary  exceeds  $30,000.  You  tell  us 
why  we  need  you.  Resume  in  con¬ 
fidence,  Box  071 83,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
Award-winning  San  Francisco-area 
dally  newspaper  has  immediate  open¬ 
ing  for  an  Editorial  Page  Editor.  Candi¬ 
date  must  be  proficient  in  editorial  writ¬ 
ing  and  editing;  3  excellent  communica¬ 
tion  skills  to  work  with  the  public;  strong 
organizational  skills  for  coordinating 
special  projects. 

Duties  will  include  overseeing  and  con¬ 
tributing  to  opinion  pages  of  The  Valley 
Times  in  Pleasanton  and  San  Ramon 
Valiev  Times  in  Danville  (position  based 
in  Pleasanton.)  Will  write  several 
editorials  each  week,  edit  letters  and 
other  copy,  recruit  writers  for  op-ed 
and  coordinate  special  opinion  pro¬ 
jects.  Send  resume  and  clips  to: 

The  Contra  Costa  Times 
2640  Shodetands  Drive 
Walnut  Creek,  CA  94596 
Attn:  Susan  Caltano  -  H.R. 


EDITOR 

North  Carolina  tri-weekly  seeks 
dynamic  editor.  The  perfect  candidate 
will  be  a  strong  leader  and  team 
builder;  someone  with  an  insatiable 
appetite  to  know  what's  going  on; 
someone  who  can  write  news  and 
features  and  editorials--and  teach 
others  to  write  them;  someone  with  a 
creative  flair  for  newspaper  design, 
preferably  using  Macintosh  equipment 
and  QuarkXPress;  someone  who  will 
build  strong  ties  with  our  community; 
and  someone  who  won't  allow  long 
run-on  sentences.  Send  resume  and 
salary  requirements  to  Rebel  Good, 
Publisher,  The  Tribune,  PO  Box  1CX)9, 
Elkin,  NC  28621. 


Editor6»’Publisher  •  December  3,  1994 


43 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


_ EDITORIAL _ 

EDITORS  &  WRITERS  WANTED. 
Montlily  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  2001 6; 
(703)  506-4400. 


ENTERTAINMENT  EDITOR 

Central  CA's  leading  newspaper.  The 
Fresno  Bee  (150,000  daily;  190,000 
Sunday),  is  looking  for  an  energetic 
leader  who  can  make  four  weekly  arts 
and  entertainment  sections  sparkle  with 
bright  writing  and  enticing  graphics. 
Our  ideal  candidate  has  solid  editing 
and  design  skills  and  a  brood  range  of 
Interests  --  from  keeping  up  with  our 
popular  culture  to  bringing  readers  the 
best  of  a  lively  local  fine  arts  and  music 
scene.  Applicants  should  be  creative, 
innovative,  organized  and  have  "peo¬ 
ple"  skills  to  get  the  most  from  a 
talented  staff.  Send  resume,  cover  letter 
and  3-5  clips  by  12/23/94  to: 
HUMAN  RESOURCES  DEPT.,  THE 
FRESNO  BEE,  1626  "E"  Street,  Fresno, 
CA  93786.  An  Equal  Opportunity 
Employer. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-131 3. 


FEATURES  PAGE  DESIGNER-The  Sun- 
Sentinel,  circ.  281,000,  seeks  a 
designer  with  minimum  3  years  experi¬ 
ence.  Pagination  experience  helpful. 
Send  resume  and  5  work  samples  to 
Jody  Rees,  Features  Desk  Editor,  Sun- 
Sentinel,  200  E.  Las  Olas  Blvd.,  Fort 
Lauderdale,  FL  33301 . 


GENERAL  ASSIGNMENT  REPORTER 
needed  to  write  for  1 2,900-circulation 
afternoon  daily  in  southern  Indiana. 
Will  consider  entry-level  as  well  as 
applicants  with  small  daily  or  weekly 
experience.  Send  clips,  resume  and 
cover  letter  to:  Fred  Smith,  City  Editor, 
The  Herald,  PO  Box  31,  Jasper,  IN 
47546 


IMMEDIATE  OPENINGS 
Fast-growing  30,000  circulation  Gan¬ 
nett  PM  in  university  city  seeks  career- 
motivated  applicants  for  editorial-page 
editor,  photographer,  reporter,  copy 
editor.  Resume,  clips,  references  and 
salary  history  to:  Ken  Fortenberry, 
Executive  Editor,  Hattiesburg  American, 
PO  Box  1111,  Hattiesburg,  MS  39401 . 
We  value  diversity  and  welcome  appli¬ 
cants  who  share  our  view. 


NATIONAL  DAILY  newspaper  seeks 
experienced  reporter  to  cover  interna¬ 
tional  trade.  Top  reporting/writing  skills 
a  must.  Prior  overseas  experience  a 
plus.  Send  resume  and  best  clips  to  Box 
071 84,  Editor  &  Publisher. 


NATIONAL  NEWSPAPER  seeks  experi¬ 
enced  insurance  writer.  Send  resume 
and  newspaper  clippings  to  Box 
071 82,  Editor  &  Publisher. 


Self-command  is  the  main  elegance. 

Ralph  Waldo  Emerson 


_ EDITORIAL _ 

NATIONAL  SPORTS  JOBS  WEEKLY 
Media»Administration»Marketing 
(800)  339-4345 


NEWS  EDITOR/WRITER  with  two  years 
experience  for  technical  trade  pub¬ 
lication  covering  the  video  industry. 
Write  stories,  assign  and  edit  stringer 
articles.  Non-smoking  office.  Resume, 
cover  letter,  two  clips  to:  R.  Farrell,  P.O. 
Box  1 21 4,  Falls  Church,  VA  22041 . 


PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Departments.  Zone  2  applicants  only. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  calls, 
please. 


POUTICAL  WRITER 

The  Register-Guard  in  Eugene,  OR,  is 
looking  for  a  tenacious  self-starter  and 
imaginative  writer  to  work  in  our  capi¬ 
tal  bureau  covering  Oregon  politics. 
Strong  investigative  and  analytical  skills 
are  desired.  The  job  involves  coverage 
of  the  governor.  Legislature,  congres¬ 
sional  delegation,  state  government  and 
elections.  A  four-year  degree  is 
required.  Preference  will  be  given  for 
experience  covering  politics  and  three- 
plus  years  of  reporting  experience. 
Please  respond  with  letter  and  clips  by 
Dec.  1 6  to: 

Political  Writer 
Human  Resources  Dept. 

The  Register-Guard 
POBox  10188 

_ Eugene,  OR  97440 _ 

READY  TO  GO  ONLINE? 

Here's  your  chance  to  write  for  the 
nation's  first  electronic  multimedia  busi¬ 
ness  newspaper.  We  need  a  skilled, 
ambitious  reporter  to  cover  banking 
and  legal  issues  for  our  award-winning 
newsprint  and  new  electronic  editions. 
Two  years'  experience  required.  Send 
resume,  clips  to  Dept.  E,  Rochester  Busi¬ 
ness  Journal,  55  St.  Paul  St.,  Rochester, 
NY  1 4604. 


REPORTER-Maine  paper  seeks  reporter 
who  is  an  aggressive  self-starter  with  a 
flair  for  writing  features  and  the  skills  to 
cover  breaking  news  and  dig  into 
issues.  Send  resume  and  clips  to 
Managing  editor,  Bangor  Daily  News, 
PO  Box  1 329,  Bangor,  ME  04402. 


REPORTERS 

Zone  3,  50,000  daily  has  openings  for 
experienced  reporters  covering  variety 
of  beats.  Cover  letter,  resume  and  clips 
to:  Box  07170,  Editor  &  Publisher. 


SPORTS  COPY  DESK 

The  Duluth  News-Tribune  is  seeking  a 
sports  copy  editor  with  a  flair  for  page 
design  and  an  ability  to  produce  on 
deadline.  Pagination  experience 
helpful;  we  operate  on  a  state-of-the-art 
Harris  system.  The  News-Tribune  is  a 
58,000-circulation  AM  located  on  the 
shores  of  Lake  Superior  in  a  recreation- 
rich  area.  Send  resume,  samples  of 
design  work,  references  and  a  one- 
page  autobiography  to:  Joe  Bissen, 
Sports  Editor,  Duluth  News-Tribune, 
P.O.  Box  169000,  424  W.  1st  St., 
Duluth,  MN  55816-9000.  No  phone 
calls  please.  An  equal-opportunity 
employer. 

SPORTS  COPY  EDITOR 

Sports  Copy  Editor  sought  for 
Owensboro  Messenger-Inquirer,  a 
34,000  AM.  Strong  design  and  editing 
skills  for  fully  paginated  paper.  We 
want  someone  who  can  take  wire 
stories  and  blend  them  with  our  local  cov¬ 
erage  to  produce  a  comprehensive  sec¬ 
tion.  QuarkXPress  skills  a  plus.  Experi¬ 
ence  desired,  but  will  consider  talented 
recent  grads.  Send  resume  and  work 
samples  to  Hunter  Reigler,  news  editor, 
P.O.  Box  1480,  Owensboro,  KY 

42302-1480.  EOE. _ 

SPORTS  SLOT,  Southwest  PM  daily  in  a 
market  of  1  million  has  immediate  open¬ 
ing  for  slot  editor  to  produce  section. 
Strong  editing,  design  and  organiza¬ 
tional  skills  required.  Pagination  expe¬ 
rience  a  plus.  Competitive  salary  and 
excellent  benefits  package.  Send 
resume  and  work  samples  to  Box 
07178,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR:  Copy  editor 
ready  to  move  into  four  sports  slots  a 
week  needed  for  APSE-recognized 
daily  AM  sports  section  in  Rock  Hill, 
SC.  The  Herald  (32,000)  is  a  fast¬ 
growing  paper  in  McClatchy  Newspa¬ 
pers.  Quark  and  Mac  experience  a 
plus.  Rock  Hill  is  a  football's  throw  from 
Charlotte,  home  of  the  new  NFL  Caro¬ 
lina  Panthers.  Send  resume,  work  sam¬ 
ples  and  a  cover  letter  explaining  what 
you  think  a  sports  section  should 
accomplish:  Paul  D.  Bowker,  Sports 
Editor,  The  Herald,  Po  Box  1 1  707, 
Rock  Hill,  SC  29730.  No  phone  calls. 


SPORTS  EDITOR 

Productive,  community  minded  Sports 
Editor  at  The  St.  Augustine  (FL)  Record, 
7-day,  18,000  circulation  PM.  Suc¬ 
cessful  candidate  will  be  a  hands-on, 
do-all  type  who  can  write,  edit,  layout, 
take  pictures,  relate  to  high  school 
athletes  and  supervise  two-full  time 
sports  writers.  Would  cover  all  sports  at 
four  local  high  schools  and  Flagler  Col¬ 
lege,  plus  new  NFL  Jacksonville 
Jaguars.  Looking  for  someone  who  can 
expand  pages  beyond  typical  game 
"stuff".  A  bachelors  degree  is  preferable, 
with  two  years  experience.  Good  job 
for  someone  wanting  editing/ 
management  experience.  Apply  to 
Adrian  Pratt,  Managing  Editor,  The  St. 
Augustine  Record,  P.O.  Drawer  1630, 
St.  Augustine,  FL  32085. 


SPORTS  EDITOR 

Progressive  daily/Sunday  covering 
NCAA  Division  I,  the  Big  East  and  a 
number  of  local  colleges  and  high 
schools  wants  a  quarterback  who  can 
plan,  lead  and  execute.  We  want  expe¬ 
rience  in  management  and  ideas,  plus 
the  ability  to  work  with  state-of-the-art 
computer  and  pagination  systems  to 
ive  our  readers  the  sports  pages  they 
eserve.  Would  like  to  see  clips, 
layouts,  a  resume,  and  a  one-page 
statement  of  what  you  think  you  could 
do  to  make  us  the  best  sports  newspa¬ 
per  in  West  Virginia.  Send  your 
material  to  Ralph  Brem,  Editor,  The 
Dominion  Post,  1251  Earl  Core  Rd, 
Morgantown,  WV  26505.  No  phone 
calls,  please.  Deadline  Dec.  15.  We 
are  an  equal  opportunity  employer. 
SPORTS  REPORTER — preps  is  top  pri¬ 
ority,  colleges  and  pros.  Desk  experi¬ 
ence,  particularly  Quark,  a  plus. 
Southern  AM.  EOE.  Box  071 87,  Editor  & 
Publisher. 


SPORTS  REPORTER/PHOTOGRAPHER 
wanted  to  join  talented  news  staff  at 
group  of  weeklies  south  of  Albuquer¬ 
que,  New  Mexico.  Knowledge  of  high 
school  sports,  photography  and  layout/ 
design.  Full  time  position  includes 
reporting,  photography  and  design  of 
sports  sections  for  two  weeklies.  Reguire- 
ments  include  college  degree  and  two 
years  reporting  experience.  Our  com¬ 
pany  offers  competitive  salary  and 
excellent  benefits  program.  Send  cover 
letter,  single-page  resume  and  four  of 
your  best  clips  to: 

Editor-resume 
The  News  Bulletin 
POBox  25 
Belen,  NM  87002 


L 


EDITOR/SUPERVISOR-/»£:r  TRADE 

..needed  for  4  growing  publications.  Must  have  strong  background  in 
news  &  feature  development.  Must  have  10  years  in  journalism  &  staff 
management.  Trade  publication  experience  a  plus. 

EDITOR/SUPERVISOR-PEr  CONSUMER 

..for  4  growing  publications.  Must  have  10  years  experience  in  journalism 
&  staff  management  Experience  in  feature  development,  personal  inter¬ 
est  in  dog  &  cat  world  are  pluses. 

MANAGING  EDITOR-TRAVEL 

Requires  strong  background  in  editing,  writing  &  contributor  management 

These  are  career  positions  for  experience  editors,  not  entry  level,  with 
rapidly  growing  South  Orange  County,  California  publisher.  All  require 
Bachelors  Degree  or  higher  in  Journalism,  English  or  related  Helds. 
Writing,  editing  abilities  must  be  demonstrated  +  strong  typing  &  com¬ 
puter  abilities.  Send  resume,  attn:  Human  Resources-ED  (no  phone  calk) 

Fancy  Publications,  Inc. 

P.O.  Box  6050,  Mission  Viejo,  California  92690 
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RING?  HIRING?  HIRING?  HIRING? 
OR  JUST  LOOKING?  OR  JUST  LOOK 
ING?  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
IRING?  HIRING?  HIRING?  HIRING? 
ING?  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of 
E&P! 

E&P's  Classified  Section  is  where  you'll  find  the  used 
equipment  you  need,  sell  the  used  equipment  you  wont 
to  sell,  discover  new  employment  opportunities  and  hire 
the  key  people  who  will  moke  your  newspaper  run. 

E&P  Classified  contains  up  to  9  pages  of  new,  fresh  and 
up-to-date  classified  listings  every  week  ! 

Rates  and  order  form  are  in  this  section.  To  place  your 
classified  ad.  Fax  us  at  (212)  929-1259,  or  mail  it  to: 

E&P  Classified  Department,  1 1  West  1 9th  St.,  New 
York,  NY  10011. 

PLACE  YOUR 
AD  TODAY! 


HELP  WANTED 


STAFF  WRITER 

Are  you  tired  of  writing  celebrity  pro¬ 
files,  or  of  trying  to  get  o  comment  from 
the  parents  or  o  freshly  murdered 
teenager?  Hove  you  hod  it  with  scrombl- 
ing  for  rent  money  while  pitching 
creative  stories  to  editors  who  insist  on 
telling  you  they  get  a  million  creative 
ideas  every  day?  One  of  the  nation's 
largest  and  fastest-growing  alternative 
weeklies  is  looking  to  hire  ambitious, 
sophisticated,  reliable  staff  writers.  The 
people  we  hire  ore  expected  to  produce 
a  stream  of  major  stories  uncovering 
what's  really  happening  in  Philadelphia 
and  stimulating  debate  among  our 
readers.  In  return,  they  earn  a  com¬ 
petitive  salary  and  benefits,  they  get  to 
do  the  stories  they  want,  they  have  a 
prominent  voice  in  the  life  of  Philadel¬ 
phia,  and  they  are  key  members  of  a 
small,  dynamic  staff.  Three  years' 
steady,  news-writing  or  magazine¬ 
writing  experience  required.  Wit, 
alternative-weekly  experience,  know¬ 
ledge  or  love  of  Philadelphia  are  all 
most  welcome.  Send  three  writing  sam¬ 
ples,  three  story  ideas  and  cover  letter 
to:  William  Warner,  editor,  the 
Welcomat,  1701  Walnut  St.,  Philadel¬ 
phia,  PA  19103-5222.  No  phone  calls 
please. 

THE  RECORDER,  a  daily  legal  newspa¬ 
per  in  San  Francisco  that  is  part  of  The 
American  Lawyer  Media  chain,  is  look¬ 
ing  for  an  associate  editor.  Applicants 
do  not  need  a  legal  degree,  although 
experience  with  legal  reporting  is  a 
plus.  Along  with  line  editing,  this  editor 
would  work  with  reporters  to  develop 
daily  stories,  as  well  as  longer  term 
features.  Applicants  should  have  at 
least  two  years  editing  experience. 
Experienced  reporters  who  want  to 
move  into  editing  might  be  considered. 

Please  send  resumes,  references  and 
clips  of  articles  that  you  have  edited  or 
written  to: 

Susan  Beck 
Executive  Editor 
The  Recorder 
625  Polk  Street 

San  Francisco,  CA  94102-3368 


TECHNICAL/NEW  MEDIA 
EDITOR 

Editor  &  Publisher  seeks  NYC 
based  technology  editor  for 
information  superhighway 
beat.  Position  will  also  in¬ 
clude  editorial  overseeing  of 
E&P's  On-Line  Network  for 
Media  Information,  Am¬ 
persand.  Resume,  salary 
requirements,  references  a 
must.  Please  fax  (212)  929- 
1 259,  Attn:  Colin  Phillips  or 
mail  to  1 1  W.  1 9th  St.,  New 
York,  NY  10011. 


THE  SUN,  a  40,000  circulation  after¬ 
noon  (morning  weekends)  newspaper 
in  Bremerton,  Wash.,  is  seeking  appli¬ 
cants  for  an  assistant  community 
editor's  position.  The  assistant  com¬ 
munity  editor  is  a  member  of  a  three- 
person  team  that  supervises  1 3  news 
and  feature  reporters  and  an  intern. 
The  three  supervisors  share  responsibil¬ 
ity  for  planning,  coordinating  and 
implementing  doily  news  stories,  news 
projects  and  feature  pages.  Applicants 
should  hove  significant  reporting  expe¬ 
rience,  broad  understanding  of  news 
and  features,  ability  to  demonstrate  and 
train  reporters  in  computer-assisted 
journalism  and  a  demonstrated  poten¬ 
tial  for  supervision.  Apply  to  Marty 
Bonvechio,  Managing  Editor,  The  Sun, 
P.O.  Box  259,  Bremerton,  WA  98337. 


THE  NEWS  TRIBUNE,  a  growing 
1 30,000-circulation  daily  in  Tacoma, 
WA,  seeks  a  polished  pro  to  keep  us 
ahead  of  the  competition  in  state  and 
regional  political  covero^. 

The  person  we  hire  wilf  have  extensive 
experience  in  political  reporting,  will  be 
capable  of  staying  atop  hectic 
legislative  sessions,  and  will  know  when 
to  provide  thoughtful  analysis  and 
significant  enterprisers. 

Send  resume  and  clips  by  Dec.  12  to: 
Gary  Jasinek,  Assistant  Managing 
Editor,  The  News  Tribune,  Tacoma,  WA 
98411-0008,  Women  and  minorities 
encouraged  to  apply. 


WEEKLY  JEWISH  community  newspa¬ 
per  seeks  detailed-oriented  news  editor 
to  work  wires,  write  articles.  Knowledge 
of  Jewish  and  Israel  affairs  required, 
Macintosh  experience  helpful.  No 
phone  calls  or  faxes.  Resumes  to 
MWJN,  Box  273,  901  Route  10,  Whip- 
pony,  NJ  07981 -1 1 57. 


INFORMATION  SERVICES 


SYSTEMS  INFORMATION  MANAGER 

The  Bakersfield  Californian  has.  an 
immediate  opening  for  a  Systems 
Information  Manager  to  oversee  a 
major  conversion  of  IS  department. 

Our  candidate  will  have  a  successful 
history  of  project  management,  lead¬ 
ership  and  administrative  know-how. 
B.S.  degree  in  related  field,  5  years 
management  experience  and  hardware 
and  software  knowledge  required. 
Please  share  examples  or  your  experi¬ 
ence  in  each  of  the  areas  mentioned 
above. 

Send  this  information,  plus  resume  to: 

The  Bakersfield  Californian 
Attn:  Nancy  Manes 
P.O.  Box  440 

Bakersfield,  CA  93302-0440 
Fox:  (805)  395-7484 
EEO/MF/H 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 
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HELP  WANTED 


UBRARY 

The  Chicago  Tribune  has  an  excellent 
opportunity  for  a  Manager  of  Research 
in  the  Editorial  Information  Center.  You 
will  manage  a  staff  that  does  research 
on  deadline  for  reporters,  editors,  and 
others  in  Tribune  Company.  You  must 
have  excellent  "people  skills"  and  thrive 
in  a  multi-tasking  environment.  Day 
shift;  includes  some  weekends,  holi¬ 
days,  and  evenings.  Requires  a 
bachelor's  degree;  5  years'  experience 
in  a  busy  reference  library,  preferably 
in  a  metropolitan  newspaper;  at  least  3 
years'  supervision/management  expe¬ 
rience;  and  working  knowledge  of  PCs, 
major  on-line  databases,  the  Internet, 
and  standard  print  sources.  Competitive 
salary  and  comprehensive  benefits. 
Resume  to  John  Jansson,  Room  400, 
Chicago  Tribune,  435  N.  Michigan 
Avenue,  Chicago,  IL  6061 1 . 


MAiLROOM 


DAILY  SOUTH  CAROLINA  McClatchy 
Newspaper  is  looking  for  experienced 
setup  operator.  Harris  848  knowledge 
a  plus.  Must  be  dependable,  prompt 
and  energetic.  Newspaper  25  minutes 
from  Chanotte,  NC.  Please  send  resume 
to  The  Herald,  c/o  Hal  Palmer,  P.O. 
Box  1 1707,  Rock  Hill,  SC  29731 . 


MARKETING 


MARKET  ANALYST 

The  Charleston  (WV)  Newspapers 
needs  a  marketing  analyst  for  advertis¬ 
ing  sales  research  and  promotion, 
inauding  creation  of  customized  sales 
presentations,  using  the  Scarborough 
market  survey  and  other  research  tools. 
Applicants  should  have  a  marketing, 
communications  or  similar  degree,  two 
years  related  experience  and  should  be 
familiar  with  word  processing,  desktop 
mapping  and  Census  databases.  We 
offer  a  competitive  salary,  excellent 
benefits  and  a  professional  working 
environment.  Please  send  resume  and 
salary  history  to:  Human  Resources, 
Charleston  Newspapers,  1001  Virginia 
Street  East,  Charleston,  West  Virginia, 
25301 .  We  are  an  equal  opportunity 
employer. 


MARKETING 


SALES  DEVELOPMENT 
COORDINATOR 

Progressive  company  seeking  pro¬ 
fessional  in  our  Marketing  Dept,  who 
will  be  responsible  for  coordinating  all 
marketing  activities  relating  to  the  sale 
of  our  product.  This  individual  will 
initiate  and  coordinate  programs  relat¬ 
ing  to  marketing  and  sales  through  the 
development  of  a  comprehensive  sales 
program. 

We  are  seeking  a  professional  who  has 
experience  in  the  following  areas: 

•Ability  to  develop  integrated  selling 
strategies 

•Developing  database  marketing  pro¬ 
grams 

•Knowledge  of  design  and  implementa¬ 
tion  of  direct  mail  solicitations 
•Product  merchandising  and  point  of 
purchase 

Qualification  Required: 

•Bachelor's  degree  in  related  field 
•Strong  organizational  skills 
•Goocf communication  skills 
•Excellent  time  and  project  management 

We  offer  a  competitive  salary  and 
excellent  benefits  package  and  consider 
ourselves  a  growth  and  team-oriented 
company.  For  consideration,  please 
direct  yaur  resume  to: 

Dayton  Daily  News 
Readership  Marketing  Program 
45  South  Ludlow  Street 
Dayton,  OH  45402 


PREPRESS  MANAGER 

New  Hampshire's  award  winning  capi¬ 
tal  daily  is  seeking  a  leader  for  its  15- 
person  Prepress  department.  Must  be 
able  to  direct,  train  and  evaluate  staff 
and  coordinote  on-time  production 
flow.  Must  have  supervisory  and  com¬ 
puter  experience.  Bachelor's  degree 
preferred  and  working  knowledge  of 
newsrooms  and  advertising  helpful. 
Send  resume  and  salary  history  to: 
Human  Resources,  Concord  Monitor, 
PO  Box  1 1 77,  Concord,  NH  03302. 


PRESSROOM 


DAILY  SOUTH  CAROLINA  McClatchy 
Newspaper  is  searching  for  hands  on 
night  press  foreman  to  run  1 1  -unit  Goss 
Urbanite  Press  and  assist  Camera/ 
Plate/Press  Manager.  Supervisory 
experience  required.  Good  pay  and 
benefit  package.  25  minutes  from 
Charlotte,  NC.  Please  send  resume  to 
The  Herald,  c/o  Tony  Couto,  P.O.  Box 
11 707,  Rock  Hill,  SC  29731. 


HANDS  ON  press  &  platemaking 
manager.  Must  hove  at  least  5  years  on 
Metro  units  with  supervisory  experi¬ 
ence.  Candidate  must  have  proven 
aptitude  for  operating  and  maintain¬ 
ing  5  unit  Metro  offset  press  with  2 
decks.  4  color  experience  required.  This 
is  a  7  day  operation  with  38,000 
circulation.  Send  resume  with  salary 
requirements  to: 

Edward  H.  Murphy,  Personnel  Director 
The  Chronicle 
P.O.  Box  4010 
Elyria,  OH  44036-2010 


Our  self-image  strongly  held 
essentially  determines  what  we 
become. 

Maxwell  Maltz 


It's  a  Classified  Secret; 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  wont  your  reply  to  go  to  certain  newspapers  companies, 
seal  your  reply  in  an  envelope  addressed  to  the  E&P  Classified 
Advertising  Department  with  an  attached  note  listing  the  newspapers 
or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll  discard  your  reply. 


AHENTION  ADVERTISERS 

Due  to  the  holidays,  new  deadlines  will  be  in  effect 
for  the  following  issues. 


In-Column  Classified 
ISSUE  DEADLINE 

Dec.  24  Dec.  1 9,  Noon 

Jon.  2  Dec.  22,  Noon 


Display 
DEADLINE 
Dec.  16,  5PM 
Dec.  22,  5PM 


E&P's  offices  will  be  closed  on  December  23rd,  26th, 
30th  and  January  2nd. 


PRESSROOM 


PRESSROOM  FOREMAN 

Oklahoma  AM  daily  has  an  immediate 
opening  for  hands-on  night  press 
foreman  to  assist  in  the  pressroom  and 
camera/plate  department.  Must  be 
experienced  with  Goss  Urbanite, 
qualified  to  manage  a  6-person  press/ 
camera  crew  and  capable  of  quality 
production.  Send  resume  and  qualifica¬ 
tions  to:  Ed  Hauk,  Enid  News  and 
Eagle,  227  W.  Broadway,  Enid,  OK 
73701 . 


PRESSROOM  MANAGER 
Zone  9  daily  newspaper  seeks  experi¬ 
enced  Pressroom  Manager  with 
Urbanite  experience,  newsprint  inven¬ 
tory  and  commercial  printing.  Send 
resume  &  references  to:  Box  07179, 
Editor  &  Publisher. 


PRODUaiON/TECH 


PRODUaiON  MANAGER 

The  Bakersfield  Californian  is  seeking 
an  experienced  Production  Manager 
with  a  solid  background  in  press  and 
packaging.  Candidates  must 
demonstrate  excellent  communication, 
interpersonal  and  organizational  skills. 
Experience  using  a  PC  is  required. 
Knowledge  of  TQM  and  Continuous 
Improvement  progroms  is  a  plus. 

Bakersfield  is  a  friendly  western  city 
with  affordable  housing  and  a  great  out¬ 
door  lifestyle. 

Send  resume  and  references  to: 

Human  and  Organization  Development 
The  Bakersfield  Californian 
P.O.  Box  440 

Bakersfield,  CA  93302-0440 
Fax:  (805)  395-7484 
_ EEO/MF/H 


TRAINING 


COMPUTER  TRAINER 

Baseview  Products,  a  growing  division 
of  Fortune  200  company  is  seeking  self¬ 
starting  individuals  to  work  as  software 
installer  and  trainers  in  the  newspaper 
industry.  The  ideal  candidate  for  this 
starting  position  has: 

•A  desire  to  travel  for  a  living 

•Proven  teaching  and  customer  service 

skills 

•The  ability  to  troubleshoot  problems 
•Strong  skills  operating  Macintosh  com¬ 
puters 

•Experience  with  QuarkXPress 
•A  knowledge  of  classified  or  display 
advertising,  newsrooms,  circulation  or 
bookkeeping. 

Please  send  a  resume  and  cover  letter, 
detailing  your  Macintosh  experience  to: 

l&T  Director 
Baseview  Products 
PO  Box  1198 
Ann  Arbor,  Ml  481 06 

No  phone  calls,  please. 


We  never  enjoy  perfect  happiness; 
our  most  fortunate  successes  are 
mingled  with  sadness;  some  anxieties 
always  perplex  the  reality  of  of  our 
satisfaction.. 

Pierre  Corneille 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-$7.85  per  line 

2  weeks-S6.95  per  line,  per  issue. 

3  weeks-$6.05  per  line,  per  issue. 

4  weeks-$6.20  per  line,  per  issue 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-S3.40  per  line,  per  issue. 

3  weeks-$2.85  per  line,  per  issue. 

4  weeks-  $2.66  per  line,  per  issue. 


Add  $8.CX5  per  insertion  for  box  sen/ice.  Add  $4.50  per  insertion  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  as  an  additional  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  iines  minimum.  NO  ABBREViATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  insertion:  1  time,  $95:  2  to  5  times,  $90 
6  to  13  times,  $85:  14  to  26  times  $80:  27  to  52  times  $75. 

DEADLiNE;  8  days  prior  to  pubiication  date. 
Contract  rates  availabie  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company_ 


Classification 


Authorized  Signature 


Credit  Card  # . 


No.  of  Insertions: 


Amount  Enclosed:  $ 


EditaS’Publisher 


1 1  West  19th  Street,  NY,  NY  10011,  (212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 

ACADEMIC 

EDITORIAL 

PUBLISHER/COMMUNICATIONS 
entrepreneur  and  author  will  establish 
University  Press  and  teach.  Available 
now.  Box  071 81 ,  Editor  &  Publisher. 

TRIAL  ATTORNEY,  now  versatile  staff 
writer  for  respected  Europe-based 
weekly,  seeks  reporting  position  in 

Zones  7,  8  or  9.  Available  January. 

Fax  Ross  Crockford  at  The  Prague  Post. 

42  (2)  2487  5050. 

ADVERTISING 

AD  AGENCY  MEDIA  PRO 
Consultation  on  competitive  media  & 
buyer's  perspective  (201 )  379-2334 

VETERAN  Courthouse  reporter  with 
copy  editing  experience  seeking  com¬ 
munity-minded  newspaper.  RepI"  to 

SALES  MANAGER  with  ability  to 

Box  071 66,  Editor  &  Publisher. 

increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspaper  or 
magazine.  Excellent  record.  Top  notch 
salesman  will  relocate.  John  (201 )  991  - 
5496. 

WIDE-EYED,  award-winning  editor  of 
area's  best  college  paper  waits  to  be 
unleashed  on  city  desk  of  daily.  Matt 
(801)373-5619,  378-7109. 

CIRCULATION 

PHOTOGRAPHY 

EXPERIENCED  Professional  Circulator 
seeks  immediate  opportunity  in  soles 
development  program  with  newspaper 
or  magazine  in  eastern  Zone  2. 

(516)  588-2735 

NEED  A  PHOTOJOURNAUST?  Call  the 

NPPA  Job  Information  Bank.  The 

National  Press  Photographers  Associa¬ 
tion  will  list  your  job  opening  for  free! 

Every  week  we  carry  dozens  of  job 

EDITORIAL 

openings  for  photographers,  photo 
editors,  digital  imaging  specialists, 
teachers,  interns  and  we  wan't  charge 
you  a  dime!  Call  us  and  we'll  tell  you 
how  to  reach  our  10,000  members  for 
free.  1  (800)  BUY-NPPA  (1  (800)  289- 
6772). 

COMPUTER-ASSISTED  reporting/ 
research  and  Internet  surfer  with  broad 
"street"  reporting  and  editing  experi¬ 
ence  on  dailies  and  a  business  maga- 
zine-and  1  can  write!  Looking  for  new 
challenges  anywhere  (703)  521-51 49. 

COPY  DESK  pro  seeks  step  up  to  News 
Editor.  20  years  in  the  business.  Qual¬ 
ity,  flair,  people  skills,  eye  for  detail. 
517-788-8073 

PRESSRCX>M 

15  YEARS  EXPERIENCE  Operating  and 
Maintaining  Goss  Metro,  Metroliner 
and  Colorliner.  Excellent  Work  Ethic. 

CUPS  AHOY 

Zone  3+4.  (813)  546-6507 

1  hove  three  years  of  editing,  reporting 
and  layout  experience.  1  speak  fluent 
Hebrew  and  am  willing  to  relocate.  All  1 
need  is  a  job.  Call  Amas  at  (404)  261- 
1986. 

PROOFREADING 

FREELANCE  EXPERIENCED  proofreader 
seeking  assignments  in  Zone  2.  Call 

Kira  (201)  447-8924  Fax  (201)  447- 
8996. 

COPY  EDITOR,  Sports,  Entertainment  or 
Main  Desk.  Seasoned  pro.  Will 

TRAVEL  WRITERS  WANTED 

relocate.  ROB:  (81 8)  506-1872." 

TRAVEL  PHOTOGRAPHER  with  travel 

ELEGANT  Feature  Writer/TV  Critic  with 
sparkle  to  spare  seeks  staff  position  in 
either  capacity  with  newspaper  or 
magazine.  Call  (91 4)  632-1305. 

industry  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 

Flattery  makes  friends,  truth  enemies. 

Spanish  Proverb 
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Shop  Talk  at  Thirty  by  Zita  Arocha 

NAHJ  EXPLAINS  ITS  STAND 
ON  A  POLITICAL  ISSUE 


THE  BOARD  OF  directors  of  the  Na¬ 
tional  Association  of  Hispanic  Journal¬ 
ists  (NAHJ)  recently  made  a  coura¬ 
geous  decision  to  boycott  the  state  of 
California  until  Proposition  187  is  re¬ 
pealed. 

We  knew  we  would  get  some  flak 
from  media  executives  and  some  jour¬ 
nalists,  including  a  few  of  our  own 
members,  for  taking  a  stand  on  a  polit¬ 
ical  issue.  Some  have  even  suggested 
that  Hispanic  journalists  who  have  a 
public  position  on  Proposition  187 
should  voluntarily  disqualify  them¬ 
selves  from  covering  stories  dealing 
with  immigration. 

As  Latino  journalists,  we  could  not 
have  done  otherwise. 

The  divisive,  anti-immigration  legis¬ 
lation  has  implications  far  beyond 
denying  education  and  social  services 
to  illegal  immigrants.  It  directly  affects 
all  Latinos,  including  journalists,  by 
casting  suspicion  on  our  right  to  be  in 
the  United  States. 

Most  of  our  members  are  bilingual 
and  have  Spanish  surnames. 

Some  speak  with  an  accent  and 
work  for  Spanish-language  media  out¬ 
lets. 

When  they  now  go  out  to  cover  a 
news  story  in  California,  will  their  le¬ 
gal  status  be  raised  as  an  issue  by  unco¬ 
operative  news  sources?  Will  public  of¬ 
ficials,  under  pressure  by  Hispanic 
communities,  seek  to  intimidate  His¬ 
panic  journalists  by  questioning  their 
right  to  cover  the  story? 

The  growing  anti-immigrant  senti¬ 
ment  across  the  country  reminds  me  of 
the  ’50s  hunt  for  Reds,  with  a  twist.  In¬ 
stead  of  communism,  the  litmus  test  is 
legal  status. 

As  one  Latino  journalist,  a  reporter 
at  the  Los  Angeles  Times,  told  me:  “We 
are  Latinos  first  and  journalists  second. 
I  can  change  my  name,  but  1  can’t 

Arocha  is  a  journalist  and  executive 
director  of  the  National  Association  of 
Hispanic  Journalists. 


change  the  color  of  my  skin.” 

This  is  not  the  first  time  we  have 
taken  a  tough  stand  on  a  civil  rights  is¬ 
sue.  Two  years  ago,  NAHJ  pulled  its 
convention  out  of  Denver  because  of 
an  anti-gay  legislative  measure  that  has 
since  been  repealed  —  a  move  that 
cost  the  association  $50,000  in  can¬ 
celed  hotel  contracts.  Given  that  our 


group  includes  gay  and  lesbian  mem¬ 
bers,  NAHJ  decided  in  that  case  to 
take  a  stand  against  legislation  that 
curtailed  civil  rights. 

Considering  the  association’s  recent 
decision  to  boycott  the  state  of  Califor¬ 
nia  —  we  have  dropped  San  Diego 
from  the  list  of  cities  we  were  consider¬ 
ing  for  our  1998  convention  —  we  ex¬ 
pect  to  be  questioned  about  our  ability 
to  be  objective  and  impartial  journal¬ 
ists. 

Reacting  to  a  letter  from  more  than 
60  Los  Angeles  Times  staff  members, 
one-third  of  them  Hispanic,  criticizing 


TWO  OHIO  NEWSPAPERS,  the  Tole¬ 
do  Blade  and  Marietta  Times,  held  a 
conference  called  “The  Other  Ohio”  to 
address  the  state  government’s  alleged 
preoccupation  with  the  Buckeye  State’s 
larger  cities. 

The  meeting  last  month  attracted 
130  people,  including  newspaper  editors 


the  newspaper’s  decision  to  endorse 
Gov.  Pete  Wilson  despite  his  ardent 
support  for  Proposition  187,  an  editor 
at  the  paper  suggested  that  all  those 
who  signed  “should  he  disqualified 
from  covering  these  races  or  immigra¬ 
tion.” 

Following  that  logic,  women  re¬ 
porters  should  be  disqualified  from 


writing  about  women’s  issues,  and  re¬ 
porters  who  are  Democrats  from  cover¬ 
ing  the  Democratic  National  Conven¬ 
tion. 

How  many  readers  make  a  distinc¬ 
tion  between  a  news  story  and  an  edi¬ 
torial  column? 

In  the  best  of  all  possible  worlds,  a 
journalist  is  a  journalist,  and  objectivi¬ 
ty  an  attainable  goal. 

But  we  do  not  live  in  a  utopia.  We 
had  to  take  a  stand  against  an  unfair 
law  that  would  curtail  our  rights  as 
Latinos,  and  threaten  our  ability  to  do 
our  jobs  as  journalists. 


and  publishers  and  public  officials.  The 
Blade  maintains  that  smaller  cities  and 
towns,  such  as  Toledo  and  Marietta, 
“have  watched  as  political  influence 
and  state  tax  dollars  have  congregated 
in”  the  major  urban  areas.  Future  con¬ 
ferences  are  planned  for  Marietta  and 
Youngstown  residents.  BEd?? 


As  one  Latino  journalist,  a  reporter  at  the  Los 
Angeles  Times,  told  me:  “We  are  Latinos  first  and 
journalists  second.  I  can  change  my  name,  but  I 
can’t  change  the  color  of  my  skin.” 


Ohio  papers  host  forum 
on  state  government 
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What  A  Year  It  Will  Be!! 


.1 


iiuims 

i  [ev'/s;  paper  Indus  try 
Kevievy  O.  Forecast 

.  d-ariuary  7  ,  1^9d 


As  1994  began,  die 
industry  seemed  to  be 
ering  economy,  increasing  ad  swrenues,  rteiEJnti» 
active  media  opportunities...  EHd  the  year  fulfill 
the  best  expectations  of  newspaper  executives? 

Editor  &  Publisher’s  annual  Review  and  Forecast 
issue,  on  January  7,  looks  at  some  of  the  most 
important  newspaper  industry  stories  of  1994,  then 
takes  a  look  at  the  industry’s  best  estimates  of  what 
the  new  year  will  bring.  This  issue  will  include: 
The  biggest  news  stories  of  1994,  Supreme  Court 
decisions  and  congressional  legislation  affecting 
newspapers,  advertising  forecasts,  ownership 
changes,  financial  outlooks,  technological  changes... 

Learn  what  the  industry  leaders  see  for  the  news¬ 
paper  industry  in  1995.  Don’t  miss  this  first  issue  of 
the  new  year! 


This  is  a  special  issue  that  has  universal 
appeal... all  levels,  all  areas.  Your  ad  will  reach  our 
more  than  80,000  readers  at  a  time  when  they  are 
assessing  the  accomplishments  of  the  past  year  and 
taking  expert  forecasts  under  advisement.  What 
better  time  for  you  to  present  your  sales  message  to 
them,  to  tell  them  how  you  can  help  them  achieve 
their  goals.  Call  your  local  E&P  advertising  represen¬ 
tative,  or  call  Ad  Director  Steve  Townsley  at  (212) 
675-4380,  to  make  your  space  reservation  today. 

SALES  OFFICES 

New  York . 212-675-4380 

Chicago . 312-641-0041 

New  Orleans  . 504-386-9673 

Los  Angeles . 310-373-3731 

San  Francisco .  415-421-7950 
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SCRIPPS  HOWARD  FOUNDATION 

1994  NATIONAL 

JOURNALISM 

AWARDS 

for  Newspapers 


Call  for  Entries 


Since  1953,  the  Scripps  Howard  Foundation  annually  has  honored  journalism’s  most  outstanding  work, 
join  the  best  in  your  field  by  entering  the  Scripps  Howard  Foundation  National  Journalism  Awards 


competition,  open  to  daily  newspapers  in  the  U.S.  for  work  done  in  1994. 

ENVIRONMENTAL  REPORTING  M 

HUMAN  INTEREST  REPORTING 

Edward  ] .  Meeimin  Awards 

To  recognize  outstanding  environmental  reporting.  $2000  in 
two  categories:  newspapers  over  100,000  circulation  and 
under  100,000  circulation. 

Deadline:  1/30/95 

Ernie  Pyle  Award 

To  commemorate  the  human  interest  and  warmth  exemplify¬ 
ing  the  style  and  craftsmanship  of  the  late  Scripps  Howard 
correspondent,  Ernie  Pyle.  $2500  prize. 

Deadline:  1/16/95 

SERVICE  TO  THE  FIRST  AMENDMENT  M  "  .1  LITERACY 


Edward  Willis  Scripps  Award 

To  honor  a  newspaper  that  contributes  significantly  to  the 
cause  of  the  First  Amendment  guarantee  of  a  free  press. 

$2500  prize. 

Deodline:  2/13/95 

Charles  E.  Scripps  Award 

To  recognize  outstanding  work  by  a  daily  newspaper  to  over¬ 
come  illiteracy  in  its  community.  $2500  prize  and  $5000 
donation  to  a  literacy  group  in  the  winner’s  community. 

Deadline:  2/8/95 

EDITORIAL  WRITING  ■ 

COLLEGE  CARTOONIST 

Walker  Stone  Award 

To  honor  outstanding  achievement  in  editorial  writing. 

$2000  prize. 

Deadline:  1/23/95 

Charles  M.  Schulz  Award 

To  honor  an  outstanding  college  cartoonist,  strip  or  editorial, 
whose  work  was  published  in  1994  in  a  college  newspaper  or 
magazine.  $2000  prize. 

Deadline:  1/13/95 

- 

PUBLIC  SERVICE  REPORTING  ■ 

Roy  W.  Hmmrd  Awards 

To  recognize  outstanding  public  service  or  investigative 
reporting.  $2500  prize  in  two  categories:  newspapers  over 
100,000  in  circulation  and  under  100,000  in  circulation. 

Deadline:  2/6/95 


SCRIPPS  HOWARD 
FOUNDATION 

For  complete  rules  and  entr^i  forms 
please  call  I  -800-888-3000  or  write  to: 

Scripps  Howard  Foundation 
P.O.  Box  5380 
Cincinnati,  Ohio  45201'5380 
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